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Abstract. Batu City is known as one of the leading tourist cities in Indonesia because of its
extraordinary potential of natural beauty. The purpose of this research is to analysize the actor
network in tourism management based on sustainable development in Batu City. This study used a
descriptive research method with a qualitative approach. As a result it is recommended to
strengthen the role Department of Environmental Service in tourism development policies in Batu
City. Batu City Government needs to establish a forum for “Community Conscious Environment”
as a controlling agent. Batu City Government also needs to expand cooperation with academics,
especially in environmental assessment cooperation.

Keywords: actor netwwork, tourism management, sustainable development.
JEL Classification: A21, 128.

INTRODUCTION

Tourism is one of the sectors that has an important role in the development of the level of
economic welfare of the nations in the world which has been getting better and more advanced in
the last two decades. Increasing welfare and progress make tourism a trend of people's need or
lifestyle to get to know nature and culture in various regions. The current tourism trend is like a link
that drives the wheels of the economy which has a common thread to become a service industry that
contributes to the world economy.

According to Soebagyo (2011, p. 154) Tourism development has three functions, namely
promoting the economy, maintaining the national personality and preserving the function and
quality of the environment, and fostering a sense of love for the homeland and the nation. This is
because the tourism sector can provide employment, stimulate production sectors, and contribute
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directly to progress in the development and improvement of roads, ports and airports. In its
development, the tourism sector will encourage the implementation of hygiene, health, cultural
facilities, environmental preservation programs, and can provide benefits and enjoyment to both
local people and local and foreign tourists.

Batu City is known as one of the leading tourist cities in Indonesia because of its
extraordinary potential of natural beauty. The Dutch admiration for the beauty and nature of the
rock makes the new territories aligned with a European country, namely Switzerland and dubbed as
De Kleine Zwitserland or Swiss minor on Java Island (Sukmana, 2009).

Since it was found as an autonomous region in 2001 Batu City had been established and
solidifies its territory as the center of Tourism and Agro-polite especially in East Java Province
(Sukmana, 2009). This is reflected in the Master of Tourism Development Plan in Batu City (2010-
2020) and Batu City Regional Regulation Number 7 in 2011 about the regional spatial plan of Batu
City 2010-2030. It is namely increasing the position and role of Batu City from the tourist city
Become a tourism center that is taken into account at the regional or even national level, with the
addition of various objects and tourist attractions. It is supported by facilities and infrastructures and
supporting elements of adequate tourism with a relatively evenly spread In the area of Batu city to
expand the field of employment in order to overcome unemployment and increase the income of
citizens as well as Local-Generated Revenue of Batu City basically on tourism.

The management of tourism development in Batu City has a very positive impact on the
economy in Batu City. However, it has a very bad impact on the environment in Batu City. This can
be seen from the increase in air temperature in Batu City, the reduction of springs in Batu City, and
the decrease in Green Open Space in Batu City.

Seeing the environmental problems that continue to arise as a result of tourism development
activities in Batu City, Batu City Government needs to apply the principles of sustainable
development in implementing tourism development policies. And in realizing this, must be
supported by the network synergy stakeholder / actor implements.

According to Syahrir (2004, p. 5), a network between stakeholders is needed because it is
increasingly clear that no one sector in society can provide the concept of sustainable development
individually. In this context, what will be done and become the responsibility of the multi-
stakeholder is not done individually but is stipulated in the terms of the contract. A multi-
stakeholder network is a network that pursues a common vision, maintains and supports mutual
problem solving together.

Seeing the existing conditions in Batu City, so that environmental problems occur which
prove that tourism development there is not based on the principle of sustainable development, it
can be seen that the actors implementing tourism development policies are running independently
and communication between actors is not optimal.

LITERATURE REVIEW
Actor Network Theory

Stolley (2005, p. 86) defines networks as “the patterned relationships that connect us with
those outside of our established groups.” The focus of the study on Actor-Network-Theory lies on
actors. The starting point for the inter-actor approach starts from the environment of actors who
relate to other actors. In order to maintain its existence, an actor needs resources. This actor then
establishes relationships with other actors and there is also a chord network that communicates with
each other.

In the perspective of policy networks, Frans Van Waarden (1992) develops a theory policy
formulation process based of a network with the main dimensions of a policy network. These


https://doi.org/10.26661/2522-1566/2020-3/13-01
https://doi.org/10.26661/2522-1566/2020-3/13-01

MANAGEMENT AND ENTREPRENEURSHIP: TRENDS OF DEVELOPMENT
ISSUE 3 (13), 2020

dimensions of policy networks can be used to view and analyze policy formulation process based of
the network.

The following are the dimensions of the policy network:

1. Actors

Actors in the policy network are not only individuals but also be an organization as the actors
involved can also be representations of certain groups / parties.

2. Function

This concept of "function™ then forms a perspective link between structures and actors in the
network. The main function of a policy network is as a tool used to increase the intensity of the
relationship (relationship) between parties with an interest in a public policy both at the formulation
and implementation stages.

3. Structure
The policy network structure refers to the relationship pattern between the actors involved.
4. Institutionalization

The level of institutionalization refers to the formal characteristics of the network and its
stability. This will depend on the form / characteristics of the network structure and the higher the
level of institutionalization of a network, the more effective the policy network will be.

5. Rules of conduct

The network is then formed by the rules of the game in the interactions that govern the
exchange in a network.

6. Power relations

This distribution of power takes the form of a function of the distribution of resources and
needs among actors and between organizational structures when the organization is involved.

7. Actor strategies

In policy networks, actors use networks as a strategy to manage their interdependence. They
create and or use networks to get their needs, interests and goals.

Tourism Management

Management is a very important part in the Public Administration System. Management is the
engine driving public administration and it means that management is the integration of planning,
organizing, implementing, and monitoring / evaluating. Management is a system, because if one of
the sub-systems is not functioning properly, mismanagement will occur (mismanagement) (Ibrahim,
2009; Zamili et al., 2020).

One of the public management is in the tourism sector. Tourism is a multidimensional
concept. In the public planning system in tourism management refers to management principles that
emphasize the values of the preservation of the natural environment, community and social values
that enable tourists to do tourism activities and benefit the welfare of local communities (Pitana,
2009, p. 81). The aim of tourism management is to balance economic growth and income with
services to tourists and protection of the environment and preservation of cultural diversity.

Sustainable Development

Experts and authors of the book define the concepts of Sustainable Development or
sustainable development differently. (C. Suryono and Rismiati, 2016) stated that Sustainability is
defined as a development to meet the needs of the current generation without prejudice to
necessities of future generations. The risks and consequences of any current development should
not be all handed down to future generations, but should be considered justly for the present
generation and future generations.


https://management-journal.org.ua/index.php/journal

Lestari, A. W., Suwitri, S., Larasati, E. and Warsono, H. (2020), “Actor network in tourism management based on
sustainable development (Case study of tourism development in Batu City, Indonesia)”, Management and
entrepreneurship: trends of development, Volume 3, Issue 13, pp. 8-15, available at: https://doi.org/10.26661/2522-
1566/2020-3/13-01

Otto Soemarwoto (2013) in Anggraeni Diah Kurnia; Sulaeman, Endang Sutisna (2013),
explained that there are four indicators that can be used as the benchmark of sustainable
development in a simple way for both the central and local governments to assess the success A
head of government in the implementation of sustainable development processes. The four
benchmarks include as follows:

a. Pro Economic Welfare

The explanation of Pro economy welfare is the economic growth aimed at the welfare of all
members of the community, can be achieved through innovative technologies that have a minimum
impact on environmental damage.

b. Pro Sustainable Environment

The explanation of the pro sustainable environment is concerned about the ethics of non-
anthropocentric environmental people who become guidelines for community life, so that they
always strive for sustainability and environmental balance, natural resource conservation and
prioritizes the quality of non-material life.

C. Pro Social Justice

The explanation of the pro social justice is fairness and equality of access to natural resources
and public services, appreciating cultural diversity and gender equality.

d. Pro Environmental Life

The explanation of the Pro environment is about some indicators that can be used to measure
it. One of them is the index of conformity, such as the broad forest ratio to the area (the less or less),
the discharge ratio of the river water in the rainy season to the dry season, air quality, and so on.

METHODOLOGY

This study used a descriptive research method with a qualitative approach. The data sources
used were primary data and secondary data. Data collection techniques were using observation,
interviews and documentation. The research instruments used were the researchers themselves,
interview guides, and field notes. The data analysis method used is the Interactive Model Analysis
by Miles and Huberman (1992, p. 20), namely by collecting data, reducing data, presenting data,
and drawing conclusions. In this study, the research location is Batu City.

RESULTS AND DISCUSSION

The Actors Network of Tourism Management based Sustainable Development in Batu City :
a. Actor
Actors who are involved in tourism development in Batu City based on sustainable
development, consist of Inside Government Actors (actors who are in the realm of Batu City
Government) and Outside Government Actors (actors who are outside the realm of Batu City
Government). Inside Government actors can be classified into two, namely primary actors and
secondary / supplementary / supporting actors.
b. Function
Inside Government actors consist of primary actors and secondary actors. The primary actor
functions as the main actor in determining the direction of sustainable development-based tourism
development policies in Batu City. And the function of the secondary / supplementary / supporting
actors is the actor who supports the main actor in tourism development based on sustainable
development in Batu City. These secondary actors act on the basis of the government as the main
actor.
Outside Government actors consist of the Regional Tourism Promotion Board (BPPD);
Investors / Private; Public; Mass media; Academics; and Local Environmental NGOs. The function
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of the investor / private sector is to help the Batu City government develop tourism by investing in
tourism development in Batu City.

The community also participates in tourism development in Batu City. The community is
involved and contributes their ideas in developing sustainable development-based tourism in Batu
City.

The function of the mass media is as a medium to promote tourism in Batu City. The function
of academics in developing tourism based on sustainable development in Batu City is to help
provide input on tourism development in Batu City. And the function of Local Environment NGOs
is to oversee tourism development and prevent environmental degradation caused by the existence
of tourism development activities in Batu City.

c. Structure

The structure formed in realizing sustainable development based on tourism is the Inside
Government actor, which consists of Primary Actors (Mayor of Batu; Batu City Bappelitbangda,
Department of Tourim of Batu City), Secondary Actors (Department of Public Works and Urban
Spatial Planning; Department of Regional Finance; Departement of Communication and
Information; Department of Cooperatives, Micro Enterprises and Trade; Department of Investment
Service One Stop Services and Manpower; Department of Transportation; Department of
Environment)

And outside government actors, consisting of: Regional Tourism Promotion Board (BPPD);
Investor / Private (Community Organization); Community (Tourism Village, Pokdarwis); Mass
media; Academics (Brawijaya University; Tribhuwana Tunggadewi University); Local
Environmental NGO.

d. Institutionalization

The institutionalization effort undertaken by the Batu City Government in developing tourism
in Batu City is by forming an expert team and a support team in encouraging tourism based
sustainable development.

e. Rules of Conduct

The rules of action or guidelines used in implementing tourism basd sustainable developments
are the 2014-2029 Regional Tourism Development Master Plan (RIPPDA), where Law Number 10
of 2009 concerning Tourism is the legal basis used to compile this RIPPDA.

f. Power Relation

The power relations process is defined as the distribution of resources (resources) and needs
(needs) among actors and between organizational structures. In realizing the tourism based on
sustainable development, the disposition or attitude of the implementers is sufficient to support and
carry out their duties properly. Communication and coordination between actors has also been well
established.

g. Actor Strategies

The actor's strategy in developing tourism based on sustainable development in Batu City is

cooperation between institutions and increasing community participation.
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Figure 1. Model of Tourism Management based on Sustainable Development

Source: Own compilation

CONCLUSION

The problem of environmental degradation shows that the actor network in the
implementation of tourism development based on sustainable development is not optimal yet in
Batu City. The actor network in the implementation of tourism development based on sustainable
development in Batu City consists of inside and outside government actor. Inside government actor
consist of primary actor which are Batu City Mayors; Department of Development Planning,
Research, and Regional Development (Bappelitbangda) Batu City; and Department of Tourism
Batu City;and the secondary actor which consist of Department of Public Works and City Spatial
Planning; Department of Regional Financial; Department of Communication and Informatics;
Department of Cooperatives, Micro business and Trade; Department of One Stop Integrated
Investment and Labor; Department of Transportation; Department Environmental Services. While,
outside government actors consist of BPPD, investors/ private sector; community; mass media,;
academics; and local environmental NGOs. The recommendation is strengthening the role
Department of Environmental Service in tourism development policies in Batu City. Batu City
Government needs to establish a forum for “Community Conscious Environment” as a controlling
agent. Batu City Government also needs to expand cooperation with academics, especially in
environmental assessment cooperation.
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Micro bary Bigome sK ojaHE 3 NPOBIAHUX TYPUCTHYHUX MicT IH7oHe3ii uepe3 ioro
HaJ3BUYANHY TPUPOIHY Kpacy. MeTor JaHOro IOCHTIDKEHHS € aHaji3 MepexXi yYacHUKIB B
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yOpaBIiHHI TYpU3MOM Ha OCHOBI CTajoro po3BHTKY B MicTi bary. V mpoMy mocmimkeHHi
BUKOPUCTOBYBABCS METOJ ONKMCOBOTO JOCTI/DKEHHS 3 SKICHUM TiIXoaoM. B pesynbrari
PEKOMEHIYEThCS MMOCHIUTH POJib JlenapraMeHTy 0XOpOHU HaBKOJIUIIHBOTO CEPEIOBUINA B MOJIITHLI
PO3BHUTKY TypusMmy B MicTi baty. Ypsany micra bary neobOximno crBoputu dopym «I'pomanceke
CBIJIOME CEpEIOBHINE» B SKOCTI KOHTPOJIOIYOro areHTa. Ypsaay micta bary Takok HEoOXigHO
PO3LIUPHUTH CIIBIIPAITIO 3 HAYKOBIISIMH, OCOOJIMBO B 00JIACT1 €KOJIOTTYHOT OIIHKH.

Kiro4uoBi ciioBa: Mepexa yq4acHUKIB, TYPUCTUYHUN MEHEPKMEHT, CTIMKHI PO3BUTOK

CETb CYBBEKTOB-YYACTHHMKOB B YIIPABJIEHUU TYPU3MOM
HA OCHOBE YCTOMYHMBOI'O PA3BUTHSA
(TEMATHYECKOE UCCJIEAOBAHUE PAZBUTUA TYPU3IMA
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I'opon bary usBecTeH Kak OJUH M3 BELyIIUX TypUCTHUYECKHUX roponoB MHnoHe3nn usz-3a ero
HEOOBIYaHOW TPUPOAHON KpacoThl. Llenpr0 JaHHOTO WCCIIEAOBAaHUS SBISETCS AaHAIN3 CETH
YYaCTHUKOB B YIIPABJIEHUU TypU3MOM Ha OCHOBE YCTOWUYMBOIO pa3BuUTHUA B ropoxae barty. B atom
UCCJIEIOBAaHUM HCIOJIb30BAJICS METOJI OIUCATEIbHOIO MCCIIECIOBAHNUS C KAU€CTBEHHBIM IOJIXOI0M.
B pesynpraTte pekoMEHAYETCS YCWIMTH poib JlemapraMeHTa OXpaHbl OKpYXKAIOLIEH cpenbl B
MOJINTUKE pa3BUTHUs Typu3Ma B ropoje bary. IlpaBurensctBy roposa baty Heo6xoaumo co3naTh
¢dopym «OOmiecTBeHHass CO3HaTeNbHAs CpeJa» B KauyecTBE KOHTPOJUPYIOIIEro areHTa.
[IpaButenscTBy ropona baTy Takke HEOOXOIUMO pacCIIUPUTh COTPYJHUYECTBO C YUYEHBIMU,
0Cc00EHHO B 00JIACTH YKOJIOTUYECKOM OLICHKH.

KuroueBble cjioBa: ceTh YHaCTHUKOB, TYPUCTHUECKHI MEHE)KMEHT, YCTOMUNBOE pa3BUTHE
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Abstract. This study aims to determine and understand the role of Accounting Studies in
student lifestyle and financial behavior of accounting students, which will have an impact on their
future accounting profession. Data collection is through interviews with 10 accounting students,
academics and practitioners which obtained several results. The results of this study indicated that
Accounting Studies plays a role in the lifestyle and financial thinking of accounting students, and
will later be able to have an impact on the performance and daily life of the accounting profession
in the future. Based on this analysis, overall it can be concluded that besides accounting studies,
there is another factor to support the accountant mindset that is work environment, Mindset,
financial behavior and accounting student life style obtained by accounting studies and it able to
support future accounting profession.

Keywords: accounting studies, lifestyle, financial behavior, accounting students, accountant
profession.
JEL Classification: M41, M410, G41.

INTRODUCTION

The development of technology and information made a change on people life style. This
phenomenon once described inside the movie of “Confession of Shopaholic” in 1990 which quite
reflecting the consumptive lifestyle of millennial (Iwan, 2018). That millennial phenomenon happen
in Indonesia which reflected inside PDB 2018 that increased around 5% more than PDB 2017
(Adharsyah, 2019). Asian Development Bank (ADB) stated that most of contributed 2020 economic
development in Indonesia will be related to consumption (Situmorang, 2019). This means that
consumption is online shopping that is often implemented by young generations. Strong
consumption will be able to continue economic growth for 2019 and 2020. In addition, a survey
from Bank Indonesia in the last September 2019 showed that average public consumption increased
from 68.6% to 68.8%, followed by a decrease in the payment/debt ratio public (Agustiyanti, 2019).

16


https://management-journal.org.ua/index.php/journal
https://doi.10.26661/2522-1566/2020-3/13-02
https://orcid.org/0000-0001-9908-693X
https://orcid.org/0000-0003-0465-3589
mailto:mariajonstan@gmail.com

Jostan, M. N. and Alimbudiono, R. S. (2020), “The role of accounting studies in student lifestyle and financial
behavior”, Management and entrepreneurship: trends of development, Volume 3, Issue 13, pp. 16-23, available at:
https://doi.org/10.26661/2522-1566/2020-3/13-02

LITERATURE REVIEW

A good education style needs to be implanted on every individual, especially for Accounting
Studies. some of previous studies has been done in order to observe the role of Accounting Studies
in daily life and its effect toward lifestyle, financial behavior such as: private financial plan and
daily financial plan (Waluyo and Marlina, 2019), economic thought and accounting principle and
behavior of daily life. Butler, Church & Spencer (2019) conducted an experimental education that
made students gained more critical thinking and better ability to solve the problems within 4 stages,
Do, Reflect, Think & Apply in Accounting Studies. Those experimental application has been done
inside the topic of Accounting Information System (AIS) and it audit, accounting fee with material
allocation fee, financial accounting within the recording material of percentage of completion,
government and non-profit accounting (Public Sector Accounting), professional program that
related to the value of competition AICPA and IMA, and the topic of tax system. Asonitou and
Hassal(2019)stated that the lack of creativity such as time management, task delegation, uncertain
matter, and knowledge interdisciplinary implementation and other necessary quality to manage
daily problem which include as a complex problem.

PAPER OBJECTIVE

This study aims to understand the deeper meaning of how Accounting Studies has an
important role in the financial behavior and lifestyle of accounting students and their future
professions. Therefore, this qualitative research is included in the explanatory research category.
This research was conducted regarding the role of Accounting Studies in the financial behavior and
lifestyle of accounting students and their future professions, and there are several questions such as:
(1) What is the behavior and lifestyle of current accounting students ?, (2) How is the role of
Accounting Studies in support the lifestyle of students? (3) What is the relationship of accounting as
a future profession and current lifestyle of students and financial behavior supported by current
accounting studies? This research are expected to be able to bring and provide to input for
academics in Indonesia which related to the application of accounting studies, so that it can be
beneficial to society lifestyles and every personal responsibility.

METHODOLOGY

This research method used descriptive qualitative analysis, the subject are 10 students of
university in Surabaya. The informants picked randomly by website pick random from 41 students
which obtain the GPA over than 3.5. The data collected by interview and observation related to
lifestyle and economical thought during a month. The observation was done in semi-structured way
to obtain information related to lifestyle, financial thought and behavior and deep accounting
studies of student. The observation will be related to student (as informant) daily life, to analyze and
observe student financial behavior, lifestyle and their implementation of accounting studies. Other
data are collected on semi-structured academic informants to obtain data related to the role of
accounting studies of each informant, for economic behavior, daily life and the needs of their
profession as accountants. In this aspect, the informants chosen were accounting lecturers who had
taught more than 10 years or accountants who had worked for more than 5 years. There are
practitioners as informant, in this aspect the chosen informant is accountant who has been
experienced in accounting field. The analysis will be carried out through triangulation of the
interviews result among informants with the basic theory related to the topic of this research.
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RESULTS AND DISCUSSION

Accounting students have various types of lifestyles, especially those related to decision
making and their daily financial rules. All informant students acknowledged that their biggest
expenses were secondary expenses, which included expenses for hangouts, skin care, and other
shopping needs. There are several motives why students tend to spend their financial saving on
secondary needs; however they tend to have a same motive which they spend on something to
satisfy themselves within the low price. This consumptive behavior is similar to the result of
Indonesia Millennial Report (IMR) 2019 which has the biggest financial spending to entertain them
and that spending related to the spending for food.

The chosen informants stated that they did not have specific schedule for shopping, they only
did it when they need it. Purchase decision by student has a close relation to the analysis of Thakur
(2016) which indicated that customer often seek for information regarding the useful value of
products. They tend to consider utilitarian value rather than hedonic value.

In addition, when students were asked about the role of Accounting Studies in their mindset,
financial behavior and lifestyle, most students responded that they could feel changes before they
obtained Accounting Studies and after they obtained Accounting Studies. There were two students
as informants who stated that no changes had taken place in accounting studies, because they tended
to feel that they are obtained accounting studies oriented only to company problems, and were
unable to meet the problems of their daily lives. Eight other students did get a big change and were
able to apply Accounting Studies to their daily lifestyle. Accounting studies are explained in detail
in 5 main topics, financial accounting topic, Management accounting, accounting information
system, and Audit and tax matter.

On financial accounting topic, only three out of ten informants who are able to applied this
topic on their daily life. They applied a recorded concept of their daily life to make a record of their
financial spending and the concept of depreciation of shopping, therefore they would not spend any
expensive purchase and considering their depreciation matter. The other seven students find that
financial accounting topic only oriented for company matter; therefore they hardly apply it for daily
life. There are Management accounting topic, eight out of ten students stated that they are able to
implement budgeting on their daily life, thus it can help to record their spending and income.
Furthermore, they find that they can make better decisions after obtaining this topic. They also have
an ability to think within the thought of costs & benefits for their daily lives, such as those matter
related to daily needs. Moreover, two informants felt that their topic could only be used for their
work in the future, and could not be applied to their daily lives.

There is also the topic of Systems which is able to shape the mindsets of five students to be
more systematic for their daily lives. They are able to understand the cycle of accounting that has
been taught for certain topic, therefore their will have more opened knowledge for their daily life,
furthermore, they are able to organize the spending documents such as receipt to be more organized
and easy to find when they need it. The rest five students feel that those organized system will only
be useful or their working life, because those kind of accounting cycle only able to be applied for
company context.

The topic of auditing, this topic was able to move six students from the tent as informants to
be more skeptical and careful in managing their daily lives. Besides, they will be able to track back
their daily spending through their saved receipt (documents). The last topic is the taxation topic
which is considered to lack a role in the daily life of all informants, because they have not been
burdened by tax obligations. In fact, without them knowing it, they actually have applied this topic,
the topic of taxation has taught the students how to identify and differentiate various types of taxes
for Indonesian citizens. Every student is unaware of how the tax problem works in such a simple
process as restaurant tax, value added tax for each item they buy or vehicle tax for those who bring
their own transportation.
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The implementation of budgeting system on student daily life has been proved that academic
education can help student to apply their knowledge for their daily life (Waluyo and Marlina, 2019).
Inside the research of Waluyo and Marlina, they found a material which most participated on
student private financial is budgeting material. The interview result related to student lifestyle and
the applied accounting studies indicated different result based on the analysis of Oktafikasari and
Mahmud (2017) which showed that economical literation which means accounting studies include it
impact, has significant influence on student consumptive lifestyle. The informant students are able
to differentiate between their needs and their desire, moreover they are able to limit their
consumptive behavior through budgeting method.

Following the understanding of behavior and role of accounting studies for student, researcher
tried to observe the needs of accountant in this era. There is some information from several
academic informants, according to the first informant; he stated that not every academic education
helps all the accountants' needs. Therefore, people not only need to obtain their current needs but
also have to be creative in creating innovations for their future needs. This statement is reflected
from an academic perspective as an accountant.

Other opinions have different points from the first informant, the second informant found how
the accountant's current needs are related to the technology used. Technology should not be served
as supporter but also as enabler. The informant stated another necessary aspect for accountants was
their ability to understand and analyze data. This analytic ability is related to their ability to
understand the market of statistical and physical conditions such as customer behavior. According
to the second informant, people should be able to catch up with the development of technology,
because it will affect their company life. This statement related to the analysis of McKinney Jr.,
Yoos Il and Snead (2017) who stated that in this Big Data era, analysis not only requires an ability
to analyze but also understand the situation and limitation of it analyzed topic. The statement was
approved by a Third informant; he stated that education currently fulfilled the needs of accountants
in its standard system. However, those standards should be followed by adequate technology.

Another opinion by third informant stated that as profession, accountant needs people that
obtain the combination of strong commitment and capable competences. That combination is
needed because commitment and competences will help accountant to build an independent
character. It means, every accountant has to own a will to learn, even without any motivation from
other people. A company obviously tried to look for a competent accountants with a strong
commitment, therefore accountants will be placed for the long term without longer training sessions
or others (Sawitri and Fauziyah, 2017). Therefore, if competence and commitment are taught from
the student's initial situation, the university will be able to obtain a professional accountant.

The fourth informant stated another opinion of how accountant should have a good ethic and
morality. According to him, the current accounting students are having less ethic and morality
pressure and it caused their less understanding of consequences on their future job. Ethic and
morality is important for younger generation of accountant to widen their further thinking of every
consequences and decision.

Other question has given to academic-related to accountants regarding the study of
educational accounting, mindset and daily lifestyle. The first informant stated that accounting
studies had an important role for him to change his life to be more organized, accurate and build his
personality. He stated that accounting should be learned not only for its competencies but also as his
personal identity. However, the second informant tends to have different opinions, this second
informant agrees that education has a role to shape his mindset but is only related to professional
work as an accountant. The biggest influence in his life did not come from academic education but
his mentor at work. The mentors drew his attention and encouraged him to build a better
professionalism at work. Another opinion came from a third informant who found that the profits
from accounting studies were accumulated from year to year which made it almost impossible to
distinguish them individually. The third informant concluded that the current education system has
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a different system from the old system which is not only educated based on the tutorials but also
helps maintain a better student mindset. The fourth informant indicated that the accounting studies
have an important role to help student in daily lives.

Based on the various answers above, it can be concluded that in addition to academic studies,
other aspects that affect the performance of accountants are mindset and lifestyle and work
environment. Based on some opinions, the environment influences the daily life of accountants, this
is related to the analysis of Sutrisna, Kurniawan and Dewi (2017) who found that the education
level was closely related to the accountants performance in their daily lives.

The role of accounting studies for student daily life is expected to complete accounting as
profession on student future roles. Millennial has been gifted with a good ability of technology and
it should be followed by a good academic ability (Ladhari, Gonthier and Lajante, 2019). The
requirements of accountant profession should be easily overcome because accounting student in this
era should have fast response toward technology. Remember that the daily activities of millennial
generation who often utilize technology in their social interactions; However, they must have limits
on their behavior in using technology. The informants expressed their opinions regarding the
academic education as their assets to obtain a better career in the future. Based on the opinion of
some informants, even though they are not working as accountant yet, they are sure that their
accounting studies could change mindset and support them to obtain their performance as future
accountant. For example, an informant declared regarding how their future work would include
costs and benefits, based on accounting studies, he should think about how his efforts would be
balanced compared to material-non-material benefits. In addition, other informants also stated that
they needed to apply a cautious audit attitude to their future work environment.

The change toward structured mindset, financial behavior and better lifestyle expected to
support accounting student for their future accountant profession. For example, caution is not only
used when someone carries out his job as an auditor, but individuals also need to be skeptical and
cautious in a competitive work environment. That skeptical attitude is needed in order to be able to
recognize good and supportive colleagues in harsh reality of working world. Besides, integrity
principles and independence principles in audit will help to guide accountant profession to be more
consistent and gain ethical behave on their daily working life.

There is a thought of costs and benefits, which can also be useful for work life. Accountants
should have thoughts about the costs and benefits of doing projects from clients, whether business
and work related costs from clients will be related to the material or non-material benefits they will
receive. Pietrzak and Wnuk-Pel (2015) found that an important ability which has to be managed by
management accountant is their work measurements method. Performance measurement also needs
to be done by accountant within self-evaluation, thus, it is able to provide better performance for
work environment and work task. In addition, the knowledge of cycles and documents will help
accountants to collect and reach the data based on the work they have done before and make it as
reference to their next work as their past experience and will help them with future problems
(Managerial assessment). Those managerial judgment will be useful for accountant when they want
to classify the secondary spending, however it can give another future benefit such as client
entertain cost. Student behavior of hangout too often in order to engage as many as possible relation
for the future purposes is one of discretionary expense. The spending for hangout nowadays has
dominated people life style, however this factor could be useful for the future problem when they
begin to obtained the networking strength they have built from early condition. Tax knowledge
which currently achieved by student will help student on their future work as accountant to
recognize what kind of taxes they need to fulfill later. An accountant has decision making to control
their desires is related to their personal character and mindset (Prather-Kinsey, Boyar and Hood,
2018).

Systematic thinking and organized work are expected to help future accountant to work in a
better way, more relaxed in non-conducive situation. There are also principles of accountability
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including accuracy, giving a positive influence on individual performance. Accounting Studies
indeed tends to be succeed in building an individual daily life mindset, become more logical and
organized, however not everyone able to apply accounting studies in their daily life, whether it as
decision making and financial management. By carrying logical and systematic thinking, a person is
able to catch more structured and realistic thinking; therefore they can help someone in solving any
problems, both for their personal daily life and their working life. This mindset can be obtained
through accounting studies within various topics and materials.

CONCLUSION

Student lifestyle and financial behavior are often based on utilitarian value rather than
hedonist value. There are other discoveries of this research which indicated that the topic of
accounting studies that has significant role on student way of thinking is the topic of audit. Besides,
budgeting material on Management accounting also has significant role on accounting student.
Accounting studies that implemented in daily life can help change the way students think
accounting becomes more organized. Besides accounting studies, there are other factors to support
the mindset of accountants, namely the work environment. Mindset, financial behavior and
accounting student lifestyle obtained from accounting studies and are able to support the accounting
profession in the future.
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POJIb BYXT'AJITEPCBKUX JOCJTIIZKEHD Y CIHIOCOBI XKUTTSI
TA ®IHAHCOBIM HOBEAIHII CTYJAEHTIB

Maria Natasha Jostan Ria Sandra Alimbudiono
Surabaya University Surabaya University
Cypabas, Inoonesis Cypabas, Inoonesis

CrarTs Mae Ha METI BU3HAYUTH Ta 3pO3YMITH POJIb JOCIIIKEHb OyXIrajaTepchbKoro OOMIKY Y
cnoco0i KUTTA Ta (IHAHCOBIM MOBEAIHLI CTYJEHTIB-OyXrajirepis, LI0 MaTHUME BIUIMB Ha iX
MaiOyTHIO Tipodecito. 301p MaHUX 3IIHCHIOBABCS 3a J0MOMOrow cmiBbecig 3 10 cryaentamu-
OyxranTepamH, BHKJIaJayaMH Ta NpaKTHUKaMH, sKi Jajdd Kijgbka pe3yibTaTiB. Pe3ynbTaTu 1bOTO
JOCIKEHHST TOKa3alu, 0 OyXrajaTepchbki MOCHIIPKEHHS BIIrpalOTh BAXKJIMBY pOJIb Y CIIOCOO1
KHUTTA Ta (IHAHCOBOMY MMCJIEHHI CTYJEHTIB-OyXraarepiB, 1 3rofoM 3MOXYTb BIUIMHYTH Ha
PE3yJIbTaTUBHICTh Ta MOBCSKICHHE XUTTS Oyxranrepcbkoi mpodecii B MaildoyrHboMy. Ha ocHoOBI
L[BOTO aHaJli3y B LIJIOMY MOXHa 3pOOUTH BUCHOBOK, LII0 KPiM OyXTalTepChbKHUX JIOCIiIKEHb, ICHYE
e ouH (haKTop, M0 MATPUMYE MHUCICHHS OyXraiarepa — Iie poboue cepeloBuUIle, MEHTAIBHICTD,
¢iHaHCcOBa MOBEJIHKAa Ta CTUJIb XXHUTTA CTYJIEHTIB, OTPUMAaHUX B pe3yJbTaTi OyXrajaTepChbKUX
JOCIIIKEHb, 1 3AaTHUN MIATpUMATH MailOyTHIO podecito Oyxrairepa. .

KurouoBi cioBa: Oyxraiarepcbki JOCHIDKEHHS, crocid XUTTHA, (iHaHCOBa IOBEIIHKA,
CTYIEHTH-OyxranTtepu, npodecis Oyxrairepa
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POJIb BYXT'AJITEPCKHUX UCCJEJTOBAHUI B OBPA3E )KW3HU
N PUHAHCOBOM HOBEJAEHUMU CTYJAEHTOB
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Surabaya University Surabaya University
Cypabas, Unoonesus Cypabas, Unoonesus

CraThsi UMEET NENbI0 ONPEISIUTh U MOHSATH POJIb UCCICIOBAHUA OYXTaldTepCKOrO y4eTra B
oOpa3e XKU3HU U (PMHAHCOBOM IOBEJEHUH CTYIEHTOB-OyXraJlTepoB, MOBIUSET HAa MX OYIyIIyIO
npodeccuto. COOp MaHHBIX OCYIISCTBISUICS C TOMOIIbI0 cobecemoBanmii ¢ 10 crymeHTamu-
Oyxranrepamu, MpenoiaBaTesiIMU U MPAaKTUKAMHU, Jalld HECKOJIBKO Pe3yabTaToB. Pe3ynbTarhl 3T0r0
MCCIICIOBAHMSI TIOKA3aJM, YTO OyXTaJTepCKHE HCCIEeNIOBAaHMS WIPAIOT BAXHYIO pOJb B o0Opasze
KHU3HU U (PMHAHCOBOM MBIIUIEHUHU CTYIEHTOB-OYXTaJTepOB, U BIOCIEACTBUM CMOTYT MOBIUSATH Ha
Pe3yIbTaTUBHOCTh M TOBCEIHEBHYIO KHM3Hb Oyxraiarepckoi mpodeccuu B Oymymem. Ha ocHoBe
3TOr0 aHaju3a B IIEJIOM MOXHO CJeNaTh BBIBOJ, YTO KPOME OYyXTalnTepCKHX HCCIEIOBAHUM,
CYIIECTBYET elie OauH (aKTop, MOAACPKUBAOIINN MBIIUICHUS Oyxranrepa - 3To pabouas cpexa,
MEHTAJIbHOCTh, (PMHAHCOBOE MOBEACHUE U CTUJIb KU3HU CTYJIEHTOB, MOJYYCHHBIX B PE3yNIbTaTE
OyXraJTepCKUX MCCIEIOBaHUN U CIIOCOOSH MOoAepKaTh Oy IyIIyio podeccuio Oyxrairepa.

KuroueBble ciioBa: Oyxranrepckoe eno, o0pa3 *u3HU, (pUHAHCOBOE MOBEICHUE, CTYICHTHI-
Oyxrantepsl, mpodeccust Oyxranrepa.
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Abstract. Human error that causes accidents is one of the most significant concerns of
maritime sectors. In fact, most accidents happen mainly due to human error, therefore good decision
making is needed. In facing problem, one of the important skills is self-efficacy. The purpose of the
article is to explore ways to improve self-efficacy in order to ensure a safe future for seafarers.
Cadets should have great self-efficacy in order to make future seafaring safely (even in unexpected
condition). This study reports the cadets’ self-efficacy at Collision Prevention regulations on Sea
and Guard Service course. The data was taken quantitatively. 142 cadets of the deck department
were asked to respond Generalized Self Efficacy questionnaire (GSE). This investigation points out
that cadets’ self-efficacy is greater than the international average of GSE. However, cadets need to
develop creative thinking skill in dealing with unexpected condition or someone who opposes in
gaining their goal. These findings suggest that self-efficacy should be integrated into classroom
learning. For the next research instructional design can be developed to improve self-efficacy skill
effectively and efficiently.

Keywords: self-efficacy, cadets, safe seafaring
JEL Classification: J20, J28

INTRODUCTION

Human error that causes accidents is one of the most significant concerns of maritime sectors.
In fact, most accidents happen mainly due to human error, therefore good decision making are
needed. In facing problem, one of the important skills is self-efficacy. Decision-making self-
efficacy would significantly influence decisions with regard to speed and accuracy after controlling
for past performances. Self-efficacy was a significant constant predictor of decision-making speed
and self-efficacy was beyond the influence of past performance (Hepler and Feltz, 2012). Cadets
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should have great self-efficacy in order to make future seafaring safely (even in unexpected
condition). This study reports the cars’ self-efficacy at Collision Prevention Regulations on Sea and
Guard Service course. Officers on watch must first be able to perceive the condition of all the
vessels around them, the relationship of their vessel to any hazards, their vessel's operational
condition, and the comprehension of those perceptions and executions of actions to avoid the hazard
or collision.

LITERATURE REVIEW
a. Self-Efficacy and Decision Making

Inadequate communication, poor judgment and decision making, inefficient task
management, and absence of leadership have all been identified as causal factors in air transport
accidents (Helmreich, Merritt, and Wilhelm, 1999). Problem solving and decision making are
treated together because in the cockpit decision making frequently is embedded in a broader process
of problem solving. Before a decision can be made, the crew must first recognize that a problem
exists, determine its nature and define the desired outcome.

Current theories with both heuristic and naturalistic decision making as well as intuition all
depend on experienced decision makers (Azuma, Daily, and Furmanski, 2006; Dane, Rockmann,
and Pratt, 2012; Hall, 2010; G. Klein, 2008; G. A. Klein, Calderwood, and MacGregor, 1989; M.
Klein, 1998; Randel, Pugh, and Reed, 1996). According to Bandura, self-efficacy is the key to
personal change and resource development. Efficacy has an impact on cognitive, affective,
motivational, and decision-making processes. Self-efficacy determines whether an individual will
think optimistically or pessimistically in self-enhancing or debilitating ways (Bandura, 2006)

Feltz and Hepler (Hepler and Feltz, 2012) examined the relationship between self-efficacy
and decision-making speed and accuracy on a simulated sport task. Their study was based on the
previous research that supported the link between self-efficacy and physical performance in sports.
They predicted that decision-making self-efficacy would significantly influence decisions with
regard to speed and accuracy after controlling for past performances. Their findings concluded that
self-efficacy was a significant constant predictor of decision-making speed and that self-efficacy
was beyond the influence of past performance (Hepler and Feltz, 2012).

In other words, it takes longer for participants with low self-efficacy to make their decisions
than feel confident in their decision-making capabilities (Hepler and Feltz, 2012). Lin (2006)
researched the decision-making process of senior officers when maneuvering the ship and whether
or not they obeyed the rules of the regulations, and what the reasons for navigational faults were.
He wanted to know why a ship officer’s behavior contravenes the regulations, resulting in a
collision. The maritime goal is to stay out of the way of an approaching ship as far as possible.
Therefore, if there are any failures by human actions or ship’s equipment, the possibility of a
collision increases significantly due to late avoiding action (Bin, 2006).

b. Collision Prevention Regulations on Sea and Guard Service

New junior officers should have been taught situation awareness in their watch keeping
classes. However, situation awareness is a process that, according to Grech et al. (2008), involves a
feedback loop with a sequence of perception, comprehension, and execution that drives the
feedback loop. Officers on watch must first be able to perceive the condition of all the vessels
around them, the relationship of their vessel to any hazards, their vessel's operational condition, and
the comprehension of those perceptions and executions of actions to avoid the hazard or collision.
This process is an ongoing cycle of reassessing the situation and the environment. New officers may
not have the experience to recognize and react to a developing situation in a timely manner.
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Recognizing shortcomings in human behavior and applying them to new or revised educational
techniques may assist in reducing the high incidence of marine casualties (Emad and Roth, 2008;
Goulielmos, Lathouraki, and Giziakis, 2012; Jordanoaia, 2010; Wang and Zhang, 2000).

C. Self-efficacy and seafarer

Organizational culture and self-efficacy were identified as factors affecting the quality of
work life, while organizational support was found to have an indirect effect through self- efficacy
and perceived fatigue. The final model accounts for 63.1% of the variance in seafarers’ quality of
life. As such, this study shows that self-efficacy is important for the quality of life of seafarers,
having both direct and indirect effects. Moreover, organizational support may prove to be the
primary intervention point for relieving received fatigue and enhancing self-efficacy, thus
improving the quality of work life (Kim, J.-H. and Jang, S.-N., 2018).

Meanwhile, the diverse and rapid changes to the natural environment while at sea make it
difficult to maintain physical homeostasis (Jezewska, Grubman Nowak, and Mory’s, n.d.).
Seafarers thus endure a highly stressful work environment and a significant degree of fatigue
relative to other areas of employment. The accumulated stress and fatigue have a direct negative
effect on seafarers’ health that may threaten both their own safety and that of their colleagues, and
lead to operational accidents.

Considering the unique nature of maritime occupations, in which seafarers are required to
operate efficiently in the ship’s socially-isolated environment and successfully perform tasks to
increase subjective satisfaction, it can be argued that maintaining self-efficacy is essential.
Increasing internal job satisfaction and positive self-management by raising seafarers’ self-efficacy
will enable long-term efficiency in organizing and managing the maritime industry.

Second, seafarers’ self-efficacy, which corresponds to the behaviors of the maritime
industry’s management systems, was found to have a negative impact on perceived fatigue,
indicative of the health of seafarers, but found to have a positive effect on their quality of work life.
The negative effect on perceived fatigue implies that higher self- efficacy in seafarers leads to lower
perceived fatigue and higher job enjoyment. It seems likely that maritime enterprises are in need of
support and planning to improve the self-efficacy of their employees.

Maritime industry executives need to strengthen appropriate organizational support by
increasing encouragement and compensation in the organizational dimension to elevate the self-
efficacy of seafarers, as well as through cementing and enhancing the organizational support
perceived by seafarers. Further research is needed to construct a viable plan for positively
reinforcing the management systems in terms of the developmental, rational, hierarchical, and
group categories — that is, the sub-elements of the seafarers’ organizational culture.

d. GSE and Self Efficacy

The GSE score reflected whether or not an individual had good self-efficacy. Self-efficacy
refers to a person’s belief that s/he is capable of successfully completing a task in a designed
environment (Bandura, 1986). Bandura (1982) noted that perceived self-efficacy asks individuals to
judge whether or not they are capable of performing specific tasks rather than if they actually
perform the task. Thus, self-efficacy refers to capability judgments, not expected outcomes. Mastery
experience, vicarious experience, social and communicative persuasion, and physiological arousal
are sources self-efficacy.

The previous research has pointed out that students with high self-efficacy work harder,
pursue more challenging goals, and are more persistent when they encounter difficulties (Pajares,
2003). Students with high self-efficacy can better monitor and self-regulate their efforts and more
effectively use their cognitive strategies for time management and learning as compared to students
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with lower self-efficacy, and this adds to higher academic performance (Chemers, Hu, and Garcia,
2001; Komarraju and Nadler, 2013). Barry and Finney (2009) asserted that individuals with lower
levels of self-efficacy experience more stress and anxiety, and lower motivation compared to
individuals with higher self-efficacy. Similarly, having conducted a longitudinal study, Wei, Russell
and Zakalik (Wei, Russell, and Zakalik, 2005) found that the social self-efficacy of university
students is a mediator between feelings of loneliness and subsequent depression.

PAPER OBJECTIVE

The purpose of the article is to explore ways to improve self-efficacy in order to ensure a safe
future for seafarers and to report the cadets’ self-efficacy at Collision Prevention Regulations on
Sea and Guard Service course.

METHODOLOGY

This study reports the cadets’ self-efficacy at Collision Prevention Regulations on Sea
and Guard Service course. The data was taken quantitatively. Table 1 describes the map of
respondents which are from Mandiri, Formation, and Regular class of Diploma-3 Deck
Department in Surabaya Merchant Marine Polytechnic.

Table 1
Respondents of the research
N[o} Program Year Term Class Qty Total
L D3 Mandiri V - 2017 v DECK - A 2 67 Cadets
2. D3 Mandiri V - 2017 \Y DECK - B 23
3. D3 Mandiri V -2017 v DECK-C 23
4. D3 Formation IXA -2018 " DECK -A 26 26 Cadets
5 D3 Regular V -2017 v DECK-A 25 49 Cadets
6. D3 Regular V -2017 v DECK-A 24
Total of all respondents 142 Cadets

Source: Own compilation

142 cadets who are taking courses of Collision Prevention Regulations on Sea and
Guard Service were asked to respond Generalized Self Efficacy questionnaire (GSE). There are
10 questions in GSE that are correlated to emotion, optimism, and work satisfaction. The total
score is calculated by finding the sum of the all items. For the GSE, the total score ranges
between 10 and 40, with a high score indicating more self-efficacy. Table 2 shows the GSE
questions which are adopted from Schwarzer, R., and Jerusalem, M. (1995).
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Table 2
Generalized elf Efficacy questionnaire (GSE)
No Statement Not at all Hardly Moderately Exactly
true true true true
I can always manage to solve
1 | difficult problems if I try hard enough O O M M
If someone opposes me, | can find the
2 | means and ways to get what | want. O 0 0 0
It is easy for me to stick to my aims
3 | and accomplish my goals. O O O O
I am confident that | could deal
4 | efficiently with unexpected events. N | O O
Thanks to my resourcefulness, | know
5 |how to handle unforeseen situations. O 0 0 |
6 | | can solve most problems if I invest the
necessary effort O O O O
7 I can remain calm when facing
difficulties because | can rely on my O | | ||
coping abilities.
When | am confronted with a
8 | problem, I can usually find several 0 0 0 0
solutions.
If 1 am in trouble, | can usually think of
9 | asolution O O O O
10 | I can usually handle whatever comes my
way. O O O O

Source: Own compilation

RESULTS AND DISCUSSION

From table 3 there can be seen every average of GSE scale for each class and each

guestion. Horizontally, it can be read the average GSE scale for each class: Il Deck A FORM
(31.33), Il Deck B FORM (31.75), Il Deck C FORM (32.17), IV Deck A MANDIRI (30.67),
IV Deck B MANDIRI (33.65), IV Deck C MANDIRI (32.43), IV Deck A REG (31.76), IV
Deck B REG (30.46). The average for all class is 31.78. Vertically, it can be read GSE scale
for each question: average question 1 (3.34), average question 2 (3.14), average question 3
(3.17), average question 4 (3.01), average question5 (3.35), average question 6 (3.4), average
question 7 (3.13), average question 8 (3.19), average question 9 (3.12), average question10
(2.93).
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Table 3
Average GSE scale of cadets
AV | AV| AV| AV| AV| AV | AV | AV | AV | AVof

CLASS QL Q2| Q3| Q4| QS| Q6| Q7 | Q8 | Q9 | Q10| Class
11 Deck—A
FORM 3.37 [3.08| 3 |288| 3.38| 3.38| 2.96| 3.13| 3.08| 3.08 31.33
11 Deck—B
FORM 3.46 | 292 | 3.17| 3.17 | 3.42| 3.58| 3.04| 3.13| 3.21| 2.67 31.75
11 Deck—C
FORM 3.54 | 3.08 | 3.17| 3.04 | 3.5| 3.46| 3.17| 3.29| 3.17| 2.75 32.17
IVDeck—A
MAND1R1 329 | 319 | 314|281 | 31| 329 3 | 3.19| 2.86| 2.81 30.67
IVDeck—B
MAND1R1 3.35 | 3.30 | 3.26| 3.04 | 3.61| 3.52| 3.43| 3.30| 3.48| 3.35 33.65
IVDeck—C
MAND1R1 3.30 | 3.22 | 3.30| 3.17 | 3.39| 3.30| 3.35| 3.17| 3.04| 3.17 32.43
IV Deck—A
REG 332 [ 324 | 32312 32| 344| 3.12| 32| 3 |29 31.76
IV Deck—B
REG 3.08 | 3.08| 3.13| 2.88 | 3.21| 3.21| 3 | 3.08| 3.08| 2.71 30.46

AVERAGE 3.34 | 3.14| 3.17| 3.01| 3.35| 34| 3.13| 3.19| 3.12| 2.93 31.78

Source: Own compilation

Figure 1 tells the comparison of all average GSE scale for each class. The highest score
from IV Deck-B MANDIRI and the lowest is IV Deck-B REG. It means that most of the
cadets from IV Deck-B MANDIRI have better self-efficacy than cadets from IV Deck-B REG.
All the class has greater than 30 point and has average 31.78 GSE scale.
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Figure 1. Average GSE scale for each class

Source: Own compilation
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The implementation of GSE by Scholz et al., (2002) with nearly 20,000 people in 25
countries found that the international average was 29.55 points (on a scale from 0 to 40). It is
curious that the Japanese scored lowest and the Costa-Ricans highest. Here are (in table 4)
some averages from the paper by Scholz et al., (2002):

Table 4
Average GSE

Country Average GSE
Japan 20.22
Hong Kong 23.05
International average 29.55
France 32.19
Denmark 32.87
Cost Rica 33.19

Source: Own compilation

Cadets have 31.78 average GSE scale and international average was 29.55, so it can be
inferred that cadets’ self-efficacy is better than international average. However, from Figure 2
it can be seen that some aspects still need to be improved like in question 10 (with score 2.93)
and question 4 (with score 3.01). Questions 10 and 4 ask about “I can usually handle whatever
comes my way” and “I am confident that I could deal efficiently with unexpected events”.
Both of them deal with how someone is firm on his choice while facing all obstacles that
confront. Cadets should improve it. The lecturer can help cadets by integrating self-efficacy
skill in the classroom.
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AVERAGE GSE scale for each Question
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Figure 2. Average GSE scale for each question

Source: Own compilation
CONCLUSION

The aim of this study was to report the cadets’ self-efficacy at Collision Prevention
Regulations on Sea and Guard Service course. Based on the findings and discussion, cadets’ self-
efficacy is greater than international average of GSE. However, cadets need to develop creative
thinking skill in dealing with unexpected condition or someone who opposes in gaining their goal.
These findings suggest that self-efficacy should integrate into classroom learning. For the next
research there can be developed instructional design to improve self-efficacy skill effectively and
efficiently.
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HIJABUIIEHHA CAMOE®EKTUBHOCTI KYPCAHTIB
JJIAA BABE3IIEYEHHSA BE3ITIEYHOT'O MAUBYTHBOI'O MOPSKA
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JIrosichka IOMMIIKA, SIKAa CIIPUYMHSE aBapii, € OJHIE€I0 3 HAHBAKIIMBIMIKX MPOOJIEM MOPCHKUX
cekTopiB. HacmpaBai OUIbIIICTh HEMIACHUX BUMAJKIB TPAIUIAIOTHCS B OCHOBHOMY 4Yepe3 JIIOJICHKi
MIOMUJIKH, TOMY HEOOXiHE MPHUUHATTS NMPABWIGHUX pillleHb. Y BUPIMIEHHI MPOOJIEMH OJHIEI0 3
BOKJIMBUX HAaBHUYOK € caMOC(PEKTHUBHICTb. METOI0 CTaTTi € JOCHITUTH CHOCOOW ITiJIBHINCHHS
caMOe()eKTHBHOCTI 3 METOI0 3a0e3neueHHs 0e3meyHoro MaildyTHporo MopsikiB. Kypcantu moBuHHi
BOJIOAITH BHUCOKHUM CTYyNEHEM caMOe(eKTUBHOCTI, Mm00 3abe3neuntd Oe3neky MaiOyTHHOTO
MOpEIIaBCTBa (HaBiTh Y HAJA3BHYAHHOMY CTaHi). Y IbOMY JOCHIUKCHHI MOBIIOMIISETBCS PO
e(eKTHBHICTh KypCaHTIB LI0J0 MPaBUJI 3a1100IraHHs 31TKHEHHSAM Ha KypcaxX MOPCBHKOI Ta OXOPOHHOT
ciyxOu. Jlani Oynu B34TI KUIbKICHO. 142 KypcaHTam najyOHOro Biaauly Oyjo 3ampollOHOBAHO
BIJNOBICTH Ha 3arajbHUM onuTyBanbHUK camoeexTuBHOCTI (GSE). Jlane pocnmipkeHHs BKa3ye Ha
Te, 10 caMOe(EeKTUBHICTh KYpPCAHTIB NEPEBUILYE CEPENHIM PIBEHb CEPETHHOTO MIKHAPOIHOTO
piBHs GSE. OnHak KypcaHTH MOBHHHI PO3BHMBAaTH HAaBUYKHM KpPEAaTHBHOTO MHCIEHHS B yMOBax
HaJ3BUYalHUX 00CTaBMH a00 Ha MPOTUAII0 THUM, XTO BUCTYINA€ MPOTU JOcsSrHeHHs MeTu. Lli
BHUCHOBKH CB1JT4aTh MpO T€, 1110 caMOe(EeKTUBHICTh MOBUHHA OyTH IHTErpOBaHa y HaBUYaHHS B KJacl.
JlJi HACTYMHOTO JTOCIIKEHHSI MOKe OyTH po3po0sieHni HaBYaJIbHUN U3aliH 171 €()eKTUBHOIO Ta
e(peKTUBHOTO BJIOCKOHAJIEHHS HABUYOK caMOe()EeKTUBHOCTI.

Kurouosi cioBa: caMoeeKTHBHICTh, KypCaHTH, O€311eUyHe MOpETJIaBaHHS
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HHOBBIIEHUE CAMO2®P®EKTUBHOCTU KYPCAHTOB
JJIsA OBECIIEYEHMSA BE3OITACHOT'O BYAYHIEI'O MOPSAKA

Damayanto Purba Sereati Hasugian
Surabaya Merchant Marine Polytechnic Surabaya Merchant Marine Polytechnic
Surabaya, Indonesia Surabaya, Indonesia
Novita Vindri Harini Zainullah Zuhri
State Islamic University of Sunan Ampel State Islamic University of Sunan Ampel
Surabaya, Indonesia Surabaya, Indonesia

YenoBeueckas omuOKa, KOTOpas MPHUBOAUT K aBapHH, SBIAETCS OJHOM W3 BaKHEHIINX
npobsemM Mopckux cekropoB. Ha camoM niesie GOJBIIMHCTBO HECHYACTHBIX CIIy4aeB IMPOMCXOIAT B
OCHOBHOM H3-32 YEJIOBEUECKUE OIMIMOKH, MO3TOMY HEOOXOJUMO MPUHATHE NPAaBUIBHBIX PEUICHUN.
B pemenun npo0iaeMbl 0JHON U3 BaXKHBIX HABBIKOB sBIsETCS caM03(ekTuBHOCTD. Llenbto cTatbu
SBIISIETCS WCCIIEZOBAaTh CIIOCOOBI TOBBIIEHUS caMO3(D()EKTUBHOCTH ¢ IEeNbl0  OOecreueHHs
0e30MmacHOro OyayIIero MOpsIKOB.

KypcanTtsl 1omxHbI 00/1a1aTh BEICOKOW CTENEHBI0 caM03(p(EKTUBHOCTH, YTOOBI 00ECTICYHTh
Oe3omacHOCTh Oyayliero MoperulaBaHusi (axe B 4pe3BbIYalHOM IOJIOKEHHM). B 3TOM
UCCIIEIOBAaHUH  coo0ImIaeTcst 00 A(PQPEKTUBHOCTH KYpPCAHTOB O TIpaBWIAX MPEAOTBPALICHUS
CTOJIKHOBEHMI Ha KypcaXx MOPCKOH M OXpaHHOHM CiyXObl. /laHHbIE ObUIM B3AThl KOJUYECTBEHHO.
142 kypcantamMm mnaIyOHOrO OTIAENa OBUIO TPEUIOKEHO OTBeTUTh Ha OOImMA OMPOCHHUK
camoapdextuBHocTH (GSE). JlanHOE MccienoBaHue ykasblBaeT Ha TO, 4TO camMOd(p()EKTHBHOCTh
KYpPCAaHTOB IIPEBBIIIAET CPEIHUN YpPOBEHb cpeaHero MexayHaponHoro ypoBHs GSE. Onnako
KypCaHThl JIOJDKHBI pPa3BMBAaTh HAaBBIKM KPEaTHMBHOTO MBIIUIEHUS B YCIOBHUAX Ype3BbIYAMHBIX
OOCTOSITENTLCTB WJIM HA TPOTHBOACWUCTBUE TEM, KTO BBICTYMAET NMPOTUB JOCTIXKEHUS IENu. DTH
BBIBOJIbl CBHUJIETEIBCTBYIOT O TOM, YTO caM03()(eKTHBHOCTh IOJIKHA OBbITh MHTEIPUPOBaHA B
oOyueHue B kiacce. s mocieayomero neeiae10BaHus MOXKeT ObITh pa3paboTaH yuyeOHbIN qu3aiiH
s 3P PEeKTUBHOTO U F3PPEKTUBHOIO COBEPIICHCTBOBAHUS HABBIKOB CaMO3((PEKTUBHOCTH.

KuroueBble cjioBa: caM0o3peKTUBHOCTb, KypCaHThI, 0€30I1aCHOE MOpEIIaBaHHUE.
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Abstract. Industrial Sector of Oil and Gas is a strategic point for Indonesia Economical
Condition. The purpose of the paper is to design integration model system of Sistem SNI ISO
27001:2013, SNI ISO 37001:2016, SNI ISO 9001:2015, SNI ISO 20400:2017, and I1SO 50001:2018
within PAS 99:2012 on Special Task Force for oil and Gas business activities and to identify its
dominant factor. This paper presents quantitative-qualitative research with descriptive approach and
the analysis of SEM LISREL 8.8. It was started with making a background of study and
formulating research problem along with the purpose of analysis and then spreading questionnaire
to respondents. The clause of management system is identified and the characteristic features of
each management system are descriptively explained in the paper. The result of this analysis
determined the structure of SNI 1ISO 27001:2013 and SNI ISO 37001:2016 as the main standard
because Special Task Force of Oil and Gas has been applied that standard. Based on the result, it
can be concluded that the significant level of questionnaire results is PAS 99: 2012 from the
Integration Management system is obtaining the highest SL value in clause 7 at 0.99. According to
PAS 99: 2012, clause 7 is a factor that supports the Integration Management System.

Keywords: SEM LISREL, Integration Management System, Industrial Sector.
JEL Classification: P41, POO.

INTRODUCTION

The fourth industrial revolution caused a big change on some sector which is related to
information technology and communication. Industrial 4.0 is solution to overcome a dynamic global
situation which has the quality of VUCA (volatile, uncertain, complex and ambiguous) (Tijiani,
2014). To accelerates the implementation of industrial 4.0. Indonesian government make new
policy of “Making Indonesia 4.0” which bring the future industrial development within every
important aspect such as industrial government, entrepreneur, technological related companies and
others in order to make Indonesia able to enter global range competition (Boelsma, 2013). Industrial
sector of oil and gas is the most strategic sector for Indonesian economic condition. Therefore, it
will be important to support and strengthen the position of oil and gas industrial sector to compete
on international range. Based on the supply condition of goods and services, the upstream oil and
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gas sector has been obtain around US$8 million in 2019 which include every important parties on
national and international range (Lestari, 2015). It needs a good strategy to manage oil and gas
resource because it included as non-renewable natural resources in Indonesia.

Thus, it needs a strategy and organization management to obtain sustainability in oil and gas
sector for long-term period and avoid an excessive exploitation

LITERATURE REVIEW

Organizational management system of oil and gas sector has to be able to apply the current
system of professional management practice (Irhoma, 2017). Efficient and effective practice within
the basic rule of Good Corporate Governance (GCG) in order to make a good quality development
of oil and gas industrial sector. As the effort to deal with uncertainty in this sector such as
fluctuation, new trend and field condition, it needs an improvement on management strategic role of
goods and services supply that can create multiplier effect in economic, social and environment
aspects. Integrated design of model system which involves management system that exist in
information security management systems and anti-bribery systems along with sustainability
management quality systems, and system management energy expected to gain more strength and
improve the effectiveness of supervision in upstream oil and gas sector which is faster, prudent and
adjust international best practice (Pudyantoro, 2012). Thus, it will not only improve the
competitiveness of oil and gas sector but also can make this industrial sector can maintain their
position and anticipate any uncertainty. The elements taken in related literature from the past ten
years are classified into six pillars including: a company's sustainability strategy; corporate
governance; management of Human Resources; knowledge and innovation management;
independent measurement, disclosure and guarantee; and integrated management and management
systems (Nunhes, Bernardo and José de Oliveira, 2020). The trend in energy management places
the focus on reducing overall electricity costs without limiting peer consumption by determining to
cut power consumption during peak hours (Pawar and Vittal K, 2019). Knowing the needs and
objectives of stakeholders will carry out a far more accurate review of the conditions in which the
company currently operates and will operate in the future (Kania & Spilka, 2016). An integrated
management system is introduced, namely when the company wants to meet the conformity of
various norms with the aim of reducing the number of documents, the time needed for assessment
and costs in system construction and maintenance (Jurcevié, 2019).

Based on the explanation above, in the effort on adjust with the condition of VUCA (volatile,
uncertain, complex and ambiguous) in industrial revolution of 4.0 and it support to obtain “Making
Indonesia 4.0” through infrastructural development of national digital and accommodate the
sustainability standard, thus, there are a lot of problems which need to be resolved in oil and gas
industrial sector (Donwa, Mgbame and Julius, 2015). Oil and gas industrial has to be adjusted and
bring as much as possible advantages for citizen prosperity and it is related to regulation in 1945
constitution. Country income within the sector of oil and gas has to be used based on its function to
improve citizen prosperity whether it for current era or for the future generation. Therefore, it needs
the change on paradigm of making an effort to improve oil and gas sector should be started with
improving the quality of organizational work become efficient and effective on maintain their sector
and overcome all the problem occurred regarding business progress. Some studies argue that it's the
most an important difficulty is the lack of specialized external consultants (Abad, Cabrera and
Medina, 2016).

METHODOLOGY

Analysis based on nonparametric tests to detect differences in the distribution of perceived
difficulties across groups of firms grouped according to strategic choices and business size (Abad et
al., 2016). This analysis has a purpose to design integration model system of Sistem SNI ISO
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27001:2013, SNI I1SO 37001:2016, SNI 1SO 9001:2015, SNI ISO 20400:2017, and 1SO 50001:2018
within PAS 99:2012 on Special Task Force for oil and Gas business activities and identified it
dominant factor.
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1. Data Collection

The respondents of the research conducted are the decision makers on SKK Migas with a total
of 311 employees with positions from manager level to management level. A manager is someone
who collaborates with others by organizing their activities together to realize the company's goals.
But if viewed from the side of the management level or management level which can be divided
into three levels of management according to their functions and duties, namely: 1. Top
management (top level management); 2. Middle Level of Management. 3. First level management
(low Level Management) (Akuntansi and Manajemen, 2015). This sampling consideration is carried
out because currently there is no implementation of SNI ISO 20400: 2017, so it takes the
perspective of decision makers on the plan to design a sustainable procurement system of ISO
20400: 2017 in SKK Migas. In this section 217 samples were taken determined by the KREJCIE
and MORGAN formulas where the sampling method was determined using stratified sampling
(P.D, 2014)

2. Data Processing

In this analysis, the data processed by SEM LISREL 8.8 using clauses data which is the result
of simplification on some statements included through the program of LISREL. This clauses data
used is the result from simplification of second-order to first-order Analysis factor of the taken
data. The clauses in this model are actually rearranged by indicators, but due to model problems that
are too complex, the indicators are merged into just one clause.

RESULT AND DISCUSSION

The result of SEM analysis using clause data is the result of simplification on some
statements of LISREL program. It can be said that this data processed result which is better because
the value of Goodness-of-Fit model has RMSEA (Root Mean Square Error of Approximation)
under 0.08. The problem of missing data has been overcome by the imputation method, whereas for
normality problems it is possible that the assumption of normality cannot be fulfilled because the
data used has an ordinal scale (so that the assumption of normality can be met with minimal data
having interval scale). To overcome this problem of normality, the Central Limit Theorem is used, a
theory which states that data of any scale will have a distribution similar to the normal distribution
when the amount of data increases. The data used in this study amounted to about 270, so it can be
said to be very large and the Central Limit Theorem can be applied
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Overall Summary of Missing Values
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Figure 2.Missing Data Condition
Source: Own compilation

It can be seen that from 172 respondents at least 45 respondents has a missing data, while
overall, there are 571 empty data points. Data handling was done by imputation method (alternate
the median value). Every missing point will be filled with median of each variable. This process
was done by Hmisc package on R program. Standardized Loading value obtained from the relation
value of clauses variable and latent variable. Generally, this value obtained around -1 to 1, negative
value identified negative relation and positive value identified positive relation. A value close to
absolute 1 indicates the strength of relation got higher because if there are clauses variable with the
small standardize loading value inside the model, it affected the result of reliability and validity test,
and it will affect the number of Composite Reliability and Average Variance Extracted value, and
the observation will obtain a bad conclusion. Besides, Standardized Loading value, there are
another aspect which needs to be noticed is t-test value, because this value will be decided if clauses
variable significant has statistical related or not. What it means by significant here, clauses variable
has systematic variable with latent variable. Clauses variable with the high standardized loading
value is not always significant; therefore, t-test value has to be observed at the first place before
concluding Standardized Loading Value of Clauses Variable.
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Symbol (*) inside Significant value indicated significant Standardized Loading value on error
level of 5%, and the value of t-test is higher than 1.96.
Table 1 Standardized Loading (SL)

Integration Management System PAS 99:2012

Clauses | SL T-test Significant
PAS.4 1.00 22.56

PAS.5 0.85 97.20 *
PAS.6 0.99 32.62 *
PAS.7 0.92 31.29 *
PAS.8 0.77 17.68 *
PAS.9 0.91 31.29 *
PAS.10 | 0.90 29.52 *

Source: Own compilation

Validity test was done to test indicator variable and its ability to measure latent variable in a
good way. The value used in this test is the value of Average Variance Extracted (AVE). AVE
value has number around 0 to 1, a value close to 1 indicated the higher validity level. Based on the
standard, a good AVE value is higher than 0.5 (> 0.5). If validity level is low, it indicated that not
all of indicator variable of latent variable have different latent variable, thus it need further
observation to look over that occurred different variable (such as using factor analysis). Reliability
test was done to test reliability level of indicator variable. Reliability level is consistent
measurement of questionnaire content / indicator to measure latent variable. And what it means by
consistency here means distributed questionnaire and it question that being asked to respondent will
obtain the same answer even it being asked several times to the same person. The value used as the
content of reliability test is Composite Reliability (CR). CR value has number around 0 to 1, closer
the value to 1, it means better reliability level. Based on it literary standard, a good value CR is
higher than 0.7 (> 0.7).

The result of integration factor analysis PAS 99:2012 based on data processing using SPSS
24, explained as the table below:
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Table 2
Analysis Factor SPSS 24

Factor Analysis
SNI ISO Standard

Factor | Statement

SPSS 24 Result
PAS 99:2012 2 93

Source: Own compilation

The result of factor analysis based on the table of rotate component matrix, researcher using
the highest value 0.5 and deleted some variable because it did not meet the standard. To obtain the
result of factor analysis, it was done by SPSS 24 which is PAS 99:2012 that obtain 2 factors within
93 questions.

Discussion

The dominant factor and the design of the Integration Management system, namely from
311 respondents and 271 respondents who returned the questionnaire. This amount include as
enough according to minimum amount of respondents is 120 people. This integration management
system design based on SEM used the clauses data which is obtained by the result on simplified the
statements from LISREL 8.8 programs. The result will be explained as below. The elements taken
in related literature from the past ten years are classified into six pillars including: a company's
sustainability strategy; corporate governance; management of Human Resources; knowledge and
innovation management; independent measurement, disclosure and guarantee; and integrated
management and management systems.

It is known that those analysis results considered as good enough because the value of
Goodness-of-Fit model RMSEA (Root Mean Square Error of Approximation) is under 0.08. This
integration management system design based on SEM used the clauses data which is obtained by
the result on simplified the statements from LISREL 8.8 program. It is known that those analysis
results considered as good enough because the value of validity on management system quality
obtained the AVE value of 0,84 and considered as valid, reliability test result obtained the value of
0,97 which considered as reliable. Furthermore, the result of suitable Model can be seen as written
on the table below:
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Table 3
Suitable Integration Management System test
Indicator Criteria Value Threshold Conclusion
Chi-Square )
0.00 >0.05 Unsuitable
(p-value)
RMSEA 0.09 <0.08 Unsuitable
SRMR 0.04 <0.05 Suitable
NFI 0.88 >0.90 Unsuitable
CFI 0.91 >0.90 Suitable
Source: Own compilation
Explanation:
Chi-Sq : Chi-Square Test
RMSEA : Root Mean Square Error of Approximation
NFI : Normed Fit Index
CFI : Comparative Fit Index
SRMR Standardized Root Mean Square Residual

Based on the table, RMSEA value and NFI value are close to the standard it can be said that
those values considered as Marginal Fit. Actually, overall observation can be said as fit, besides the
standardized loading, it only need to pay attention on the value of t-test, because this value will
determine whether indicator variable significantly statistic or not. Significant means indicator
variable has systematic relation with latent variable. Indicator variable within the high standardized
loading value is not always significant, therefore t-test need to be observed first before obtain a
significant standardized loading of indictor variable. Symbol (*) in significant column indicated that
Standardized Loading value has an error level of 5%, and it t-test more than 1.96

Table 4

Standardized Loading (SL) of Integration Management System PAS 99:2012

Clauses SL T-test Significant

PAS4 0.86

PAS 5 0.90 19.20 *
PAS 6 0.96 22.21 *
PAS 7 0.99 23.82 *
PAS 8 0.84 16.52 *
PAS 9 0.93 20.40 *
PAS 10 0.92 19.92 *

Source: Own compilation
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It can be seen on the column of clause 7 that obtain the highest significant value of 0,99 where
based on PAS 99:2012, clause 7 is a supporting process of Integration Management system
(Mustika Lilis; Kusumaningrum, Harsi Dewantari, 2016). The next analysis factor can be seen
based on rotate component matrix table. Researcher used the highest value 0,5 and removed several
variables because it does not meet the required value. Variables included can be seen inside the
table below:

Table 5
Integration Analysis Factor PAS 99:2012

Factor1l | 130 |133 |144 | 141 |129 | 136 | 1114|1118 [ 190 | I79
1125 | 1124 | 154 | 162 | 1119 | 181 |I53 | 142 | 1127 | 145
125 [156 | 119 | 1122 | 1116 | 182 | 1135 | 126 | 1132 | 143
140 | 1108 | 1133 | 1134 | 193 | 1120 | I31 | 163 |80 | 138
1111 [ 116 | 135 | 157 | 137 | 161 | 1105 | 1104 | 148 | 111
1131 [ 169 | 1130 | 184 | 185 | 115 | 197 | 1115 |28 | 187
165 | 1106 | 122 | 1103 | 1110 | 164 | 1109 | 183 [ 195 | 120
158 [ 127 | 123 | 121 | 1102 | 118 |[174 199 |160 | 159
149 | 114 | 191 | 1100 | 132
Factor2 | 105 |107 |106 |104 |102 |101 | 147 | 103

Source: Own compilation

Based on that integration factor analysis it can be seen that from the early statements of 135
obtained 2 factors which contain of 93 statements. During the process of Integration Management
System design within the approach of PAS 99:2012, to make it easier, understand and compare the
relation among variables in analysis Structural Equation Model (SEM) with LISREL, it used the
analysis of matrix data. This analysis is one of seven quality tools. Here is the result of matrix data
analysis:
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Table 6

Analysis Data Matrix

Clause

1SO

SNI ISO 27001:2013

Clause 4
Organizational
Context

Clause 5
Leadership

Clause 6
Planning

Clause 9
Performance
Evaluation

Clause 10
Improvement

Clause 8
Operation

Clause 7
Support

SNI 1SO 50001:2018

Clause 4
Organizational
Context

o

Clause 5
Leadership

Clause 6
Planning

Clause 7
Support

Clause 8
Operation

Clause 9
Performance

Clause 10
Improvement

SNI I1SO 20400:2017

Clause 4
Understand the
basics

Clause 5
Integrating
sustainability
into
procurement
operations
policies  and
strategies

Clause 6
Regulates the
procurement
function facing
sustainability

Clause 7
Integrating
sustainability
into the
procurement
process

PAS 99:2012

Clause 4
Organizational
Context

Clause 5
Leadership

Clause 6
Planning

Clause 7
Support

Clause 8
Operation

Clause 9
Performance
Evaluation

Clause 10
Improvement

Table 6 continuation on the next page
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Table 6 continuation

Clause

I1ISO

SNI ISO 37001:2016

Clause 4
Organizational
Context

Clause 5
Leadership

Clause 6
Planning

Clause 7
Support

Clause 8
Operation

Clause 9
Performance
Evaluation

Clause 10
Improvement

SNI 1SO 50001:2018

Clause 4
Organizational
Context

o

Clause 5
Leadership

Clause 6
Planning

Clause 7
Support

Clause 8
Operation

Clause 9
Performance

Clause 10
Improvement

SNI 1SO 20400:2017

Clause 4
Understand the
basics

Clause 5
Integrating
sustainability
into
procurement
operations
policies  and
strategies

Clause 6
Regulates the
procurement
function facing
sustainability

Clause 7
Integrating
sustainability
into the
procurement
process

PAS 99:2012

Clause 4
Organizational
Context

Clause 5
Leadership

Clause 6
Planning

Clause 7
Support

Clause 8
Operation

Clause 9
Performance
Evaluation

Clause 10
Improvement

Table 6 continuation on the next page
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Table 6 continuation

I1ISO SNI 1SO 90001:2015

Clause 4 Clause 9
Clause Organizational Clause 5 Clause 6 | Clause 7 Clause 8 Clause 10

Performance
Context EvalliEiien Improvement

Leadership Planning | Support Operation

Clause 4
Organizational [C)
Context
Clause 5
Leadership
Clause 6
Planning
Clause 7
Support
Clause 8
Operation
Clause 9
Performance
Clause 10
Improvement

SNI 1SO 50001:2018

Clause 4
Understand the 0] (0] o
basics
Clause 5
Integrating
sustainability
into
procurement
operations
policies and
strategies
Clause 6
Regulates the
procurement 0
function facing
sustainability
Clause 7
Integrating
sustainability
into the
procurement
process

SNI I1SO 20400:2017

Clause 4
Organizational [C)
Context

Clause 5
Leadership

Clause 6
Planning
Clause 7
Support
Clause 8
Operation
Clause 9
Performance 0
Evaluation

Clause 10
Improvement

PAS 99:2012

Explanation:
®Strong Relation
OWeak

A No Relation

Source: Own compilation
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The next process to design the integration management system within PAS 99:2012 based on
matrix data analysis is making the checklist table of variable identification based on the existed
relationship of matrix data analysis. The checklist table will be described as below:

Integration Checklist Identification SNI ISO

Table 7

Clause

1ISO

SNI ISO 27001:2013

Clause 4
Organizational
Context

Clause 5
Leadership

Clause 6
Planning

Clause 7
Support

Clause 8
Operation

Clause 9
Performance
Evaluation

Clause 10
Improvement

SNI I1SO 50001:2018

Clause 4
Organizational
Context

\/

Clause 5
Leadership

Clause 6
Planning

Clause 7
Support

Clause 8
Operation

Clause 9
Performance

Clause 10
Improvement

SNI 1SO 20400:2017

Clause 4
Understand the
basics

Clause 5
Integrating
sustainability
into
procurement
operations
policies  and
strategies

Clause 6
Regulates the
procurement
function facing
sustainability

Clause 7
Integrating
sustainability
into the
procurement
process

PAS 99:2012

Clause 4
Organizational
Context

Clause 5
Leadership

Clause 6
Planning

Clause 7
Support

Clause 8
Operation

Clause 9
Performance
Evaluation

Clause 10
Improvement

Table 7 continuation on the next page
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Table 7 continuation

I1ISO SNI I1SO 37001:2016

Clause Clagse 4 Clause 5 Clause 6 | Clause 7 Clause 8 Clause 9 Clause 10
Organization

Performance
8 Improvement
al Context Evaluation P

Leadership Planning | Support Operation

Clause 4
Organizational v
Context
Clause 5 N
Leadership
Clause 6 N
Planning
Clause 7 N
Support

Clause 8
Operation v

SNI 1SO 50001:2018

Clause 9 N
Performance
Clause 10 N
Improvement

Clause 4
Understand the J J
basics

Clause 5
Integrating
sustainability
into

procurement v v
operations
policies  and
strategies
Clause 6
Regulates the
procurement
function facing
sustainability
Clause 7
Integrating
sustainability J
into the
procurement
process

SNI I1SO 20400:2017

Clause 4
Organizational ~
Context

Clause 5 N
Leadership
Clause 6 N
Planning
Clause 7 N
Support
Clause 8 N
Operation

Clause 9
Performance \
Evaluation
Clause 10 N
Improvement

PAS 99:2012

Table 7 continuation on the next page


https://management-journal.org.ua/index.php/journal

Suprayitno, G. and Stendel, A. P. (2020), “Integration management system design”, Management and
entrepreneurship: trends of development, VVolume 3, Issue 13, pp. 35-56, available at: https://doi.org/10.26661/2522-
1566/2020-3/13-04

Table 7 continuation

Clause

I1SO

SNI ISO 90001:2015

Clause 4
Organization
al Context

Clause 5
Leadership

Clause 6
Planning

Clause 7
Support

Clause 8
Operation

Clause 9
Performance
Evaluation

Clause 10
Improvement

SNI 1SO 50001:2018

Clause 4
Organizational
Context

\/

Clause 5
Leadership

Clause 6
Planning

Clause 7
Support

Clause 8
Operation

Clause 9
Performance

Clause 10
Improvement

SNI 1SO 20400:2017

Clause 4
Understand the
basics

Clause 5
Integrating
sustainability
into
procurement
operations
policies  and
strategies

Clause 6
Regulates the
procurement
function facing
sustainability

Clause 7
Integrating
sustainability
into the
procurement
process

PAS 99:2012

Clause 4
Organizational
Context

Clause 5
Leadership

Clause 6
Planning

Clause 7
Support

Clause 8
Operation

Clause 9
Performance
Evaluation

Clause 10
Improvement

Source: Own compilation
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The integration result between SNI 1SO 27001:2013 - SNI ISO 37001:2016 - SNI ISO
9001:2015 - SNI ISO 20400:2017 - I1SO 50001:2018 within PAS 99:2012 can be seen inside
similarity, difference and integration table based on PAS 99:2012 below:

Table 8

Similarity, difference and integration table based on PAS 99:2012

Clauses

Similarity

Differences

Integration

1

2

3

4

Organizational
Context

Management
Determined the place
of System
Implementation

SMKI: Deciding the place of
system, SMK,SMAP: Deciding
the place considering any risk,
SMM, SMPB: Deciding the
place in order to maintain it
sustainability, SME: deciding
the place of SME

Referred to the requirements

of SMKI and

SMAP,

considering the risk and the

future target

Leadership

Leadership
Management and
Commitment of
Organization

SMKI:
Commitment,
Responsibility
organizational
Leadership

Leadership,
Policy, Role,
and
rule. SMAP:
Commitment,
director council, anti-
corruption management,
decision maker management.
SMM: Leadership,
Commitment, Policy, Role,
Responsibility, organizational
rule and customer oriented.
SMPB: Commitment,
Accountability, purposes and
target, implementation. SME:
Leadership, Commitment,
SME Policy, Role,
Responsibility and
organizational rule

Referred to requirements of
SMKI and SMAP within the
purposes and target make a
clear delegation with anti

corruption system

Planning

Managing the risk
and opportunities to
obtain the target of
plan

SMKI: Scoring and Handling
the risk of Information Safety.
SMAP: Risk and Opportunities
on Anti-Corruption. SMM:
Risk and opportunities of
management quality. SMPB:
Managing the function of
supply based on  rule,
procedure and system to obtain
the target. SME: Handling the
risk and opportunities and
reviewing the energy

Referred to requirements of
SMKI and SMAP within the
function of rule, procedure,
target and opportunities and

formulating the
obtain the target

plan to

50
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Table 8 continuation

1 2 3 4
Support Resource SMKI: Resources, | Referred to requirements of
Management which | Competences, Sympathy, | SMKI and SMAP within the
contain of | Communication and Control. | human resources, facility
Competences, SMAP: Resources, | and environment including
Responsibility, Competences, working | manage the supplier based
Communication and | process, sympathy and training | on contract, analysis the
Control process, Communication and | organization needs and
Control. SMM: human | market target
resources, facility and
environment, awareness,

communication and control.
SMPB: current process,
analysis of expense and market
trend and Contract
Management. SME: resources,
competences, awareness and

energy control.
Operation Operational Plan and | SMKI: Scoring and Handling | Referred to requirements of
Control the risk of information safety. | SMKI and SMAP within the
SMP: Audit, Financial Control, | product development design
Investment and Controlling | and commitment

anti-corruption. SMM: Plan the | sustainability supply
product development and
communicate the information
to customer. SMPB:
Controlling the sustainability.
SME: Plan the operational
system, design and supply

Evaluation Internal Audit and | SMKI: internal audit and | Referred to requirements of
Organization management review. SMAP: | SMKI and SMAP within the
Management Review | min management review and | priority on customer

looter council. SMM: | satisfaction

.Customer Satisfaction based
on analysis and evaluation.
SMPB: managing the risk,
handling the impact and
prioritizing  the  important
matter. SME:  obedience
evaluation of law.

Improvement Improve the quality | SMKI: sustainability | Referred to requirements of
and repair an | improvement. SMAP: | SMKI and SMAP within the
unstability Correction and  Corrective | influence on management

Action. SMM: improvement of | system, avoid any

general matter. SMPB: the | involvement which can
ability of influence and avoid | caused system error

any involvement. SME:
Corrective action and
sustainability improvement

Source: Own compilation
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Based on the comparison and integration, here is the integration model of SNI ISO
27001:2013 - SNI I1SO 37001:2016 - SNI ISO 9001:2015 - SNI 1SO 20400:2017 — ISO 50001:2018
within PAS 99:2012:

SNI 1SO 9001:2015 Clauses 7 and 8
(Planning and Support)

SNI ISO 20400:2017 Clauses 5
(Integrate sustainability into
procurement organization policies and
strategies)

SNI ISO 9001:2015 Clauses 4-6
(Organization context, Leadership and
Planning)

SNI ISO 20400:2017 Clauses 4
(Understand the basics)

SNI 1SO 50001:2018 Clauses 4-7
(Organization context, Leadership and
Planning)

SNI 1SO 50001:2018 Clauses 7 and 8
(Planning and Support)

PAS 99:2012

SNI ISO 9001:2015 Clauses 9 (Work
Evaluation)

SNI ISO 27001:2013
SNI ISO 37001:2016

SNI ISO 20400:2017 Clauses 6
(regulate the procurement function to
deal with sustainability)

SNI ISO 50001:2018 Clauses 9 (Work
Evaluation)

SNI ISO 9001:2015 Clauses 10
(Improvement)

SNI ISO 20400:2017 Clauses 4
(Understand the basics)

SNI 1SO 50001:2018 Clauses 10
(Improvement)

Figure 3. Model SNI ISO 27001:2013 - SNI ISO 37001:2016 - SNI ISO 9001:2015 - SNI ISO
20400:2017 - 1SO 50001:2018 within PAS 99:2012

Source : (Purnomo, Putri and Amrina, 2017)
The explanation of figure above explained as below:

a. SNI I1SO 27001:2013 Clauses 4-6 regarding organizational context of leadership and
planning system, SNI ISO 37001:2016 clauses 4-6 regarding organizational context of leadership
and planning system, support and PAS 99:2012 clause 4-7 regarding organizational context of
leadership and planning system integrated by SNI 1SO 9001:2015 clauses 4-6 regarding
organizational context of leadership and planning system, SNI ISO 20400:2017 clause 4 regarding
the basic understanding and SNI ISO 50001:2018 clause 4-6 regarding organizational context of
leadership and planning system

b. SNI 1SO 27001:2013 clause 7-8 regarding support and operation, SNI 1SO
37001:2016 clause 7-8 regarding support and operation and PAS 99 clause 7-8 regarding support
and operation integrated by SNI ISO 9001:2015 clause 7-8 regarding support and operation, SNI
ISO 20400:2017 clause 5 regarding the integration of further sustainability of organizational policy
and strategy of supply and SNI 1SO 50001:2018 clause 7-8 regarding support and operation.

C. SNI 1SO 27001:2013 clause 9 regarding work evaluation, SNI ISO 37001:2016
clause 9 regarding work evaluation and PAS 99 clause 9 regarding work evaluation integrated by
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SNI 1SO 9001:2015 clause 9 regarding work evaluation, SNI 1SO 20400:2017 clause 4 regarding
organizational context and SNI 1SO 50001:2018 clause 9 regarding work evaluation.

d. SNI ISO 27001:2013 clause 10 regarding the improvement, SNI ISO 37001:2016
clause 10 regarding the improvement and PAS 99 clause 10 regarding the improvement integrated
by SNI ISO 9001:2015 clause 10 regarding the improvement, SNI ISO 20400:2017 clause 4
regarding organizational context and SNI ISO 50001:2018 clause 10 regarding the improvement.

based on the explanation of that figure, integrated model SNI ISO 27001:2013 - SNI I1SO
37001:2016 - SNI 1SO 9001:2015 - SNI I1SO 20400:2017 - ISO 50001:2018 with PAS 99:2012 is
more clear and specific figured by the model of Plan Do Check Action (PDCA) Integration SNI
ISO 27001:2013 - SNI I1SO 37001:2016 - SNI I1SO 9001:2015 - SNI ISO 20400:2017 - 1SO
50001:2018 within PAS 99:2012 as below:

Integration System Management

Related / Suonort and \ Related
. upport an .
Parties e Parties
Observation DO
| . Lyl
Leadership
Requirements ACTION CHECK Integration
and system I t System
Expectation \ mprovemen / Management

Figure 4. PDCA Model Design
Source: own study

Archetypes containing Special Task Force of Oil and Gas in the preservation of the
implementation management system include processes and structures in each branch of the special
task force for oil and gas. Based on the international standards integrated in the principles of
integrated management systems that form professional, efficient, effective and have good corporate
governance (GCG) practices, which in order to support the investment development and effort to
make good oil and gas, with success rates that can be measured on standards and codes. Plan means
designing a plan which refers to management system. This step has a purpose to identify the
process, found, and conclude a solution to overcome the current problem. Do mean implementing
and observing the activities and process that has been planned before. Dominant factor of 7
supporting clauses and factor analysis result which contains of several statements inside that 7
supporting clauses include as a part of Do process. Check means doing the observation, evaluation
and checking the purpose and target of implementation. The technique used for evaluation here is
observing and survey to understand the weakness inside process, and then reported the result and
making an improvement plan. Action means making a real action of the evaluation result within the
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standardized changes such as considering the place of action, process revision, develop the plan and

regularly measure and control of a process. Based on the Integration Design based on PAS 99:2012,
suggestion result design concluded as below:

a. Determined the structure of SNI 1ISO 27001:2013 and SNI I1SO 37001:2016 as the

main standard because Special Task Force of Oil and Gas has been applied that

standard.

b. Identified the comparison and equality criteria between clauses and sub clauses SNI
ISO.

C. Increase several clauses/ sub clauses based on the requirements of SNI ISO

9001:2015, SNI 1SO 20400:2017 and SNI 1SO 50001:2018 within PAS 99:2012 to
the main standard in order to complete
By applying integrated design of SNI ISO 27001:2013, SNI ISO 37001:2016, SNI ISO
9001:2015, SNI 1SO 20400:2017, SNI 1SO 50001:2018 within PAS 99:2012 it expected to improve
the competitiveness level of special task force oil and gas to make a better contribution in upstream
oil and gas industry in Indonesia.

CONCLUSION

Based on the analysis above, it can be concluded that significant level of questionnaire result
PAS 99:2012 Integration Management system obtain the highest SL value in clauses 7 of 0,99
where according to PAS 99:2012, clauses 7 is a supportive factor on Integration Management
System. Thus, the dominant factor of Integration Management System within the analysis of SEM
LISREL indicated in clauses 7. Integration Model Design of SNI ISO 27001:2013 - SNI ISO
37001:2016 - SNI 1SO 9001:2015 - SNI 1SO 20400:2017 - ISO 50001:2018 within PAS 99:2012
began with analysing similarity and difference of each clauses SNI ISO, analysing the relation
among each SNI ISO using analysis matrix data, divided the clauses into the same strength group
then integrated it, made integrated system model, made PDCA model of integrated system and
suggested the integration system design based on the clauses of PDCA model.

The research conducted has the significance for the future studies. First, five SNI ISO of
Integration Model Design were used in the research: SNI 1ISO 27001:2013 — SNI ISO 37001:2016 —
SNI 1SO 9001:2015 — SNI 1SO 20400:2017 — 1SO 50001:2018 within PAS 99:2012 on Special
Task Force for oil and Gas business activities (SKK Migas). Second, the Software used for data
analysis is LISREL. Data analysis in this study uses the Structural Equation Model (SEM) and
the result of SEM analysis using clause data is the result of simplification on some statements of
LISREL program.
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IMPOEKTYBAHHSA CUCTEMMU YIIPABJIITHHA IHTET'PALIETIO

Gendut Suprayitno Alex Permana Stendel
Hayionanonuii incmumym nayku ma mexuonozii  HayionanbHuti incmumym HayKu ma mexuHonozii
IDicakapma, Inoone3sis IDicakapma, Inoonesis

[IpomucnoBuii cekTop HaQTHU Ta ra3y € CTPATEriuyHUM IYHKTOM JUI €KOHOMIYHOTO CTaHy
Innonesii. Meroro crarti € po3podOka iHTerpanbHOi MojenbHoi cucteMu Sistem SNI ISO 27001:
2013, SNI ISO 37001: 2016, SNI ISO 9001: 2015, SNI ISO 20400: 2017 Ta ISO 50001: 2018 B
pamkax PAS 99: 2012 cnenianbHoi po6oyoi rpymnu i HadTOra3oBoi MiANPUEMHUIIBKOT A1SIIBHOCTI
Ta BU3HAUUTH 11 TOMiHYIOUn# ¢akTop. ¥ 11iif poOOTi mpeacTaBiIeHi KiTbKICHO-SIKICHI JOCTIKEHHS 3
omcoBuM miaxonaoMm Ta anaiiz SEM LISREL 8.8. [ocmimkenHs Oyio po3mo4yaTo 3 MiATOTOBKH
MOTIEPETHHOTO BUBUEHHS Ta (OPMYITIOBAHHS MPOOJIeMH JOCHIIKEHHS Pa3oM 3 METOI0 aHali3y, a
TaKOX MOJAIbIIOT0 PO3MOBCIOKEHHSI aHKETH Cepesl PEeCHOHJIEHTIB. B cTarTi BU3HauY€HO MYHKT
CHCTEMH YIIPaBJIIHHSA Ta OMHMCAHO XapaKTEPUCTUYHI OCOOIMBOCTI KOXKHOI CHCTEMH YIIpaBIIiHHS.
Pesynbrar anamizy BusHauuB cTpykTypy SNI ISO 27001: 2013 Ta SNI ISO 37001: 2016 sk
OCHOBHMH CTaHIApT, ockiabku Crnemiansuuii Pobounit Konextus Hadru Ta a3y 3acrocyBaB 1eit
crannapt. Ha mifcraBi pe3ynbTaTy MOKHA 3pOOMTH BHCHOBOK, 1110 3HAUHUM PIBHEM pE3Y/bTATiB
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ankeryBaHHs € PAS 99: 2012 i3 cucrtemMu ynpaBimiHHS I1HTErpaii€ro, MO OTPUMYE HAWBHIIEC
3HadyeHHs SL y nmyskTi 7 Ha piai 0,99. Bimnosinno no PAS 99: 2012, nynkt 7 € pakTopom, sSiKuit
MIITPUMYE CUCTEMY YIPABIIIHHS 1HTETPaIli€lo.

Kurouosi cioBa: SEM LISREL, Cucrema ynpaBiiHHS iHTETpaLi€lo, IPOMHUCIOBHIA CEKTOP

PA3PABOTKA CUCTEMBI YIIPABJIEHUS UHTET PAITUEN

Gendut Suprayitno Alex Permana Stendel
Hayuonanvhouii uncmumym nayxu u mexnonro2uu Hayuonanvusiti uncmumym HAyKu U mexHoio2uu
IDicaxapma, Unoonesus IDicakapma, Unoonesus

[IpomblIlIeHHBI  CEeKTOp HE(PTH U ra3a SBISETCA CTPATETMYECKUM IYHKTOM IS
HSKOHOMHYECKOro moioxeHus WMuaonesuu. lLlenplo craThu sBisieTCs pa3pabOTKa CHUCTEMBbI
uHTerpanuonHoi mozxenu SNI ISO 27001: 2013, SNI ISO 37001: 2016, SNI ISO 9001: 2015, SNI
ISO 20400: 2017 u ISO 50001: 2018 B pamkxax PAS 99: 2012 B cnenuanbHoit paboyeii rpymnmne s
HedTera3oBoro OmW3HEca W ONpENeNIuTh ero JAOMHUHHpYRoumwmid ¢akrop. B maHHON cTarhe
IIPEJCTABICHbl KOJINYECTBEHHO-KAaYECTBEHHbIE HCCIIEOBAHUS C OINMCATENBHBIM IOAXOJOM U
anamm3om SEM LISREL 8.8. HccnemoBanme ObIIO Hayato C CO3MaHUS  (OPMYITHPOBKH
IIOCTaBJIEHHOM 33/1a4M C LIEJIbI0 aHAJIM3a, a 3aTEM PacIpOCTPAHEHUS] aHKEThl CPeld PECIIOHIEHTOB.
B crarbe mpezacraBieHbl XapakTEpHbIE OCOOEHHOCTH KaXKIOW CHCTEMBbl MEHEIKMEHTA, KOTOpbIe
OIUCATEIbHO OOBSICHAIOTCS B JIOKyMeHTe. Pe3ynbraT 3TOoro aHamusa ompenenun cTpykTypy SNI
ISO 27001: 2013 u SNI ISO 37001: 2016 B kauecTBe OCHOBHOTO CTaHAAPTa, Tak Kak CrienuanbHas
paOouas rpynna 1no HeTu U ra3y NpuMeHusIa 3ToT cTanaapT. OCHOBBIBAsCH Ha pe3yJIbTaTe, MOXKHO
C/leNaTh BBIBOJ, YTO 3HAUUTEIbHBI YPOBEHb PE3YyJbTaTOB aHKeTupoBaHus — 310 PAS 99: 2012,
KOIJla CHUCTeMa YIpPaBJICHMs MHTErpalueil mojydaeT HauBbiculee 3HaueHue SL B myHkTe 7 Ha
yposae 0,99. Cornacuo PAS 99: 2012, nmyHkt 7 siBisiercsi (pakTopoMm, TOICPKUBAIOIINM CHCTEMY
yIIpaBJIeHUs] UHTETrpaluen.

KuaroueBbie caoBa: SEM LISREL, cuctema ympaBieHus WHTErpanuei, MpoMbIIUIEHHBINH
CEKTOp
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Abstract. The government as a public institution and citizens should have good relationship,
where the government must know the citizens, starting from what the citizens need to what the
citizens want. This analysis focuses on the publication activities of the Ministry of Energy and
Mineral Resources (KESDM) carried out by the Communication Bureau of Public Information
Services and Cooperation in publishing the Public Relations program of the Ministry of Energy and
Mineral Resources through Instagram media. It describes how the work and its stages have been
carried out, whether communication which is executed was successfully or not. The approach used
in this study is qualitative with the usage of New Media theory. The results of this study indicate
that communication has an important role in disseminating information, especially in the Ministry
of Energy and Mineral Resources (KESDM) and the performance of the Communication Bureau of
Public Information Services and Cooperation is carried out on a high professional level. The results
of this study can be confirmed by followers of Instagram @KESDM who provided feedback or
responses to information uploaded via Instagram @KESDM in the form of comments, likes and
increased followers and participation in the @KESDM Instagram account. The findings of this
study present and discuss the Public Relations Program of the Ministry of Energy and Mineral
Resources.

Keywords: New Media, Instagram, implementation.
JEL Classification: D83, D80, H70.

INTRODUCTION

The government as a public institution must know the needs and desires of its citizens. On the
other hand, the citizens must also recognize and know what roles the government has and actually
plays. In improving the good relationship with citizens, the government must communicate all its
aspects to the citizens, starting from the benefits, uses and also the role of the government
institution in communicating the messages. The government as an institution must have the
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attractiveness, equality in needs, hopes and feelings for the citizens which can be invited to learn
more information about the government.

The communication has good influence on goals, the government duties and includes
maintaining community relations. It needs a means and facilities to connect communication in all
directions in an activity that is to be achieved or what has been achieved, including the obstacles
faced in its implementation. All of them will be conveyed when communicating with the public.

LITERATURE REVIEW

In this era, we are having the facilities available for usage, namely the Internet. One of the
factors from the internet improvements in Indonesia is the increasingly developing technology, and
the ease in getting Smartphone that makes it easier for people to use the Internet (Fajrianti and
Sastika, 2018).

One example of the ease of use of the Internet is social media, which is a tool that can be used
to communicate something broadly not only to certain people but also to anyone, from several
segmentations of various demographic groups. Social media exists and changes the paradigm of
communication of citizens nowadays. Communication is not limited by distance, time, space and
can happen anywhere, anytime (Watie, 2016). Each organization can use social media to build the
relationship with public, and provide various information related to organization and services
provided by organization to different publics, either directly or indirectly (Prastya, 2011). Social
media has various forms and several functions as facility of publication. One of the social media
used by citizens to get the means of information with the easiest access through interesting features
is the Instagram application.

Indonesia is the country which occupies the 3rd position as the country with the largest
Instagram users in the world. Instagram has the role in institutions which play role as the means of
communication with the public. According to APJI, the internet users in Indonesia currently reaches
54,68% of the total population in Indonesia. According to the result conducted by Hootsuite We are
Social in Indonesia, the Instagram User in January 2018 have reached 38%, so it can be concluded
that Instagram is the one of media that effectively convey the information (Syafitri and Anisa,
2019).

The Ministry of Energy and Mineral Resources takes the opportunity from the social media
especially Instagram as the media which is used to get the communication strategy. Socialization
using the social media is being popularly used by various government and private agencies
(Margaretha and Sunarya, 2017). The approach taken by the Ministry of Energy and Mineral
Resources to the community, especially young people, has received a positive response and a lot of
interest from the community, with evidence of the large number of people who follow the Ministry
of Energy and Mineral Resources account, which is 286 thousand compared with the Ministry of
Agriculture followed by only 108 thousand.

The Ministry of Energy and Mineral Resources is a sector arena that is closer to parents or
company leaders and policy makers. But with the use of media Instagram aims to improve the
awareness of citizen especially teenagers who will implement the role in carrying out government
affairs in the energy sector and mineral resources as well as aspects that are involved to assist the
President in implementing public administration.

The approach taken by the Ministry of Energy and Mineral Resources to the citizens
especially teenagers, has positive responses and a lot of interest from the society, with evidence of
the large number of people who followed the Ministry of Energy and Mineral Resources account as
many as 286 K compared with the Ministry of Agriculture with 108K followers.
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Figure 1. Ministry of Agriculture Instagram profile Figure 2. Profile Instagram KESDM

Source: (Kementerian Pertanian, 2019) Source: (Kementerian ESDM, 2019)

The active communication Bureau in its approach through Instagram content is balanced by
the supporting events conducted by the Ministry of Energy and Mineral Resources to obtain social
approach closer to citizens and to become more open for the citizens can interact directly with the
government.

However, the data on the number of followers being compared is not the only data to make
conclusions. There are many factors which can be related to the communication process
implemented by the Ministry of Energy and Mineral Resources. In the communication process, not
all of the continuity of communication is well implemented. Thus, it can be ascertained that the
communication has the obstacles that arises from various factors.

PAPER OBJECTIVE

Based on the background above the problem of the research can be created: “How to
implement the Ministry of Energy and Mineral Resources Public Relations program through
Instagram?” Referring to the formulation of existing problems, the purpose of this study is to
determine the implementation of the Ministry of Energy and Mineral Resources Public Relations
Program in publishing information via Instagram.

METHODOLOGY

In the course of the study the Descriptive Qualitative approach has been used. The Descriptive
approach can be defined as the research form that refers to describe the existing phenomena either
natural or manmade. The descriptive method was used in the research as the hypotheses and
variables were not used. It describes and analyzes the existing events or phenomena and does not
treat specifically the objects under study (Sukmadinata, 2006).

While qualitative approach has its explanation which is an approach based on the positivism
philosophy, used to examine the natural object condition (as opposed to experiments) where the
researcher through data collection by triangulation (combined) and data analysis emphasizes
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meaning rather than generalization (Sugiyono, 2009).

Literature study in conducting the research was carrying out using the systematic preparation
technique to facilitate the steps taken. The first step was to conduct the literature study on books and
journals, which explains communication theory. The research has been implemented in relation to
new media theory (or New Media) and also uses the 9 steps strategic concepts of Public Relations.
The data obtained from literature study was used as the reference for making the question to
informants.

The data used in this research is 2 sources namely; primary data and secondary data. The
primary data was obtained directly in the field through observation and interviews. Data was
collected to observe human behavior, working processes, and natural phenomena (Sugiyono, 2012).

Interview itself is the conversation by both parties, namely the interviewers who ask questions
and the interviewees who provide answers to the questions (Moleong, 2016). The researcher
chooses the teenagers — especially the student’s aged 18-23 years, men and women — followers of
Instagram account @KESDM. The sample in this qualitative research is not called respondents but
rather sources, participants or informants (Sugiyono, 2012). Interviewee is the party that has role in
giving the information that can assist research process. This research took place from 2019 to 2020
by interviewing resource persons and observing the @KESDM Instagram account.

The second data is secondary data obtained indirectly from the field or research object. The
secondary data in this research was obtained from the documentation. The documentation is the
method to examine data from the documents which already supports the research data.
Documentation is the method used to trace historically (Bungin, 2008).

The data analysis used in this research is data analysis model of Miles and Huberman. The
data analysis was carried out during the data collection and after that within a certain period
(Sugiyono, 2009). There are four activity steps implemented in the data analysis, the first is data
collection, data reduction, then the data presentations and the last is verification or drawing
conclusion (Endraswara, 2006).

This research is focused on the public relation program of the Ministry of Energy and Mineral
Resources which published the information through Instagram - @KESDM account and proposes
the followers to know more about what is embraced by Energy and Mineral Resources Sector,
including communication that the communicant handles directly by the Bureau of Communication.

The technique used in checking confidence is the triangulation technique of data sources and
references from several sources that are directly involved into the research (Endraswara, 2006).
Researchers will collect data with data collection techniques that have been determined. This is
intended to compare the theories used with the results of interviews conducted by researchers.

Public Information and Cooperation Services, the communication message created and
delivered by @KESDM, communication media used through the Instagram account (@ ESDM were
aimed at target audience (Communicants) of the Ministry of Energy and Mineral Resources and
expected communication effects from the audience after posting through Instagram account
@ESDM.

The technique used in a trust check is data resource triangulation technique and reference
from several resources included directly into the research (Endraswara, 2006).

RESULTS AND DISCUSSION

Basically, internet communication technology has become a necessity for the citizens,
especially in accessing open information, that is why the Ministry of Energy and Mineral Resources
delivers messages through social media publications on Instagram. The Communication Bureau of
the Ministry of Energy and Mineral Resources has a special division in social media content,
especially Instagram, in publishing. Acting as a communication facilitator carried out by the
Ministry of Energy and Mineral Resources, the communication bureau of the Ministry has the
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authority to provide advice and make decisions on all forms of responsible dissemination of
information.

In the concept of Nine steps to Strategic Public Relations by Ronald D. Smith, the author
explains the steps as follows:

Phase one: Formative Research.

Formative Research is aimed at conducting the research as the first step that must be taken so
that errors do not occur in the implementation of the programs being carried out. With this matter,
Ministry of Energy and Mineral Resources chooses the social media Instagram to implement for
publication because Indonesia has many active users and has become the number 3™ largest country
in the world in this case. In addition to survey data that shows that Indonesia is the 3rd largest
Instagram user country in the world, survey data on Indonesian internet users based on which types
of content are accessed by the public can be used as a benchmark for this research to see the
relationship between internet content and people's needs.
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Figure 3. Indonesian Internet User Behavior Data based on Internet content accessed
Source: Asosiasi Penyelenggara Jasa Internet Indonesia (2016)

It was found from a survey conducted by APJII (regarding the types of content accessed by
internet users in Indonesia) that there were six of the most frequently accessed content, namely
social media ranked first with 129.2 million users, then entertainment content, which was 128.4
million. News with 127.9 million accesses, education as much as 124.4 million, commercial content
as much as 93.1% namely 123.5 million, followed by public services as much as 121.5 million.

The survey and data collection conducted by APJII found the sixth content often accessed
which is social media in the first ranks with 129,2 million users, then entertainment content as much
as 128,4 million, news content with 127,9 million access, education as much as 124,4 million,
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commercial content as much as 93,1% which is 123,5 million, then public service with 121, 5
million. If associated with the research result in the form of interviews conducted by researchers
with Communication Bureau of the Ministry of Energy and Mineral Resources, data and surveys
from APJII are sufficient to answer the reasons for the Ministry to choose social media, especially
Instagram for publication. In addition to internet users leaning towards social media access, internet
access users have an interest in public services. Researchers see that the publication of Instagram by
@kesdm greatly helps the government in improving public services through social media Instagram
as a platform that can establish interactions between the government and the public.

Step 1: Analysing the Situation.

This process is an important process as the initial step is analyzing the situation is the
important things that cannot be overlooked. Ministry of Energy and Mineral Resources analyzes the
situation where the teenagers need good education and are directed to find the valid information
from the source, so that is the reasons why the Ministry of Energy and Mineral Resources
concentrates its publications through Instagram social media. This can be proven from the data on
Instagram users which are dominated by young people, according to data from napoleoncat.com,
there are 61,610,000 Instagram users in Indonesia. 37.3% of users aged 18-24 years. Then the
second position is followed by the age of 25-34 years with a percentage of 33.9%.

Step 2: Analysing the Organisation.

The steps taken to involve an analysis of the internal and external environment of organisation
(public perceptions such as competitors, supporters and opponents). The Ministry of Energy and
Mineral Resources has a public perception that it is a Ministry that is far from being attracted by
young people because the sectors and units of authority are directed towards old age, which have
their own understanding of the stakeholders. However, in conducting an analysis of organisations
regarding public views, the Ministry of Energy and Mineral Resources can decide what kind of
approach must be taken to simplify it for teenagers to attract them. (Kementerian ESDM, 2019).

Step 3: Analysing the Publics.

This step is a decisive step in which the public as the main target must be precise. In the
public analysis, the Ministry of Energy and Mineral Resources determines its public, namely young
people who are expected to have more knowledge of government, especially in the energy and
mineral resources sector. In the process of analysing the publics the Communication Bureau of the
Ministry used trends that are currently needed by publics. The use of social media Instagram by the
Ministry of Energy and Mineral Resources is carried out as a medium or it can be said as a means
that is considered appropriate to get closer to young people as followers, namely communicants
through Instagram social media because Indonesian Instagram users are the third largest in the
world (Kementerian ESDM, 2019).

Phase Two: Strategy.
Step 4: Establishing Goals and Objectives.

The fourth step focuses on planning and setting appropriate goals and objectives. In
determining its objectives, each agency must have clear knowledge based on the analysis that has
been carried out. The Communication Bureau of the Ministry of Energy and Mineral Resources has
a goal of planning publications via Instagram to get closer to citizens, especially young people, due
to the long perception of the public regarding the Ministry that is far from young people.

Antony Mayfield, (2008) stated that social media can be understood as a group of new kinds
of online media (Simarmata, 2014).
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Participation: social media encourages the contributions and feedback from everyone who
interested. It blurs the line between the media and the audience.

Openness: most social media services are open to feedback and participation. They encourage
voting, comments and sharing the information. There are rarely any barriers in accessing and
making use of content — password protecting content is frowned on.

Conversation: where the traditional media is about “broadcast” (content transmitted or
distributed to the audience) social media is better seen as two-way conversation.

Community: social media allows communities to form the information quickly and
communicate effectively. Communities share the common interests, such as a love of photography,
a political issue or a favourite TV show.

Connectedness: Most kinds of social media thrive from their connectedness, making use of
links to the other sites, resources and people.

Anthony Mayfield explanation related to the characteristic from social media that consist of
participation, openness, conversation, and the community. The characteristic of the social media are
the basis for goals decision in publishing implemented by the Ministry of ESDM throug Instagram
and require two-way communication as the elements that are stated to set goals by carrying out
information disclosure, providing space for the public to interact and then there is a community
such as content — Attractive Instagram content with humanist photos that give a distinct impression
in the public view. Two-way communication which emphasizes the characteristics of social media
itself is the key where two-way communication forms the interaction between account users with
one another. A content or post that is interesting to see must be balanced with interaction so that the
clarity of information can be captured properly by the public.

Step 5: Formulating Action and Response Strategies.

Formulating the actions is strategy planning that must be used before implementing the
publication. This is conducted to minimize the segmentation errors in distributing the information.
The formulation carried out by using Instagram as a platform does not escape the role of new media
with its characteristics, namely openness and freedom.

Table 1
The characteristic differences of conventional media and new media
(Sparks, 2010),; Pavlik (1996) in Simarmata (2014)

Characteristic Conventional Media New Media
Unlimited in the distribution of
information, transparency, non-
payment and speed of
publication

There are limitations, sensors,
Content restrictions or the presence of
elements of locality

Elite orientation, ignoring the
universality of publication
Centralized distribution of
Institution messages is controlled by the
owner, and requires large capital

Orientation function Universal access, various groups

More flexible, the user is the
owner

Multi-directional and broad,
Public Access Low and one way interactive and aspects of
freedom

Source: Own Study

In designing or choosing a strategy for the actions taken, the characteristics of the new media
are limited access, flexibility and interaction. The formulation of actions carried out by the Ministry
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of Energy and Mineral Resources each week prior to publication, the design is compiled and given
to the head of the series approval or plan can be published or not. The characteristics of new media
which have the characteristics of freedom, namely flexible and universal themselves, sometimes
creates new problems, the ease of access which can be misunderstood by each individual. Indeed,
the development of new media itself is a good thing developed from conventional media. However,
in the development of new media due to universal access, the users themselves cannot control the
extent to which published content can be interpreted and accepted. When the characteristics of
conventional media which are one-way and controlled can only be cycled in the delivery of
information and understanding, the existence of new media develops this cycle which allows the
public to have opinion and to express it because the community has a forum. A content presented by
(@kesdm after being approved by the leadership is certainly expected to have a positive response.

However, positivity is not an absolute when discussing sensitive issues. The Ministry of
Energy and Mineral Resources is a government sector that handles and issues policies regarding
energy generated from the earth. In this sector there are a lot of environmental and energy issues
that can be depleted which reap the pros and cons of the community and environmental
empowerment institutions both at home and abroad. With strategic steps in the delivery of
communication through social media as the realm of new media, even though the fact that there are
many challenges due to existing developments, the citizens expect the government to be responsive
to existing technological advances as well as the government using social media expects for good
communication with the community. As a result, two-way communication is established as a form
of improving the performance of the government.

Step 6: Designing the effective communication.

The sixth step is the result of a decision on what kind of message will be conveyed after
carrying out a series of strategies in planning the series, not only getting approval. It can be
ascertained that everything in the design will have something to improve. This design is carried out
in order to realize the purpose of communication or publication by the Communication Bureau to
act effectively. After carrying out a series of analyzes, the strategy stage is the planning stage where
things will be conducted in implementing a program. The plans that are made based on the results
of the analysis so that there are no mistakes in planning.

The interview results obtained by the Bureau of Communication of Ministry of ESDM show
that the approach implemented to give such information as all the forms of policies carried out by
government or issues that are discussed then are packaged in such a way so that the content is based
on the existing timeline. For example, in a week 12 graphic posts or info graphics are posted and
packaged so that they can attract the attention of young people (such as: the current trend, namely
humanist photos that provide an overview of workers in various sectors of energy and mineral
resources, quizzes done on certain days as well as posting of knowledge sources and many more
that present publications as a mean of interaction).
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It can be seen from the Instagram content @kesdm, that Figure 4 gives the interesting and
interactive content as a quiz published to follow the follower; then the Figure 5 is the creative video
that combine packed cartoon animation with information from KESDM. This strategy is carried out
so that the aims and objectives targeted in the initial research attract the attention of young people
with the publication of things that are familiar in everyday life so that even though the information
conveyed is not light talk, it can be digested and also run well so that it gets good feedback too.

Step 7: Selecting communication tactics.

In choosing the communication tactics or the way to deliver the message the right media must
be chosen. The Ministry of Energy and Mineral Resources has chosen activity in social media
publications on Instagram because it has conducted research based on data that the use of Instagram
is the right way to approach young people. The tactics used in communication are arranging issues
that are currently being discussed and packaged in such a way so that the message is accepted and
can be remembered by the community, especially young people (Kementerian ESDM, 2019).

According to Nasrullah, social media are the form of internet medium that users can interpret
itself to interact, cooperate, and share, communicate with other users, that created social bond
visually (Nasrullah, 2015). In practice, sometimes in social media, forms such as cooperation and
social ties are not carried out so many users post according to what they think and cause debates
that often conflict between users. Especially in the attention to public policies carried out by the
central government. Society is divided into pro-government and contra with the government. Every
post made by a government account certainly reaps a lot of responses. Even though the data has
many positive responses, it cannot be denied that there were also many negative responses
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regarding certain issues presented. In social media, because it prioritizes the aspect of freedom, it
creates a lot of opinion-based forums that create public perceptions. This is a challenge for the
central government in overcoming unwanted public perceptions.

The goal of the Ministry of Energy and Mineral Resources in the approach through Instagram
can be said to be a self-representation form as the central government to get public attention which
is expected to a virtual bond form which can be seen from the various responses from Instagram
followers. In the concentration of Instagram publications, the responses of the community,
especially young people as the main target, classified as positive responses from Instagram users,
the Kesdm Instagram account looks interactive with its followers, the message given by the
Ministry of Energy and Mineral Resources gets (effect), namely reception of messages well by
Instagram followers. This can be seen through positive responses on the Instagram @kesdm
comment column.

Step 8: Implementing Strategic Plans.

The Communication Bureau of the Ministry of Energy and Mineral Resources in carrying out
its duties publishes the results of the draft information that has been compiled previously as a means
of interaction between the Ministry of Energy and Mineral Resources to the public, namely the
Instagram followers.
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One of the KESDM's Instagram feeds is an example of implementing a strategy that has been
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planned in the case of handling the Covid-19 virus. The central government from all its sectors has
flocked to issue policies that have urgency for the public interest. The ESDM Ministry issued a
policy of free electricity and 50% discount for 3 months. This is a symbol of the seriousness of the
central government to help people with economic difficulties in this period of the Covid-19
pandemic crisis. The responses at the time of publication by @kesdm were varied and it seems that
the public has quite of attention to this. It can be seen that the comments received by the public
health centre have various responses from the public who have questions about the policy.
However, in the implementation of the strategy carried out, of course it cannot be seen as a whole
that the interactions carried out by @kesdm itself are always in good condition. From various kinds
of content on Instagram @kesdm, there are many issues that are very much considered by the
public, especially the policy of providing free electricity and a 50% discount for 3 months. This post
received thousands of comments from the public in the form of questions about the policy.

The public has flocked to ask about the clarity of the policies made by those who question the
mechanism of the policy. From the various responses from the public, Instagram should be a forum
for interaction between the government and the public, namely the delivery of @kesdm Instagram
account. This post is a form of information from government policy and Instagram as a container or
means of delivering information. The comment column is intended as a means of interaction
between the government and the community. However, from the thousands of comments made by
the community, @kesdm Instagram account has minimal interaction in the form of replying to
community comments so that the public is made to wonder the policy being informed is working
effectively. In implementing a program, of course not everything goes well and gets good
responses. Each individual has their own thoughts; especially in this case, the community expects
all forms of good performance from the government, so the public has special attention to programs
carried out especially during the Covid-19 pandemic crisis.

Phase three: Evaluative research.

From all the step that applied by Ministry of Energy and Mineral Resources, getting the
appreciation or good response, it came to conclusion that the messages are delivered through
Instagram effectively due to the increased number of followers from October 2018. Not only that,
according to data held by the Communication Bureau of the Ministry of Energy and Mineral
Resources, followers gave responses or reactions such as likes per post averaging 1,200 and the
highest, touching 67,431 likes, then an average of 65 comments, not only that give but there are also
followers who do not want to know the cause or background of what happened, only want to know
what they really want and then find it difficult to discuss something technical through social media
(Effect).

Step 9: Evaluating the strategic plan.

There are the last elements in implementing the program which are the right reference to
implement further in the next programs. The advantages and disadvantages in implementation and
the feedback obtained can be used as an evaluation and a measure of the success of a program
carried out or publication through Instagram. The feedback received by the Ministry of Energy and
Mineral Resources is not only in the form of understanding, feedback received on Instagram social
media can also be in the form of likes for increasing Instagram followers and the comments given.
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Moreover, according to the Communication Bureau of the Ministry of Energy and Mineral
Resources many positive responses were accepted. Although there are some negative responses
from the citizens who do not want to know the facts and remain unconvinced about the sensitive
problems, namely issues that have just been discussed in the Freeport case. In the Freeport case
many citizens doubted the actions of the government. The citizen wonders whether what is said to
be officially belonging to Indonesia is an advantage for the state, especially since there are so many
issues circulating about Freeport in the community. Among the doubting citizens there is also
positive response with these issues. It can be seen the publication content are the content that is
raised from hot issues but packaged with contemporary content, the information conveyed can be
easily digested by the public. Positive response is showed in the comments column although there
are some negative responses that cannot be caught. Evaluation that is implemented in this phase is
the citizen response form such as how many were seen to like and provide comments or opinions.

CONCLUSION

The findings of this study are concentrated mostly on the results of publication of Public
Relations Program of the Ministry of Energy and Mineral Resources in Instagram, which aroused
interest among followers. The distribution of information in accordance with the portion that the
feedback received through Instagram social media is in the likes form and then increases in
followers and comments given in every KESDM Instagram post. The feedback received by the
Ministry of Energy and Mineral Resources has more positive responses from the public.
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The method of packaging for content creation that was raised by the Ministry of Energy and
Mineral Resources on Instagram is hot issue — content that is packaged in a contemporary manner.
It is easily digested and understood by the younger generation. By using Instagram social media,
more people know information about KESDM, the number of people interested in knowing
information more about KESDM can be seen from the number of followers that continues to
increase from the previous year to the present. With the new media, Instagram attracts not only the
older generation or businessmen who are interested in KESDM info, but now it makes the younger
generation users know more about KESDM.

Results of the research can be suggested to the Communication Bureau of the Ministry of
Energy and Mineral Resources as a guideline in the case if the public does not want to know the
facts and remain unconvinced about the sensitive issues that have just been hotly discussed. In the
case of Freeport, the Ministry of Energy and Mineral Resources added a post that showed photo
evidence or words came directly from a trusted source, of course by adding a detailed caption
explanation so that followers or those who read the post did not misunderstand.

The next suggestion is if there are followers who don't want to know the cause or background
happened, just want to know what they really want to anticipate this. The Ministry of Energy and
Mineral Resources must make a follow-up post or other post is separate in the form of a photo also
followed by a mutually caption. Support and explain more about the causes or background of the
issues raised.

Another suggestion for the Ministry of Energy and Mineral Resources can be made in the case
of difficulties in discussing technical issues through social media, it is suggested to post a
storytelling video or have a storyline to communicate with each other while conveying the desired
message, in the way that followers can see the video and imagine what the intent is conveyed by
KESDM.
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BITPOBA/IZKEHHS ITPOI'PAMM 3B’A3KIB 3 'POMAJICBKICTIO
MIHICTEPCTBA EHEPI'ETUKH TA MIHEPAJIBHUX PECYPCIB (ESDM)
IPU ITYBJIIKALII IHGOPMALII 3A JTOITOMOI'OIO INSTAGRAM

Aninditya Ferlita Ruth Uli Sefanya Dennis Athaya Nandita
Winowatan
London School of Public Relations London School of Public Relations London School of Public Relations
Jcakapma, Inoonesis Jcakapma, Inoonesia Jorcakapma, Inoonesis

VYpsin gk rpoMajchbka IHCTUTYLISI 1 TPOMaJsSHA MOBUHHI MaTH XOpPOIUi B3a€EMHUHU, B SIKUX
ypsi NOBMHEH 3HATH TPOMAJSH, MOYMHAIOYM 3 TOTrO, IO iM MOTPiOHO, 1 3aKIHUYIOUU THUM, YOO
BOHU XOUyThb. Y LIbOMY aHaJi3l OCHOBHA yBara HpPUIUISETHCS MPaKTHUIl MyOJikauii JisSIbHOCTI
MinicrepctBa eHepreTMku Ta MiHepanbHux pecypciB  (KESDM), mo 3aificHIO€ThCS
Komynikaniiinum 0ropo ciayx0 rpomancekoi iHpopmaiii 1 criBmpaii 3 myOsikauii mporpamu 3i
3B'I3KIB 3 TPOMAJCHKICTIO MiHICTepCTBa €HEPreTHMKH Ta MiHEpaJbHHMX pPECcypciB udepe3 3acolu
MacoBoi iHpopmalii Instagram. Y HbOMY ONHMCYEThCS, SIK BUKOHYBajacsi podota 1 i eramnu, Oyio
YCTIIIHO BUKOHAHO CIIIKYBaHHsS yu Hi. [1igXi1, BUKOpUCTaHUH B IIbOMY JAOCTIXKEHHI, € IKICHUM 3
BUKOpUCTaHHIM Teopii New Media. Pe3ynpTaTi 1150T0 TOCHTIIKEHHS MTOKA3yIOTh, 110 KOMYHIKAITIs
BiJlirpa€ BaXJIMBY pOJb B MOMIMPEHHI iH(popMalii, oco6inBo B MIHICTEPCTBI €HEPreTUKU Ta
MiHepanbHuX pecypciB (KESDM), a poboTta KomyHikamiifHOro 61opo rpoMaachbkux iHGpopMamiiHux
CIIy’k0 1 CriBpOOITHHUIITBA 3IHCHIOETHCS Ha BHCOKOMY MpodeciiHoMy piBHI. Pe3ympTat 1bOT0
JOCTIPKEHHST MOXYThb OyTH miATBep/ukeHl mianucHukamu Instagram @KESDM, ski nHajpanu
BIAYKH abo BiAMOBiAlI Ha iH(popmaliio, 3aBaHTaxkeHy uepe3 Instagram @KESDM, y Burnsani
KOMEHTapiB, JIalKiB, 30UIbIIEHHS YMCIa MIANUCHUKIB 1 ydacTi B oOiikoBomy 3amuci Instagram
@KESDM. Pe3ynbratu 1bOTr0O JOCTIIKEHHS MPEICTaBISAIOTH 1 00roBopiotoTh [Iporpamy 31 3B's13KiB
3 TPOMAJICHKICTIO MiHICTEpCTBa EHEPreTUKU Ta MiHEPAJIbHUX PECYpPCiB.

Kurouogi cioBa: New Media, Instagram, peamizarisi.
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PEAJIM3ALUA ITPOI'PAMMBI 110 CBA3AM C OBIHECTBEHHOCTbBIO
MHUHUCTEPCTBA DHEPTETUKHU U MUHEPAJIbHbBIX PECYPCOB (ESDM)
ITPU NYBJIMKAIIUU UHOOPMALUU YEPE3 INSTAGRAM

Aninditya Ferlita Ruth Uli Sefanya Dennis Athaya Nandita
Winowatan
London School of Public Relations London School of Public Relations London School of Public Relations
Locakapma, Unooneszus Licakapma, Hnoonesus Joicakapma, Hnoonesus

[IpaBuTenbcTBO Kak OOIIECTBEHHOE YUPEXKIECHUE U TPpaKIaHe OJKHBI MMETh XOpOIIUE
B3aMMOOTHOLICHMS], B KOTOPBIX IIPABUTEIBCTBO JOJDKHO 3HATh I'PaXJaH, HAYMHASL C TOrO, YTO UM
HY)KHO, M 3aKaH4YMBas TE€M, 4Eero OHU XOTAT. B 3TOM aHanu3e OCHOBHOEC BHHUMAHME YACIACTCS
MyOJMKAITMOHHON IeATeIbHOCTH MUHHCTEPCTBA SHEPTETUKH U MUHEpaIbHBIX pecypcoB (KESDM),
ocymectBiusieMod  KoMMyHUKanmMoHHBIM ~ OIOpo  CiIy’)kO  OOIIECTBEHHOH HMHpOpMaLUU U
COTPYZHUYECTBA MO NyOJMKALMU HPOrpaMMBbl MO CBA35IM € OOIIECTBEHHOCThIO MUHMCTEpCTBA
SHEPreTUKN M MUHEPAIBHBIX PECYpPCOB Yepe3 CpelcTBa MaccoBoil nHpopmarnmu Instagram. B Hem
OIUCBIBACTCSI, KaK BBIMOJIHSJIACH paboTa U €€ 3Tallbl, ObIJIO JIU YCIEIIHO BBINOJIHEHO OOLICHUE UITH
HeT. Iloaxon, WMCHONB30BaHHBIM B 3TOM  HCCIEAOBAHMM, SBISETCS KA4ECTBEHHBIM  C
ucrosnp3oBanueM Tteopud New Media. Pesymnbrartel 3TOro HCCICIOBaHUS IMOKa3bIBAIOT, YTO
KOMMYHMKAIUSl MUIPaeT BaXHYI pOJb B PacHpoOCTpaHEHHWU HUH(POpMaLMU, OCOOEHHO B
MuHHCTEpCTBE SHEPreTUKU U MUHEpalbHbIX pecypcoB (KESDM), a pabota KoMMyHHKalIMOHHOTO
0ropo 00IIeCTBEHHBIX WH(POPMAIIMOHHBIX CIY’KO W COTPYIHUYECTBA OCYIIECTBIISIETCS HA BHICOKOM
poeCCUOHATILHOM ypOBHE. Pe3ynbTaThl 3TOro HCCIEAO0BAaHUS MOTYT OBITh HOJATBEPIKJIEHBI
noxnucunkamu Instagram @KESDM, koTopble MpeaocTaBWId OT3BIBBI WJIM  OTBETHI Ha
uHpopmanuio, 3arpyxeHHyro dyepe3 Instagram @KESDM, B Buge KOMMEHTapueB, JIalKOB,
YBEIIMYCHHUS YUCIIA MTOIMUCUYMKOB U ydacTHs B yaeTHou 3ammcu Instagram @KESDM. PesynbraTs
3TOr0 MCCIEI0BaHUS HPEACTABISIIOT U oOcyxnaarT IlporpaMMy mo cBs3siM ¢ 0OIIECTBEHHOCTHIO
MuHHCTEpCTBA SHEPTETUKU U MUHEPAIBHBIX PECYPCOB.

KuroueBbie ciioBa: New Media, Instagram, peanu3arus.
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Abstract. The article analyses the current state, major product groups and foreign markets of
Ukrainian agricultural products. In addition, the potential for development of Ukraine's agro-
industrial complex are outlined. The aim of the article is to assess the current state of affairs, to
determine the existing and hidden potential, the main trends and obstacles to the disclosure of the
export potential of agricultural products in Ukraine. As a result, the main measures to eliminate
obstacles to unleash the export potential of the Ukrainian agro-industrial complex are proposed. The
findings of the study also prove that the agrarian sector remains an important part of the Ukrainian
economy, providing a significant share of foreign exchange earnings. The main driver of growth in
agricultural production in Ukraine remains an increase in crop yields due to precision farming, new
hybrids, etc. It is stated that the opening of new markets and niches will allow Ukrainian
agricultural exporters to consolidate their positions in the international arena.

Keywords: agricultural market, export potential, agro-industrial complex, grain, cereals,
export destinations, development barriers, agricultural producers.
JEL Classification: Q11, Q18.

INTRODUCTION

In the global agro-industrial market, grain has long been an important strategic commodity
that supports food security and is a stable source of income for agricultural producers around the
world. Recently, there has been a significant increase in grain trade, primarily due to market laws of
supply and demand. Along with the increase in grain consumption, opportunities are being created
for the development of the world market for agro-industrial products and prospects for setting new
records for grain exports. Grain is one of the largest commodity positions in the international
market, which is traded by many countries around the world, including Ukrainian agricultural
producers. Given that the agro-industrial complex is one of the main budget-forming sectors of the
national economy of Ukraine, agribusiness opens up prospects for leadership for our country in the
world market. Therefore, an important issue is the study of current trends and the elimination of
obstacles to the development of the agricultural sector to reveal the export potential of Ukrainian
agricultural products.
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LITERATURE REVIEW

Theoretical issues on the improvement of the management system in the agro-industrial sector
were dealt with by such domestic and foreign scientists as: N.K. Dyachenko, V.Yu. Krivobok.,
V.V. Gusak, I.M. Nazarenko, 1.G. Nesterov and others. V.G. Andriychuk, V.I. Boyko, O.P.
Velychko and V.A. Kolodiychuk were engaged in research of problems of agrologistics in grain
economy of Ukraine.

The study of growth factors in the economic system has found one of the leading places in the
research of domestic and foreign economists: V.P. Alexandrov, O.I. Amosha, Yu.M. Bazhal, L.K.
Bezchasniy, E.A. Beltyukova, V.M. Geits, V.G. Gerasimchuk, B.I. Golikov, M.Il. Dolishny, V.M.
Zhuk and others.

However, despite the significant amount of thorough research, there is a need to improve the
efficiency of the agricultural sector, so we consider it appropriate to more fully substantiate the
research issue.

PAPER OBJECTIVE

The purpose of the article is to assess the current situation, to outline the existing and hidden
potential, to identify the main trends and obstacles to the disclosure of the export potential of
agricultural products of Ukraine.

METHODOLOGY

In the course of the study general scientific theoretical and empirical methods were used, such
as: analysis and generalization, methods of observation and comparison, analytical, grouping of
data. The study also benefited from the Official State Statistics Committee of Ukraine’s statistic
data when researching the structure of the export potential of agricultural products of Ukraine.

RESULTS AND DISCUSSION

The agro-industrial complex is a component of the country's economy, which includes the
production of agricultural products, their logistics and processing. The agro-industrial complex also
unites industries that produce means of labor and maintenance and industries that store, process and
sell agricultural products. The agro-industrial complex includes three major areas of industry:

1) agricultural and food engineering, agrochemistry (mineral fertilizers, microbiological
industry), system of material and technical maintenance of agriculture, feed industry, reclamation
and agricultural construction;

2) animal husbandry, crop production and fishing;

3) food industry, refrigeration, warehousing, specialized transport, trade enterprises and
logistics organizations.

For many years the agro-industrial complex has been one of the main budget-forming, most
profitable sectors of our country's economy and the most attractive areas for investment in Ukraine.
The agricultural sector has become a leader in concluding the most expensive contracts.

Today, the export of products of the national agro-industrial complex is estimated at $ 18.6
billion, which is 39.4% of total exports, and agricultural production is 10.1% of national GDP.
Ukraine is a leading country in the export of sunflower oil and meal to the world market. The
country also rose from third to second place in the sale of rapeseed on the foreign market and
entered the top three in the export of walnuts. Over the past four years, Ukraine has increased its
rapeseed exports by 16% and soybeans by 18%. Of the processed products, the leadership is still
held by sunflower oil, whose exports have grown by 16% over the past 4 years. Also, our country
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ranks 8th in the world for grain production and is one of the five leading countries that export
agricultural products to the European Union. In addition, Ukraine ranks first in terms of growth of
imports of agricultural products from EU countries (Agravery.com Agrarian News Agency, 2019).
For several years in a row, the main national grain traders are exporting companies — LTD
“Nibulon” (13.7% of total exports), “Kernel” (9.9%), “Louis Dreyfus Company”, “Glencore”,
“Cargill”, the State Food and Grain Corporation of Ukraine, and “Cofco” (which account for 71%
of total grain exports). The small number of Ukrainian grain exporting companies is associated with
high capital intensity of the business. After all, only one ship needs to spend $ 15 million to ship
50,000 tons of cargo. Last year, a significant part of world grain production, including wheat, was
provided by grain-exporting countries from the Black Sea coast. Thus, Ukraine, Russia and
Kazakhstan have provided 40% of world demand for grain. According to the forecasts of the Food
and Agriculture Organization of the United Nations, this year the sale of wheat to foreign trade
markets from the Black Sea region will increase by 4% and reach 61 million tons. The leading
countries in grain production last year were China, the United States, the EU, India, Brazil, Russia,
Argentina, Ukraine, Canada and Indonesia (Table 1).
Table 1

Leading countries are world producers of grain crops, 2018-2019 MR

Cereal production,
million tons

1 2 3 4
Corn
Wheat

1 China 545 Fig
Barley
Millet
Corn
2 USA 438 Wheat
Fig
Wheat
Corn
Barley
Fig
Corn
Wheat
Barley
Fig
Corn
Barley
Wheat
6 Russia 107 Barley
Millet
Corn
7 Argentina 79,5 Wheat
Barley

Place Country Product

3 EU countries 287

4 India 259

5 Brazil 117

Table 1 continuation on the next page

74


https://management-journal.org.ua/index.php/journal

Shyshkin, V. and Onyshchenko, O. (2020), “Present state and prospects of agricultural development of Ukraine”,
Management and entrepreneurship: trends of development, Volume 3, Issue 13, pp. 72-86, available at:
https://doi.org/10.26661/2522-1566/2020-3/13-06

Table 1 continuation

1 2 3 4

Corn
8 Ukraine 69,6 Wheat
Barley

Wheat
9 Canada 58,0 Corn
Barley

Fig
Corn

10 Indonesia 48,7

Source: modified after LLC “TOP LEAD” and LLC “Latifundist.Com” (2019)

Table 1 shows that our country ranks 8th among the world's largest grain producers. Ukraine
has a huge export potential for grain production. Thus, from the total export of Ukrainian agro-
industrial complex products for the 2018/19 marketing year, grain crops accounted for 38.4% of the
volume. The most popular grains are corn and wheat. Thus, the grain harvest in 2018/19, which
reached 70.1 million tons with an average yield of 47.4 c/ha, became a record for our country in the
history of independent Ukraine. The last record was set in 2016 (66.1 million tons).

The main exporters of Ukrainian grain in 2018/19 were the countries of Asia, Europe and
Africa. Egypt has been exporting the largest volumes of grain from Ukraine for more than 10 years.
In 2018/19, the country purchased 9.2% of total grain exports. In second place for the second year
in a row — Spain, which bought grain for $ 643 million, which is 8.9% of total. Third place went to
the Netherlands, which exported grain for $ 556 million (Delo.ua, 2019). The top ten importers of
Ukrainian grain also include China, Saudi Arabia, Indonesia, Italy, the Philippines, Morocco and
Tunisia (Figure 1).

Figure 1. Share of grain-importing countries in national exports of Ukraine, %

Grain exports, 2018-2019
0,096

= Egypt = China Spain
Turkey Netherlands = [ndonesia

Source: Adapted from Delo.ua (2019).
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As of May 15, 44.3 million tons of grain have been exported from Ukraine since the
beginning of 2018-2019. Thus, exports of corn reached 25.5 million tons, wheat — 14.6 million tons,
barley — 3.3 million tons (Figure 2):

Wheat export 2018-2019

1305

= Egypt = Philippines = Bangladesh + Morocco  Others =

Figure 2. The main directions of wheat exports from Ukraine, million dollars USA
Source: Adapted from the Economic truth Information platform (2019).

The leading countries in the import of Ukrainian wheat are Egypt (1,305 million tons), the
Philippines (370 million tons) and Bangladesh (280 million tons). However, total wheat exports in
Ukraine decreased by almost 9% compared to the previous marketing year and amounted to 16
million tons. Purchases of wheat from Russia decreased to 42.4 thousand tons, and the share of
Russian wheat in total imports decreased from 32% to almost 10% per year (Economic truth
Information platform, 2019).

Corn is another major cereal crop in the world, the production of which forms a strategic food
basket. For 5 months of the current season, the EU countries imported more than 69% of the total
export of Ukrainian corn. There is a positive dynamics of exports in this direction by 144% to 7.9
million tons. The European leading countries in the import of Ukrainian corn are Spain, the
Netherlands and Italy. China ranks second among the world's largest consumers of Ukrainian corn.
Thus, in September-January 2018-2019 the country increased purchases by 31% to 1 million tons
against 814 thousand tons previous season (Ambarexport.ua, 2019). In addition, the positive
dynamics of crop exports can be traced in the direction of such markets as Egypt, Libya, and
Lebanon (8-10% of the volume of domestic corn) (Figure 3):
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Corn export 2018-2019

= Spain = China = Netherlands = Egypt  Turkey = Others

Figure 3. The main directions of corn exports from Ukraine, million dollars USA

Source: Adapted from the Ambarexport.ua (2019)

In September-January 2018-2019 Ukraine exported 11.4 million tons of corn, which is 74.5%
higher than the same period last season (6.5 million tons) and 35.7% average over five years for this
period (8.4 million tons). Corn exports increased almost 1.6 times compared to the same period
previous marketing year to almost 30 million tons.

Exports of Ukrainian barley decreased by 19% compared to the same period last marketing
year. However, since the beginning of 2019-2020 Ukraine has exported almost 3.6 million tons of

barley, while for the whole previous season the volume of exports amounted to 3.5 million tons
(Figure 4):

Barley export 2018-2019

= Saudi Arabia =China =Libya - Japan  Tunisia = Others

Figure 4. The main directions of barley exports from Ukraine, million dollars USA

Source: Adapted from the Ambarexport.ua (2019)
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According to experts, by the end of the marketing year about 1.5 million tons of barley will be
supplied to foreign markets of Ukraine. Most of it will be covered by tenders conducted by Saudi
Arabia.

Today, sunflower remains a strategically important crop in the structure of the Ukrainian
agro-industrial complex, because the crop provides high profits in all climatic conditions and
economic troubles. But price fluctuations in the global sunflower market are forcing many growers
to modify their own production strategies by intensifying technology, marketing products and
minimizing costs. In 2018-2019 Ukrainian farmers received a record for many years sunflower
harvest, which amounted to 13.7 million tons, which is 12% more than the same period of previous
year (12.2 million tons) (Grow How Information platform, 2019). However, purchase prices for
sunflower are at a low level, and their growth rate has not been observed for many years (Figure 5).

Sunflower export, 2018-2019

= Turkey = Netherlands = Finland - Romania ~ Azerbaijan = Others

Figure 5. The main directions of sunflower exports from Ukraine, million dollars USA
Source: Adapted from the Grow How Information platform (2019)

Thus, in 2018-2019 Ukraine produced 6 million 400 thousand tons of sunflower oil, of which
6 million tons were exported. Today, Ukrainian exports of sunflower oil account for 60% of the
world market (S. Kapshuk, 2019).

Among the processing industries in Ukraine, the oil and fat industry is still leading, which is
developing due to the export of products. Every year the country produces more than 6 million tons
of sunflower oil. Over the past 10 years, the country has increased exports of this product almost
threefold, to 5.8 million tons, and holds more than half of world exports of sunflower oil.

In general, Ukraine needs to increase exports of processed products, not raw materials.
However, some industries are able to increase supplies to foreign markets. In particular, the export
of poultry meat and offal has been growing by an average of 13% per year for the last 4 years. And
over the past 10 years, poultry supplies to foreign markets in monetary terms have increased 12
times.

In 2018-2019, farms of various forms of ownership sold 3,318.1 thousand tons of livestock
and poultry for slaughter, produced 1,064,000 tons of milk, and produced 16,138.5 million eggs
(Figure 6).
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Figure 6. Meat production by categories of farms, %
Source: Adapted from the Latifundist.com Agribusiness Information Platform (2019)

In general, there is a positive trend in meat production by 1.6% compared to the same period
last year, but milk production decreased by 2.1% and eggs increased by 4.1%. If we characterize the
structure of exports of livestock products, it should be noted that the largest share of manufactured
products is poultry, pork, beef and veal (Figure 7).
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Production = Export Import

Figure 7. Exports, production and import of meat, thousand tons

Source: Adapted from the Latifundist.com Agribusiness Information Platform (2019)
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The main importers of Ukrainian poultry are the Netherlands (49 thousand tons), Iraq (36.5
thousand tons) and Saudi Arabia (32 thousand tons), beef and veal — Belarus (18.7 thousand tons),
Azerbaijan (6.9 thousand tons) and Kazakhstan (6.7 thousand tons).

The world market of agricultural products continues to be the leading international trade for
producers of national agro-industrial complex, and its trends determine the vector of export
development from Ukraine, as well as changing the price situation, affect the national grain sector
in the long run. According to experts, Ukraine can provide food from 600 million to 1 billion
people. And in the next 10 years the country can triple the production of agricultural products,
provided that the legal framework is updated, production technologies are modernized, a favorable
investment climate is created and the issue of opening the land market is resolved. However, despite
the high rates of harvest and exports, which, in turn, will help attract foreign investment to our
country, there are a number of obstacles that block the maximum disclosure of Ukraine's export
potential.

Any modern agricultural enterprise is a complex system consisting of interconnected links
(logistics, crop control, warehousing, storage and supply of products and raw materials), the
inefficient operation of each of which can harm the result or even nullify all efforts. The concept of
“system management” is integral to the key success factors in agribusiness. A systematic approach
involves interconnected and interdependent influences within a complex system that will function
successfully through a systems perspective, tools, and an integrated approach to management. At
the strategic level, systemic management in agribusiness should be based on the country’s strategic
goals, according to a specific period of time, identifying problem areas that are obstacles to
unlocking the potential of the agricultural sector, and developing measures to eliminate barriers to
national agro-industrial development. The strategic level of systemic agro-management should, first
of all, solve the tasks of the Strategy of development of the agrarian sector of the economy of
Ukraine for the period up to 2020 (V. Yu Krivobok, 2017).

If we characterize the main problems of the Ukrainian agro-industrial complex, it should be
said that for many years in a row such a weak point remains the insufficient level of agrologistics
and agricultural infrastructure capacity, inefficient agricultural policy, unresolved land market
issues, which in turn are barriers to realizing potential of Ukrainian agro-industrial complex (table
2):

Table 2

The main barriers to unlocking the potential of the Ukrainian agro-industrial complex

Problem Characteristic
1 2
Last year's record harvest showed an imbalance between the available
Exhaustion of agricultural capacity in the agricultural sector and the need for it. As the crop shaft
infrastructure capacity rises, the problem will deepen. That is why state support measures will

be aimed at projects for processing and storage of agricultural products

For many years, domestic logistics has remained a “bottleneck” for the
Ukrainian agricultural sector. The issue of using the potential of
logistics, in particular inland waterways, to reduce the costs of
Low level of logistics economic entities of the agro-industrial complex of Ukraine needs
more in-depth study, given its relevance and foreign experience. Thus,
in Ukraine about 67% of grain is delivered to ports by rail, 30% — by
road and only 3% — by inland waterways

Table 2 continuation on the next page
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Table 2 continuatio

n

2

Attracting investment

Stability in the field of agriculture, which should be provided by the
state, is important for investors. Foreign partners are not intimidated
by the political conflict with neighbor country or the elections in
Ukraine, but the government's policy towards the agricultural sector
remains unpredictable rather than planned

State subsidies in the agro-
industrial complex

Some branches of the agro-industrial complex, in particular animal
husbandry, have required state support for many years. Therefore, the
Ministry of Agrarian Policy plans targeted support in those areas that
need it most. However, the effectiveness of specialized programs will
become apparent in at least 2 years

The issue of the land market

Although the issue of opening the land market has been a topical
issue recently, today there is no political will to vote for the law “On
Land Circulation”.

Expansion of exports — new
markets and products

Constant stimulation of external demand is a necessary condition for
the development of agriculture. Over the past few years, the number
of partner countries has increased by 50. Thus, Ukraine has 170
markets for agricultural products

Source: Own compilation

Despite the fact that the issue with the fleet of grain trucks has already been resolved in
Ukraine (more than 50% of the fleet is owned by private individuals), there are still issues with the
railway tracks and the grid. Also, with a fairly strong development of port infrastructure in the
country lags behind the restoration of river logistics. River transport can take over 25% of export
deliveries of agricultural products. But in order to invest in river infrastructure, it is necessary to
adopt the law “On Inland Water Transport”.

Table

The main problems in the supply chain of agricultural products for export

3

Logistics link

Problems

1

2

Low level of road network development in rural areas

Lack of automated trucking systems

Motor transport

Uneven of size and weight control standards throughout Ukraine

Low quality roadway cloth

The need to develop siding on silos

Elevator Lack of unloading and loading equipment on silos

Insufficient number and low capacity of elevators

Insufficient depth of rivers, siltation and “rapids” at the mouth of the
Dnieper

Worn rolling stock and unsatisfactory condition of locks

River transport Lack of a relevant law on inland water transport

The construction of the river fleet takes place only at the expense of
private Ukrainian companies

The need to optimize the tax system.

Table 3 continuation on the next page
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Table 3 continuation

1 2

Unsatisfactory condition of locomotives and grain trucks

The need to modernize railway stations near ports and infrastructure in
Railway general

Improving the efficiency of organization and planning of rail freight of
agricultural products

The need for increased traction (dredging)

Insufficient capacity for transshipment and simultaneous storage of grain
cargo

The need for river-sea class vessels.

Seaport

Source: Adapted from the LLC “TOP LEAD” and LLC “Latifundist. Com (2019)

A separate topical problem of the Ukrainian agro-industrial complex nowadays is the issue of
expanding exports by entering new foreign markets. Today, Ukraine faces a challenge: to continue
to compete in foreign markets by shaft and price, or to look for new opportunities and more
profitable markets. Ukrainian exporters of sunflower oil are responding by lowering the price of
their products under pressure from Malaysian palm oil producers and European suppliers of
rapeseed oil. Although suppliers of agricultural products can not only find more marginal niches in
foreign markets, but also strengthen their position abroad. Every year, market participants strive to
work more efficiently. Thus, in 2018 the profitability of agricultural production was 13%, while in
enterprises of other industries, this figure averages 4.5% (Latifundist.com Agribusiness Information
Platform, 2019).

The volume of direct investment attracted by the agricultural sector has been declining
slightly over the last three years (Figure 8). This situation is a consequence of the fact that during
this period there were no prerequisites for improving the investment climate in Ukraine. It is
expected that with the opening of the land market in the country, the situation will change.
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Figure 8. Dynamics of available investments, $ million

Source: Adapted from the Latifundist.com Agribusiness Information Platform (2019).

82


https://management-journal.org.ua/index.php/journal

Shyshkin, V. and Onyshchenko, O. (2020), “Present state and prospects of agricultural development of Ukraine”,
Management and entrepreneurship: trends of development, Volume 3, Issue 13, pp. 72-86, available at:
https://doi.org/10.26661/2522-1566/2020-3/13-06

If we talk about attracting credit resources, then according to the statistics of the National
Bank of Ukraine, in recent years, agribusiness lending is growing. Thus, at the end of July 2019, the
volume of loans granted to agricultural producers amounted to UAH 65 billion. Moreover, in the
overall structure, the share of loans to farmers reached a record high — about 8%. Agricultural
producers are increasingly resorting to long-term financing. Thus, out of UAH 65 billion for short-
term financing (replenishment of working capital), UAH 25 billion was allocated, the rest — for
long-term loans from 1 to 5 years. An important positive trend in recent years is the increase in
long-term financing of farmers, as banks are ready not only to support producers during one
sowing, but are ready to go on long infrastructure projects. Also in recent years, the portfolio of
banking products to finance farmers has expanded, due to the agricultural receipts. At the same
time, the product of agricultural insurance is still insufficiently demanded by market participants
and causes prejudice.

However, one of the most important problems of the Ukrainian agro-industrial complex today
is the state support of the Ukrainian agribusiness. Ukraine ranked last in Europe in terms of state
support for agriculture. Thus, in 2018-2019 in Ukraine, the amount of funds under state programs to
support the development of the agro-industrial sector was 4 euros / ha, while in other European
countries this figure is an order of magnitude higher. For example, in Greece the amount of state
support for the national agro-industrial complex is 945 euros / ha, in Slovenia — 738 euros / ha, in
the Netherlands — 715 euros / ha. Despite the fact that Ukraine is forced to compete with these
countries in world markets.

Today, new instruments, such as SWAP contracts and international financial agricultural
receipts, have been actively used in the international and Ukrainian financial markets. If before such
contracts could not be concluded, now this tool can be used as an additional opportunity to hedge
risks.

Thus, the agricultural sector remains an important part of the Ukrainian economy, providing a
significant share of foreign exchange earnings. The main driver of growth in agricultural production
in Ukraine is the increase in crop yields due to precision farming, new hybrids and more. And the
opening of new markets and niches will allow Ukrainian agro-exporters to consolidate their
positions in the international arena.

CONCLUSION

Every year the potential of the agricultural sector of Ukraine's economy increases, but its use,
unfortunately, is limited by a number of obstacles, among which are the following:

1) depletion of the capacity of agricultural infrastructure;

2) low level of logistics;

3) the problem of attracting investment;

4) insufficient state subsidies;

5) land market issue;

6) the lowest level of state support for agriculture in Europe.

The agricultural sector remains an important part of the Ukrainian economy, providing a
significant share of foreign exchange earnings. Many farmers create a profitable and successful
business, but no less than them are on the verge of bankruptcy, due to lack of financial resources,
experience, and unwillingness to adapt and modify their activities to modern market needs, use of
outdated technologies and production methods, which weakens the competitive position of
manufacturer, compared to other market participants. The main measures to eliminate obstacles to
the disclosure of the export potential of the Ukrainian agro-industrial complex may be the
following:

1. Elimination of the imbalance between the existing capacities in the agricultural sector and
the need for them through the implementation of state support measures aimed at projects for
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processing and storage of agricultural products.

2. Construction of appropriate infrastructure in rural areas, in particular access roads and
restoration of Ukrainian roads to ensure safe transportation of agricultural products by road.

3. Organization of unloading and loading equipment on silos and maximization of elevators.

4. Restoration of navigation on inland waterways of Ukraine, due to modernization of worn-
out rolling stock, dredging works on the Dnieper, elimination of state taxes on locking and
construction of bridges and creation of the relevant law on inland water transport.

5. Renewal of worn-out railway rolling stock, modernization of railway stations near ports
and infrastructure in general.

6. Attracting direct investment in the agricultural sector and government subsidies to support
and develop the agro-industrial complex.

7. Find more marginal niches in foreign markets and strengthen their position abroad.
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CYYACHUMH CTAH I IEPCIIEKTUBHU PO3BUTKY ATPOBIZHECY YKPATHH

Viktor Shyshkin Oksana Onyshchenko
Zaporizhzhia National University Zaporizhzhia National University
Zaporizhzhia, Ukraine Zaporizhzhia, Ukraine

VY cTarTi mpoaHaNi30BaHO aKTyaJlbHUM CTaH, OCHOBHI T'PYIM TOBAapiB Ta 30BHIIIHI PUHKH
YKpaTHCHKOT CUIBCHKOTOCIIOAAPCHKOT MPOoAYKIlii. OKpiM TOT0, OKPECICHO HASBHHUMA Ta TMPUXOBAHUIMA
MOTEHIIIaJl Ta BU3HAUEHO MEePCIEKTUBU PO3BUTKY arpOIMPOMHUCIOBOTO KOMIUIEKCY Ykpainu. Meroro
CTaTTi € OUIHUTH CYYaCHUW CTaH, OKPECIWUTH HASBHUI Ta NMPUXOBAHWN IOTEHIIAN, BU3HAUYUTH
OCHOBHI TPEHAM Ta TMEPEIIKOAN PO3KPUTTSA EKCIIOPTHOTO IMOTEHIialy CUIbChKOIOCIOAapChKOT
npoaykuii YKpainu. B SKOCTI BUCHOBKIB 3aIpOIIOHOBAHI OCHOBHI 3aX0/I JIIKBiIaLlii MEPEIKoT s
PO3KPUTTSI €KCIIOPTHOTO MoTeHIliany ykpaincbkoro AITK, a Takoxk 10BeIEHO, 110 arpapHuil CEKTOp
3aJIMIIAETHCS BAXKIMBOIO YACTHHOKIO YKPAaiHCBKOI EKOHOMIKHM, 3a0e3ledylodyd 3HayHy YacTKy
BaIOTHOI BUpYyukH. OCHOBHUM JIpaiiBepoMm 3pocTaHHs BupoOHHITBa nponykiii AIIK B Ykpaini
3aJIMIIAETHCS 30UTBIICHHST BPOXAWHOCTI KYJIBTYpP 32 pPaxyHOK TOYHOTO 3eMJIepOOCTBa, HOBHX
ribpuaiB TOmO. A BIIKPUTTS HOBHUX PHUHKIB 1 HIII JO3BOJIUTH YKPAaiHCHKHUM arpoekcroprepam
3aKpIMUTH CBOI MO3MIII{ HA MIKHAPOIHIHN apeHi.

KurouoBi cioBa: arpapHuii puHOK, €KCIIOPTHUI MOTEHI[ia), arpOMPOMUCIOBHI KOMILIEKC,
3€pPHOBI, HANIPSIMKH €KCIIOPTY, Oap’€pu pO3BUTKY, arpOBUPOOHHKH.

COBPEMEHHOE COCTOSIHUE U ITEPCIIEKTUBbBI PA3BUTUSA

ATPOBU3HECA YKPAUHBI
Viktor Shyshkin Oksana Onyshchenko
Zaporizhzhia National University Zaporizhzhia National University
Zaporizhzhia, Ukraine Zaporizhzhia, Ukraine

B crarbe npoaHanu3upoBaHbl aKTyalIbHOE COCTOSHUE, OCHOBHBIE IPYIINIBI TOBAPOB U BHEIIHUE
PBIHKH YKPAaMHCKOM CEIIbCKOXO03IMCTBEHHOW NpoayKuun. Kpome Toro, onpeneneHbl HMEIOIIMICS U
CKPBITBI TIOTEHIMAJI MW IIEPCIEKTUBLI Pa3BUTHS arpOIPOMBILIJICHHOTO KOMIUIEKCA Y KpauHBI.
[{enpro cTaThy SABIAETCS OLEHUTH COBPEMEHHOE COCTOSIHME, ONPEACIUTh UMEIOIIUICA U CKPBITBINA
[IOTEHIMAal, OCHOBHBIE TPEHABI M IIPEMATCTBUS  PACKPBITHSA DKCIOPTHOrO  IOTEHIMAIA
CEJIbCKOXO3SIMCTBEHHOW MNPOJAYKIMM YKpauHbl. B KadecTBe BBIBOJOB NPEMJIOKEHBI OCHOBHBIE
MEPONPHUATHS JTUKBUAALMH MPENATCTBUNA I PACKPBITUS HKCIIOPTHOIO MOTEHLHANA YKPAUHCKOIO
AIIK, a Takxe A0Ka3aHO, YTO arpapHbIil CEKTOP OCTAETCS BaXKHOM YaCThI0 YKPAUHCKON SKOHOMUKH,
obecrieunBas 3HAUUTENBHYIO JIOJI0 BalIOTHOM BbIpyukH. OCHOBHBIM JpaiiBepoM pocTa
npousBoAcTBa npoaykuun AIIK B Ykpaumne ocTaercs yBeIHMYEHUE YPOKAWUHOCTH KYJIBTYpP 32 CUET
TOYHOTO 3eMJIEJIeNIUsl, HOBBIX TMOPHIIOB U TOMY MOJOOHOE. A OTKPBITUE HOBBIX PHIHKOB M HUII
ITO3BOJIUT YKPAMHCKUM arpo3KCIOpPTEPaM 3aKpENUTh CBOM MO3HMIIMHM Ha MEXKTYHApPOJHOM apeHe.

KiroueBble cJi0oBa: arpapHblil pBIHOK, 3KCIOPTHBIM IOTEHIMAJN, arpOINpOMBIIIIEHHBIN
KOMILJIEKC, 3€pHOBBIE, HAIIPaBJIEHUS IKCIIOPTA, Oapbephl Pa3BUTHUS, arPONIPOU3BOIUTEINH.
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Abstract. Kanagoods is the first mover for batik producer with coloring technique by using
indigo as the main natural ingredient. The company was built in 2012 and is running the program
through the Implementation of Marketing Public Relation to build the brand image as batik
producer and to find any obstacles as well as Kanagoods efforts in solving the obstacles. The
purpose of the article is to increase the efficiency of marketing activities of Kanagoods by
improving the marketing program for public relations through creating a brand image of Batik
Indigo. This research focuses on 7 main activities of Public Relations Marketing, consisting of
Publications, Events, News, Community Involvement, Information or images, Lobbying and
negotiations, and Social responsibility. The theory used in the result of this study indicated that
Kanagoods uses the concept of Marketing Public Relations from Thomas L. Harris namely
PENCILS that explained why Kanagoods used the 7 tools to improve the image. Based on the
result, it can be concluded that the most suitable activity to use was Events. However, the overall
conclusion is that every strategy used by Kanagoods to build their brand image consider as quite
effective, related to the public target, and obtain the expected result.

Keywords: Kanagoods, marketing public relations, brand image.
JEL Classification: D29, M31, L 67.

INTRODUCTION

Etymologically, Batik comes from the javanese language “amba’” which means wide and large
fabric. And “titik” that means doing works by making dots pattern developed into the new term of
batik, which means “connecting dots”’and becomes a certain pattern in wide and large fabric
(Wulandari, 2011). Based on the definition from The Minister of Manpower through the standard of
National work competence number 314/2013 who explained that batik is a dyeing technique art of
textile which in the process of making uses wax as a resistor and use canting or stamp to stick the
color (Mulyanto, 2016).

Nowadays, batik has been transformed as home decoration and fashion trend, a handcraft that
is able to touch various levels of society, every ages and livelihoods of both domestic or foreign
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people. In October 2017 the export value of batik and various batik products continued to increase
and reach US $ 51.15 million, which originally US $ 39.4 million in January 2017. With the main
marketing targets Japan, US and Europe. (Kementerian Perindustrian Republik Indonesia, 2018)

Currently the creative industry in Indonesia is growing rapidly, from culinary, IT, art and
fashion. In this modern era, fashion is one of the biggest contributors to the country's exchange
rates. Since 2012-2017, the industrial minister has facilitated 462 exhibition stands for the national
fashion industry to promote their superior products. (Kementerian Perindustrian Republik
Indonesia, 2018).

Batik as original cultural heritage of Indonesia is often considered as an old trend and does
not reflect the contemporary development. This makes batik less attractive to young people or
millennials. Therefore, currently various local Indonesian products are trying to make changes of
Batik market targets.

Kanagoods is an original Indonesian brand that carries the concept of natural materials with
indigo plants as natural colour. By using indigo leaves and contemporary batik crafts for men and
women that are suitable for all generations, the founder established Kanagoods Company.

LITERATURE REVIEW

Batik making by natural coloring technique can be used indigo leaves (Indigofera tinctoria),
indigo color or tarum. Indigofera tinctoria is a plant that produces natural blue color. The use of
clothing dyes mainly carried out in the manufacture of batik or traditional tied weaving technique
from archipelago (Muzzazinah, Chikmawati, Rifai and Ariyanti, 2014)

The product quality consider as premium for its target market where this brand does not have
any offline store and only relies on Marketing public relations as a media for conveying the
message of this product. Examples of Marketing Public Relations that currently used are
participating in local Indonesian brand exhibitions, conducting collaboration with digital marketing,
and doing sponsorship to introduce their products. Kanagoods Batik includes 5 Sustainable
Indonesian Fashion Brands That You Can Wear and Save the Earth with as one of brand slow-
fashion with environment friendly (Levina, 2016).

The concept of MPR (Marketing Public Relations) comes from Kotler who set the concept of
Mega Marketing as the collaboration of Public Relation strength and Marketing, after that there is a
new term called Marketing Public Relations which was introduced by Thomas L. Harris. In his
book The Markerter’s Guide to Public Relations he stated that MPR is the planning process and
program evaluation that stimulates the outcomes of sales and customers. This was done through the
communication of credible information and impressions that can connect the company, its products
with customers’ need and concern. (Ruslan, Rosady, SH, 2014).

According to Harris the main reason of MPR aims to increase awareness, stimulate sales, and
facilitate communication to build relation among customers, companies and brands. This research
limits MPR analysis of Kanagoods only on the efforts to stimulate and facilitate communication and
build its image as batik indigo producer (Harris, 2006).

Based on the definition above, MPR have an important role in building the brand image. This
research tried to examine the role of MPR in building the brand image of Kanagoods batik indigo,
which creates a positive image of customer. Therefore, the customer can be a loyal customer of the
product. This research tried to find out the implementation of MPR of Kanagoods program to build
the brand image as a slow-fashion batik indigo producer in 2018. Thus, the purpose of this study
was to determine and analyse the implementation of MPR in building brand image as 2018 slow-
fashion indigo batik producer.
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PAPER OBJECTIVE

The purpose of the article is to increase the efficiency of marketing activities of Kanagoods by
improving the marketing program for public relations through creating a brand image of Batik
Indigo.

METHODOLOGY

This research used qualitative research method. Qualitative data analysis is inductive, which
means an analysis based on the obtained data, then developed into a hypothesis. This research was
done by organizing data, arranging them into patterns and choosing which ones are important to
learn (Sugiyono, 2016). As what was stated by Ardianto (2009) Communication in positivism
paradigm is a linear process or causal process that can reflect the sender's efforts to change the
knowledge of recipient’s message. The informant chosen to provide information consists of four
people, which includes two people from internal part, and the other two from external parties as
consumers of Kanagoods.

In this research, Data collection was done by two steps: the secondary data and the primary
data. The secondary data was taken from internet and other secondary media. And the primary data
was taken from information collection such as participation in regulations, direct observation, in-
depth interviews and documentation review.

This Research was done during September 2018 to January 2019, the exact time to collect the
complete and accurate data. This research was conducted at the Kanagoods workshop in Pamulang,
South Tangerang.

The Analysis of the Kanagoods Marketing Public Relations

In order to achieve the objectives of the company, there are seven main activities for MPR's
publication activities (Harris, 2006). The activities consist as Event organizing, News, Community
Involvement, Inform on Image, Lobbying and Negotiation, Social Responsibility.

The Following results of the research will be described one by one according to the
information provided by Kanagoods, related to MPR activities. This analysis begins with the profile
of interviewees, and then an analysis of each element can be seen as follows.

Publicity

According to Harris (inside Ardianto, 2009) Publication means to organize publications and
disseminate information through the media regarding various activities of the company that should
be known by public. Therefore, publicity can get a broad positive response from society.

From the very beginning of the Kanagoods establishment, this company used more social
media during publicity activities and also public communication; they tend to use social media such
as Instagram, Facebook or by online website. Magazine, television and workshop as media
approach to introduce the brand image.

This was confirmed by the opinion of Sancaya Rini, who said that the influence of social
media depends on the public reaction. It is important to manage and update the content of social
media. Apart from getting publicity it is also necessary to obtain positive feedback from society. As
the owner, Sancaya Rini communicates with public and makes changes in goals to be achieved,
which involve Kanagoods to be well known.

The effective of social media promotion can be proven by the increasing number of followers
on Kanagoods social media. This number also increases whenever Kanagoods uploads new photos
or videos on Instagram. As Kanagoods attend an event, the number of followers will increase as
well.
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The production activities of Kanagoods are based on the publicity and attract the consumers’
interest displayed in Kanagoods social media. Media concept is a tool and facility of
communicators to convey their messages to public (Cangara, 2002).

From the explanation above, researcher make the temporary conclusions regarding by the
implementation of Kanagoods MPR, Kanagoods only active doing publicity by social media,
because it is related with its target public media. Based on the informed content of publicity
activities by Kanagoods, the brand can be easily accepted by consumers, and the frequency of 2018
Kanagoods Publicity is not as massive as the previous years.

According to the analyzed publicities, social media should frequently update Kanagoods
activities. In the opinion of Matt Smith, the owner of Lattergamme, the accurate time to update their
activities was 2AM to 5PM, because this range hour is the best time to post Instagram and many
public targets are active at this period, therefore it will be better if the owner regularly uploads new
content during the determined hour.

As a result consumers who become informant are attracted by the activities of publicity.
However, according to interviews, for several reasons, there are consumers who are less aware
regarding the publicity activities because of inappropriate media use.

Event

For event promotion, Kanagoods often participates in local brand events organized by well-
known Indonesian brands such as Bekraf, Inacraft, Popup, Brightspot, etc. As it is explained by
Cangara (2009) in his book, Media is a tool or facility used to convey messages from
communicators to public, and the type of media used is public media because it is intended for
public around the city which organizes an event.

Kanagoods uses event to implement Marketing Public Relation activities, in this case the
types of events used are exhibitions, workshops, and talk shows. Besides sharing the knowledge,
this kind of event is also used to introduce the brand to public.

According to Ms. Sancaya Rini, the exhibition is one of the events to promote the products,
and she stated that: “Exhibition, is one of promotional activities, such as Bright spot, Pop up
market, Ina craft, local market” (S.Rini, private communication, April 02 2019)

Alonside with exhibition the MPR activities used by Kanagoods also include workshops and
collaboration with marketplace industry. The purposes of Kanagoods’ attending an event and
exhibition is to introduce the product in wider area to be more well-known. According to the
opinion of the owner this will affect the brand image.

Participating in various exhibition events has yielded many results including getting
Kanagoods more familiar within the target public. It also achieves other purposes, such as
maintaining good relations between Kanagoods’ owners and staff on the one hand and public on the
other. It also becomes an educational program to other small related industries.

The explanation above indicates that the implementation of MPR Kanagoods’ event is
effective to promote it with the correct public target and marketing target. Kanagoods only
participates in an event, the segmentation of which is appropriate to their public target. It can be
proven that MPR event activities can achieve the expected sales target by the company.

News
As Kanagoods often attends the exhibition, media become interested in covering Kanagoods

in their workshops to discuss more about batik indigo, how to make it, as well as advantages and
disadvantages of its products.
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That is also a positive point for public promotion of the Kanagoods’ image as a batik indigo
producer because they can see the product-making process through media coverage and recognize
the brand regarding Kanagoods’ environmental friendly products.

Keller stated that a brand has to own a unique and good image to consumer. Based on the
opinion of Kanagoods, the news approach was not as big as in previous years. In her statement,
Sancaya Rini added that any news regarding Kanagoods was not followed up (Kotler and Keller,
2012).

Based on the explanation above, News as the implementation of Kanagoods Marketing Public
Relation includes an accurate promotion method because the message can be conveyed properly
through media with the expected result of Kanagoods. However, the media chosen by Kanagoods is
large mainstream media, mainly social media. Thus Kanagoods does not follow up on news about
the company and there is no percentage of media cover on Kanagoods.

Community Involvement

To maintain good relations with stakeholders, Kanagoods is divided into two parts - external
and internal. The first part is external, for the sake of business continuity it is better to establish
relationships with stakeholders, the strength of brand associations provides information and
establishes relationships that can be remembered by consumers or stakeholders. Thus, it can be a
factor in building a brand image (Eka Saputri and Ratna Pranata, 2014).

In this case Kanagoods maintains its good relationship not only for consumer side but also for
the entire aspects or supported parties, including maintaining the communication with the
employees because they hold the prosperity of the company. Thus, the response and communication
from stakeholders, both internal and external remains good.

Kanagoods involves internal and external stakeholders through social media of the MPR
activities. However Kanagoods did not make continuous progress with their consumers about the
products by introducing the batik indigo community, therefore it will help to build good
relationship.

Inform or Image

Coloring fabrics by natural materials such as indigo leaves and other plants are materials that
are not commonly used in fashion industry. By the strength of brand association, the input
information on consumers’ memory can be done and becomes a brand image which can create
strong association of consumers (Eka Saputri and Ratna Pranata, 2014)

To spread the information about Kanagoods’ products, there are activities carried out by the
company in order to convey information to the public. In public relations activities it must have
benefits on conveying information. Kanagoods has certain indicators to measure the success of
public relations activities. In carrying out MPR activities, Kanagoods carries out certain strategies,
these strategies can be different themes for each season of the products they have, and therefore, the
consumer or their target is aware whenever they launch a new product.

In MPR’s activities carried out by Kanagoods, it has the goal to achieve an expected plan of
the company. As Sancaya Rini stated the success indicator of MPR's activities is not only in form of
the number of followers but also how consumers appreciate the concept of products. And that is an
important point of MPR (Marketing Public Relations) to strengthen the point of marketing itself,
and not to sideline MPR (Gani and Amalia, 2014).

Based on the explanation above, it can be concluded that image as the implementation of
MPR was implemented effectively, because the information is well-conveyed and brand image can
be well known to public. It really influences Public Relation activities carried out by Kanagoods as


https://doi.org/10.26661/2522-1566/2020-3/13-07

MANAGEMENT AND ENTREPRENEURSHIP: TRENDS OF DEVELOPMENT
ISSUE 3 (13), 2020

far as brand awareness is concerned. However, the obstacle due to the lack of human resources in
the field of Public Relations causes the sales decrease in comparison with the previous ones. The
public image of Kanagoods is considered as good, because the product has strong branding.

The success indicator on Kanagoods social media is measured by the increase of followers of
Kanagoods social media. Another indicator is aftersales from consumers who repurchase the
products of Kanagoods, and also consumers who are loyal to the Kanagoods brand. Kanagoods
mostly uses events on its MPR strategy, with the aim to introduce the latest products or themes in
order to make the brand known by the public.

Public Relation Kanagoods activities have obstacles, such as public targets or sales targets
that are not achieved as it is expected by the plan. Kanagoods also carried out a strategy to fix the
obstacles. The strategy used by Kanagoods to build the better brand image included reviewing all
the strategies previously applied to improve its future strategies.

Lobbying and Negotiating

In order to maintain the company there must be many supporting factors to keep the business
working. In this case there is a factor that supports the production activities of Kanagoods
Company, such as institutions that influence the life of the company. Another institution that has
influence on Kanagoods is Bekraf. Bekraf is a government agency and a forum for Kanagoods to
introduce its products abroad and it also expands the public market.

Another point is that Kanagoods also maintains a good relationship by interacting with their
consumers and more active using social media because through social media, consumers can easily
update the products and their testimonials or responses to the products from comments column.

Based on the explanation above, Lobbying and Negotiation is an implementation of MPR by
Kanagoods to keep good relationship with big industries which will affect the company through
either production activities or event organizing to introduce the product. Kanagoods does not have a
specific strategy to maintain good relations with institutions that influence the company. By inviting
Kanagoods to every event held by related institutions, it can be a measure of Kanagoods success to
maintain good relations.

Social Responsibility

In public relations activities, demonstrating the concern for the surrounding, Kanagoods also
shows its concern by holding social activities in its production house. Furthermore, social activities
are involving people both around the production house and in the rural place.

Kanagoods conducts social responsibility activities by educating public about batik indigo,
they hold the workshop without any charge, reminding that Kanagoods originates from workshop
within the people around. Kanagoods expected to gain empathy from people around and that proves
that Kanagoods does not only think about profit but also cares for society.

On the implementation of social responsibility, Kanagoods has various public targets. The
implemented activities can be workshops on dyeing batik cloth by natural materials; this activity
was carried out by Sancaya Rini as the owner of Kanagoods to control rural areas such as the Toba.

Based on the explanation above, the publicity of the MPR Kanagoods’ social responsibility
consists in the activity of introducing indigo batik to society. The public is aware of these workshop
activities and is also interested in knowing more about workshop activities, however there are also
consumers who are not aware of these activities.

Workshop of social responsibility activity is mainly targeted at young people who want to
learn more about indigo coloring techniques. On implementating these activities, Kanagood does
not set any schedule. The concept of this activity is sharing knowledge regarding the product and
the technique of indigo coloring.
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RESULTS AND DISCUSSION
The Implementation of Marketing Public Relation in Kanagoods

Publications of the Kanagood activities can be found in various media - from traditional to
online. The disadvantage of using traditional media in publicity is due to its passive character,
including the problem of inappropriate media use for the target public. On the other hand, the
advantage of such active media user as social media is its addressing to the target public.

Kanagoods content of publicity has been accepted by consumers. It is also known that in 2018
the frequency of Kanagoods Publicity is not as massive as in the previous years. As stated by
Keller, Publicity activities considered as an effective promotion because it includes necessary MPR
factors. Nowadays consumer’s attention and interest of advertisement is starting to be decreased,
the messages in advertisements tend to be excessive and boring and difficult to gain attention from
consumers (Kotler and Keller, 2012).

Event, Kanagoods is really active on conducting exhibition and workshops by collaboration
with marketplace industry. The selection of events to support the Kanagoods MPR activities was
chosen based on its public targets. In organizing activities of an event, the program segmentation
relates to their public target. Based on the findings, it shows that MPR event activities can achieve
the sales target.

During the implementation of an event, Kanagoods used media during the exhibition by
updating and spreading information by social media. This activity is considered effective to increase
people’s awareness and the number of followers (Wahid and Rizki, 2018), where it may affect the
product brand image.

News issues and values that Kanagoods wants to convey through the news and media can be
well received and meet the expectations of Kanagoods. This research found out that, the selection of
media used by Kanagoods was big media, mainstream media that not all of the target public used.
In scope of media presentation, Kanagoods did not follow up the news regarding the company, and
there is no media presentation about Kanagoods.

Kanagoods used media as their facilitators to convey the message to public with an
expectation that the news spread within the wider audience. As it was implied by Cangara to
promote the media for public in every location, there were used social media to convey the message
from informant by such mechanical communication tools as newspaper, film, radio, and television
(Cangara, 2002).

Kanagoods Community Involvement engages its internal and external stakeholders through
social contacts in the MPR’s activities. Kanagoods did not obtain the continuous communication
with consumers to introduce Batik Indigo

Because of the fact that Kanagoods regularly conducts social contact, its relation with
stakeholders is quite good. Information and Images of events are used as a tool to convey
information and images about their products to consumers and this can help to do it properly.

Public Relations really influence the brand awareness of Kanagoods. This brand awareness
will help to introduce the brand and product. However, due to the lack of Public Relations human
resources at Kanagoods, product sales are not as high as before.

Consumers state that the image of Kanagoods is good, because they have strong branding.
However, as far as aftersales are concerned Kanagoods does not involve continuous relation with
their old customer.

According to Kanagoods, its success indicator in social media is measured by the increase of
social media followers and other indicators are aftersales from consumers. They repurchase
Kanagoods products and there are several consumers who are loyal to Kanagoods. Kanagoods tend
to obtain an event as MPR’s strategy, with a purpose to introduce its latest product to massive
public.
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The Kanagoods Public Relation activities have an obstacle which includes the public target
and planned sales target. The Strategy used by Kanagoods to establish the brand image consists in
reviewing the entire strategy previously applied to improve further strategy.

This is one of the MPR roles to foster and maintain the company's images, products and
services, both in terms of quantity and quality of services provided to consumers as well as to
provide the clear information to public. Therefore it will inform the public regarding brand image
(Ardianto, 2009)

Lobbying & Negotiations can help Kanagoods to maintain good relations with the institutions
that influence the company, due to production activities or from event organizing to introduce the
brand. Kanagoods does not have specific strategy to maintain good relations with institutions that
influence the company, it relies on friendly relation to maintain their good relation. By inviting
Kanagoods at every event held by related institutions, it can measure the Kanagoods success level
to maintain their good relations with other parties.

Kanagoods’s CSR activity is aimed at introducing and educating people concerning coloring
technique by natural indigo coloring tools. Due to the activities consumers are attracted to know
more about CSR (workshop) events, but there are also customers who are not aware about those
activities. The target of the CSR activity is more targeted on young people who want to learn about
indigo coloring techniques. Kanagoods often hold these activities for batik small industries as well.

Based on the explanation above, it is obvious that the MPR’s strategy carried out by
Kanagoods is a push because Kanagoods does not carry out promotions in event activities and does
not use community empowerment events.

The overall analysis of this research can be stated that, there are seven strategies used by
Kanagoods on Marketing Public Relation as below:

a. Improve customer awareness regarding the product.

b. Build the trust of brand image, the offered product and its advantages.

C. Strong commitment to improve the customer services on complaint handling for
customer satisfaction.

d. Promote the new and latest update of product and make a proper plan regarding the
position of old product.

e. Continue to communicate by PR (House PR Journal) about the activities or related
program, social activities in order to maintain positive publicity.

f. Maintain the company brand image, both from quantity and quality toward the
customers.

CONCLUSION

The implementation related to the seven MPR’s activities. The results of the analysis show
that the strategy used is push with the aim of stimulating sales and facilitating communication with
customers. And those strategies are quite effective to build their brand image.

After analyzing seven Marketing Public Relation strategies, it was found that the weakest
strategy was Community Involvement, because Kanagoods should not only maintain relationships
with stakelhoders but also ongoing relationship with public to inform the product. In publicity
aspect, the media selection of Kanagoods is not optimal yet because they often used traditional
media publication and only depend on bigger media industries. Therefore based on the information
there are messages that do not achieve yet the right public consumer. Besides, the website of
Kanagoods is not effective to update and improve their product. Kanagoods social media are only
active when there is an exhibition. Kanagoods social media should update the activities of the
company to make it more familiar to public.

Based on the seven MPR’s strategies above, the researcher found that the most suitable
activity to use was Events. However, the overall conclusion is that every strategy used by
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Kanagoods to build their brand image is considered quite effective, related to the public target, and
obtaining the expected result. This can be proved in the interviews by the informants’ statements in
which they agree that the products produced by Kanagoods have strong branding, good quality and
a unique design from similar products. Therefore Kanagoods has a good image according to its
consumers.

SUGGESTION

This research can be based on using qualitative or quantitative method, or their combination.
In addition, there is hope that the next researchers can use more relevant theories or concepts such
as the concept of Green Market or Green Businessio Therefore the results of the research may be
developed and become more useful for future research.

This research was done with the expectation to contribute to environment and related parties.
By conducting more discipline of Marketing Public Relation Program, Kanagoods can reduce the
advertisement cost in electronic media or offline media and the goal to build the brand image as
batik indigo producer will still be achieved.
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PEAJIIBALISI MAPKETHHIOBOI ITIPOI'PAMM 110 3B'SI3KAX 3 TPOMAJICBKICTIO
KANAGOODS B CTBOPEHHI IMIJI’)KY BPEHY KOMIAHII BATIK INDIGO

Jihan Syavira Handayani Permata Dwi Lestari Angela Agave
London School of Public Relations London School of Public Relations London School of Public Relations
IDicakapma, [noonesis IDicakapma, [noonesis IDicakapma, Inoone3sin

Kanagoods - mepironpoxojeilb B BHPOOHHUITBI OaTWKy B TEXHili 3a0apBieHHS 3
BUKOPHUCTAHHSM 1HIWTO B SKOCTI OCHOBHOTO HaTypaibHOTro iHrpeaienTa. Kommanis Oyma cTBopeHa
B 2012 poui i peani3ye mporpamy 4epe3 BIPOBAIKEHHSI MApKETHHIOBHUX 3B'S3KiB 3 TPOMAJICHKICTIO,
o0 CTBOPUTHU IMIK OpeHIy sIK BUPOOHHMKa OaTWKa 1 AOCHIAUTH Oy[b-sSKi MEPEIIKoan, a TaKOoX
sycwnnst Kanagoods mo ix ycynennro. Lle mociimkeHHS GOKycyeThCsi HA 7 OCHOBHUX HaIpsSMKax
MapKEeTUHTY 31 3B'A3KiB 3 TPOMAJICHKICTIO, BKIIIOYAIOUM IyOJiKaiii, moxii, HOBHHH, Y4YacTh
CHUIBHOTH, 1HpoOpMarito abo 300paKeHHs, JIOOIIOBaHHS, TIEPETOBOPH 1  COIIAIbHY
BINOBIANIBHICTh. Teopis, BHKOpPHCTaHAa B pE3yJIbTaTi IBOTO JOCHIDKEHHS, MOKa3aja, M0
Kanagoods BUKOpPHCTOBYe KOHIEMIII0O MAapKETHHTOBHX 3B'SI3KiB 3 rpomazacbkicTio Tomaca JI.
Xappica, a came PENCILS, sika noscHioe, yomy Kanagoods BUKOpruCTOBYBaB 7 IHCTPYMEHTIB ISt
MOJIMIEeHHs MKy, ['pyHTyrounuchr Ha pe3ynbTaTi, MOXHa 3pOOMTH BHUCHOBOK, IIO0 HaWOiIbII
Ti€EBUM 1HCTPYMEHTOM /il BUKopUcTaHHS Oynu Events. OnHak 3araibHHiII BUCHOBOK IIOJISITA€E B
TOMy, IO KOXKHA CTpaTeris, sika BUKOPUCTOBYeThcss Kanagoods [uisi CTBOpEHHS iMiIXKy CBOTO
OpeH/y, BBAXKAETHCS JOCUTh €(EKTHBHOIO, IMOB'SI3aHOI0 3 IYOJIYHOK METOK 1 OTPUMaHHIM
OYiKYBaHOTO PE3yJbTaTy.

Karwuosi cioa: Kanagoods, MapkeTHHTOBI 3B'SI13Ky 3 TPOMAJICHKICTIO, IMiJK OpeHTY

PEAJIMBAIIAS MAPKETUHI' OBOM ITPOT'PAMMBI 110 CBA3SIM C
OBIECTBEHHOCTbBIO KANAGOODS B CO3JAHUN NMHU/KA BPEHJIA
KOMITAHUHU BATIK INDIGO

Jihan Syavira Handayani Permata Dwi Lestari Angela Agave
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IDicakapma, Hnoonesus IDicakapma, Unoonesus IDicakapma, Unoonesus

Kanagoods — mepBormpoxo/erl B IPOM3BOICTBE OATHKA B TEXHUKE OKPACKH C HCITOJIb30BaHHEM
MH/IMTO B KaU€CTBE OCHOBHOI'O HAaTypallbHOro MHrpeaneHTa. Komnanus Obiia coznana B 2012 roay
U pealu3yeT IporpamMmy 4epe3 BHEJIPEHHE MapKETHMHIOBBIX CBSI3€H C OOIIECTBEHHOCTHIO, YTOOBI
co3J1aTh UMUK OpeHJa Kak MPOU3BOJUTENS OaTHKa M MCCIEeI0BaTh JIIOObIE MPEMSTCTBUS, @ TaKKe
ycunnsa Kanagoods mo ux ycrpaHeHuto. OTo ucciefoBaHue (OKycupyeTcsi Ha 7 OCHOBHBIX
HaNpaBJICHUAX MapKeTHHIa IO CBS35AM C OOLIECTBEHHOCTbIO, BKIIOYAs IMyOIMKalMU, COOBITHS,
HOBOCTH, y4acTue cooOuiecTBa, HHGOPMAIUIO WK H300pakeHus, T0OOMpoBaHuE, MEPETOBOPHI U
COLIMAJIbHYIO OTBETCTBEHHOCTb. Te€opHsl, HCIOJB30BaHHAs B pPE3yJbTaTe 3TOr0 HCCIEIO0BaHUSA,
nokasana, uro Kanagoods ucnonb3yeTr KOHIENIMI0 MapKETUHTOBBIX CBsi3ed C OOIIECTBEHHOCTHIO
Tomaca JI. Xappuca, a umenno PENCILS, kotopast o0bscHsieT, mouemy Kanagoods ucnonbs3osai 7
MHCTPYMEHTOB JUIsl YiIydllleHus: uMuaka. OCHOBBIBAsICh Ha pe3yibTaTe, MOXKHO CIIENaTh BHIBOJ, UTO
HauboJee MOAXO/AIUM UHCTPYMEHTOM I ucnosb3oBaHus Oblin Events. OqHako oOmuii BBIBOJ
3aKJII0YaeTcss B TOM, YTO Kaxjaas crpaTerus, ucronb3yeMas Kanagoods ans cozmaHus MMupKa
CBOEro OpeHja, cuuTaercs JOCTaToO4YHO 3(PPEeKTHBHOH, CBSI3aHHON C MyOJMYHOW LENbIO U
MOJIyYEHUS 0’)KUJAEMOr0 pe3yJbTaTa.

KuroueBbie ciioBa: Kanagoods, MapKeTHHTOBBIE CBS3U € OOIECTBEHHOCTHIO, UMHJIK OpeHaa.
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Abstract. Mauritius ambitions to be a high-income economy and therefore seeks to develop
an entrepreneurial culture by furthering entrepreneurship knowledge in its education system. The
government is keen in encouraging youths to develop an entrepreneurial mindset through significant
reforms in both secondary and tertiary education. The setting of the African Leadership University
in Mauritius tries to fill the knowledge gap in leadership skills necessary for the development of
entrepreneurship education. The African Leadership University is also using different pedagogies of
education to create the right skills set for students so that they can embrace leadership and
entrepreneurial roles in future. The current research uses a qualitative approach using multi-case
methods and content analysis to analyse the initiatives for empowering potential youth
entrepreneurs in secondary and tertiary education in the Mauritian context. The purpose of the
research is therefore to analyse the different entrepreneurship education initiatives being undertaken
to promote the right entrepreneurial culture both at secondary and tertiary level of education. The
government has made Business and Entrepreneurship Education compulsory from Grade 7 till
Grade 9 in secondary schools. The research findings show that students in secondary school are
motivated to develop entrepreneurial knowledge and the subject highly meaningful. Conversely,
there is lack of entrepreneurship courses at tertiary level especially in public universities. The
African Leadership University is using the flipped classroom teaching pedagogy for promoting
entrepreneurship with their students. Besides, NGOs such as YUVA are also supporting youths and
entrepreneurs to upgrade their business knowledge. It is worth noting that SMEs already
represented 40% of the GDP of our economy in the year 2017.

Keywords: entrepreneurship education, unemployment, economic development, educational
model, SMEs.

JEL Classification: A20, M13.

INTRODUCTION

Mauritius has an unemployment rate of around 7% for the last five years (Statistics Mauritius,

2019). The government has provided various incentives for the development of Small and Medium
enterprises to boost up the overall economic growth. However, there are high failure rates for SMEs
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in the Mauritian context which can be partially attributed to the lack of proper entrepreneurship
skills (Ministry of Business, 2013). There is also a fear of business failure and lack of
entrepreneurial culture amongst youths (Séraphin et al., 2013) and the high uncertainty in the
business environment which are discouraging them to embark on new entrepreneurial ventures.
Mauritius has witnessed a slight increase in women entrepreneurship but reports suggest that they
face enormous pressures to have access to finance and in many cases they lack entrepreneurship
education (Le Defi, 2018). It is therefore important to analyse the entrepreneurship education
ecosystem in Mauritius based on the different initiatives being taken in secondary schools to
promote the right entrepreneurial culture. The research study hence simply seeks to synthesise the
different initiatives based on existing policy decisions by the government and universities in
Mauritius. The government has also recently launched the National Innovation Framework to
develop a set of policies and processes for product, process and system innovation in a highly
buoyant business environment.

Table 1 provides some key statistics that may help to understand the current enterprise
ecosystem in Mauritius. The statistics and data show that SMEs in Mauritius is facing dire
difficulties to develop their business.

Table 1

Statistics of Entrepreneurship in Mauritius

Statistics Figures Comment
SMEs Contribution to GDP 40% The government aims is to increase
it to 55% in five years
47% are at subsistence level with
Number of SMEs 125,000 less than 5 employees with a
turnover of less than MUR 2M.
Obijective 3 and 4 (Masterplan) Hence, these objectives show a

X Upgrade skills and job | strong link with the need for
opportunities by supporting SMEs | entrepreneurship  education  to
to address skill mismatch and | achieve the objective of making

Obijectives of Masterplan upgrade human capital to respond | Mauritius a high-income economy
(Relevant to Entrepreneurship | to new market demands.
Education) <> Improve design and value

addition by supporting SMEs in
research and development,
innovation and brand identity to
move into niche markets.

Source: Ministry of Business, 10 Year Masterplan for SMEs (2013)

Besides, there is a lack of contextualised literature review and research related to
entrepreneurship education in the Mauritian context. It has been reported in various studies that
entrepreneurs lack technical, marketing and leadership skills especially for the development of
SMEs (Padachi, 2014). It has also been advocated that one of the causes of unemployment is the
lack of intrapreneurship and soft skills by university graduates as the education system is highly
academic (Roopchund, 2019). The lack of experience and internship possibilities for graduates is
another problem that needs to be tackled. The research uses existing data and the case studies of
different universities and entrepreneurship courses for analysing some of the strengths and
weaknesses of the current educational entrepreneurship ecosystem.
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Figure 1. Conceptual Framework of Study
Source: Author (Own)
LITERATURE REVIEW

Entrepreneurship education has seen a steady increase in attention over the past two decades
(Garcia-Rodriguez et al. 2017). This can be evidenced by the increasing research and publications
in this field as well as the surge in Entrepreneurship courses globally as well as in the Mauritian
context. There is also an increasing need for Faculty members in the field of Entrepreneurship
(Henry and McGowan, 2016). In the Mauritian context, many entrepreneurship courses have been
designed to cater to the need for more entrepreneurs and intrapreneurs.

Celuch et al. (2017) are of the view that entrepreneurship is a key Module of many business
and management programmes. However, it is important to note that entrepreneurship is an
interdisciplinary field as we have entrepreneurs in different fields requiring a different skill set. In
the past years, entrepreneurial education has been growing very quickly. The whole vision of
entrepreneurship education started in the early 1970s.

Globally, it has found that there is a significant increase in entrepreneurship education in
many countries such as UK, Spain, Iran, Malaysia and Pakistan (Levie, 1999; Koch,2002; Arasti et
al.,2012; Hamzah et al., 2016). It has generally been observed that in colleges and universities
entrepreneurship as a subject has become fastest-growing. Nobody can deny the importance of
entrepreneurship courses, programs, and activities that is why such courses are not only offered in
schools of business but are also well-liked by engineering, social science, and arts students (Sun et
al., 2017).

Entrepreneurial education helps to shape the entrepreneurial attitudes and intentions as well as
various other skills in line with the overall economic development of the country. Pham (2018)
strongly believes that entrepreneurship education leads to a higher level of entrepreneurial
engagement.

The Entrepreneurial Educational Model

The Young Entrepreneurship- Development in Action (YEDAC) helps to integrate
entrepreneurial education in the school curriculum. This model is part of the action plan of the
European Commission Entrepreneurship Action Plan for 2020 (YEDAC, 2019). Some of the
entrepreneurial competencies which are promoted are the ability to take initiatives, communicate
ideas in different settings, market and realise business ideas. It is believed that entrepreneurial
education also helps in improving the overall academic performance of students.
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The Entrepreneurial didactic model

There are some prerequisites for an entrepreneurial educational model namely the learning
competencies, learning culture, learning environment and learning activities which create the
overall entrepreneurial competencies required (Blenker et al., 2006). The four components are
briefly described below:

% Learning competencies: The goal is that the students develop entrepreneurial competences.
Competences in this context include the ability to use knowledge, skills and hold positions
in certain situations in a qualified way.

%+ The learning culture is ideally characterised by the partnership- and team-based learning.

% Learning environment: The learning environment consists of workshops, involvement of
different types of knowledge and the involvement of the surrounding environment, which
results in project-based working, where also the virtual space is part of the learning
environment.

% Learning activities: Learning activities take place in the above-described learning culture
and learning environment. Learning activities consist of a. 0. generating new ideas, defining
and planning projects, finding information, collaborate with external partners on
development, experiment with different solutions and reflect on process and progress.

Leitch and Harisson (1999) are more in favour of a process-oriented model for
entrepreneurship education which is seen more of a partnership between the different actors in a
business environment. This partnership emphasises the impact of intra-group and inter-
organisational learning on both the participants and on the context of their organisations.

L)

Entrepreneurship Education and Influence on Students Motivation

Research with 269 student entrepreneurs showed interesting results which helped to build up
the entrepreneurial culture. The research findings showed that (1) there is a positive relationship
between entrepreneurship education and innovation (2) political skills and entrepreneurial
opportunity play a mediating role between entrepreneurship education and innovation and also, in
general, it helps build important skills for the entrepreneurs (Wei, Liu, and Sha, 2019). Fox and
Pennington (2009) are of the view that entrepreneurship education has a positive effect on economic
development that creates more employment opportunities and revenues for an economy. European
Commission, elucidates entrepreneurship education as a dynamic process because it involves a
change in perception. Entrepreneurship is a socio-cultural and economic way in which people as
individuals or in harmony recognizes various avenues for innovation as discussed earlier and
materializes the ideas into reality through focused tasks (Papagiannis, 2018).

The link between Entrepreneurial Education and Entrepreneurial Competencies

Garcia-Rodriguez et al. (2017) suggest that a person’s attitude toward entrepreneurship and
skills could be directly influenced by his or her entrepreneurial education. It is a general
understanding that entrepreneurial education is as much about developing general creative and
enterprising skills to enhance business performance. The literature reveals that entrepreneurial
education developed the entrepreneurial competencies (skills) to successfully do the business and
help build their confidence in being able to perform entrepreneurial activities (Engle et al., 2010).
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Entrepreneurship Education in the Mauritian Context

There is a paucity in academic literature and rigorous research related to entrepreneurship
education in the Mauritian context. This seems quite contradictory given that SMEs contribute to
40% of the overall GDP (Statistics Mauritius, 2019). There are four public universities and almost
60 registered private institutions providing post-secondary courses in Mauritius. For the current
study, focus will be more on the public universities and the major private universities such as
African Leadership University and Middlesex.

The creation of the African Leadership University seeks to bridge the skills gap in the field of
entrepreneurship. The Vision statement of ALU created in 2015 already shows that it seeks to focus
on the development of entrepreneurial education (ALU Webpage):

“ ALU’s Leadership Core program and the first year of real work experience will prepare
you for our unique approach to individualized learning. We build the skills that you, as a young
leader and entrepreneur will need for the future. Harness the characteristics essential for creating a
mission-based life of impact and purpose. All ALU students develop 21st-century skills and
network that will remain relevant amidst rapid global change.”

Hence analysing the overall mission, it is clear that ALU focuses on the creation of leadership
skills targeting youngsters for developing potential entrepreneurs. The educational approach and
pedagogy used will be discussed in the analysis and discussion.

The Honourable Minister of Education of Mauritius (2016) was very much determined to
prepare the youth to take an entrepreneurial role. She was of the view that entrepreneurship is a key
driver of economic growth and development as explained earlier in the literature. She believed that
entrepreneurship education also helps “inculcate such soft skills as creativity, initiative-taking and
the taking of calculated risks, working in teams, leadership, and decision-making, she stated. At a
time when Small and Medium Enterprises are coming to play a major role in our economy,
launching personal businesses certainly appears as one of the right directions to take, the Minister
added”. The Mauritian government is also providing training to the existing educators so that they
are pedagogically trained to teach the module to the students. Gooriah (2013) highlights that the
main challenge for Mauritius is to mass educate and train students in entrepreneurship in a cost-
effective and sustainable approach. It is also important to change the mindset as many youngsters
are risk -averse and prefer secured government jobs. She proposed the simulation game as a
pedagogical tool to improve the entrepreneurial mindset.

NGO’s Involvement in Entrepreneurship Education

YUVA (Youth in Voluntary Action) organises an annual leadership and entrepreneurship
seminar to empower youths to come out of the poverty trap. The YUVA annual leadership and
entrepreneurship summit is a platform for developing future leaders by improving their managerial
and leadership skills (YUVA, 2019). The NGO calls upon local and international leaders to share
their experiences for entrepreneurial development.

The Turbine is another great initiative towards the entrepreneurial culture in Mauritius. The
Turbine is a co-working space and start-up incubator and accelerator based in Mauritius (Turbine,
2019). The company provides potential entrepreneurs with space and support they need to build
successful, profitable businesses based on a sustainable model. The organisation is targeting
incubators both locally and in the region which seeks to develop into profitable ventures into the
future.
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PAPER OBJECTIVE

The current study makes a significant contribution for enhancing the existing knowledge of
entrepreneurship education in the Mauritian context. The Mauritian government is putting a lot of
efforts to develop the right entrepreneurial culture in Mauritius by designing courses and curriculum
in the field of entrepreneurship both at secondary and tertiary level of education. The current
research therefore aims to:

@) Develop a better understanding of the entrepreneurship education in the Mauritian
context

(b) Analyse the strengths and weaknesses of the current educational initiatives

(© Evaluate the pedagogical tools being used in entrepreneurship education

(d) Develop some recommendations for policy development

METHODOLOGY

The current research is a qualitative insight on understanding the different initiatives to
inculcate entrepreneurship education in the Mauritian context. There are three main research
questions for the current study (1) Why is entrepreneurship education important in the Mauritian
context? (2) Understand the different initiatives to promote entrepreneurship education in Mauritius
and (3) analyse the current pedagogical tools and approaches in the local context (4) Evaluate any
potential limitations and loopholes in the educational entrepreneurship approaches used based on
benchmarking. The research philosophy used is that of interpretivism based on interviews and
observations and content analysis. It may also entail the use of existing secondary data for
contextualising the research findings. The ontological perspective adopted is that entrepreneurial
education may help in the overall economic development of the country.

Choice of Case Studies

The government has decided to promote entrepreneurship education both at secondary and
tertiary education. At the secondary level, all educational institutions have the same curriculum and
materials and therefore a broader discussion based on existing literature and student perception will
be done. At the tertiary level, there are four public universities and many registered institutions
providing post-secondary courses. Hence, the analysis will entail analysing the courses and
entrepreneurship initiatives being undertaken in the public universities and a few major private
universities such as Middlesex, Charles Telfair Institute and the African Leadership University. It is
important to state that the current study being exploratory in nature will simply analyse the
entrepreneurship initiatives in terms of courses and capacity building at the national level.

Research Approach

In the first instance, an analysis of the compulsory Business and Entrepreneurship module
will be done through content analysis. The existing documents and a structured questionnaire with
students are used to get a more in-depth understanding of the different entrepreneurial initiatives by
educational institutions to promote an entrepreneurial culture. Besides, existing interviews in
newspapers will be analysed for a more in-depth understanding of the relevance and challenges of
entrepreneurship education. With regards to tertiary education, existing interviews and information
available on the websites of the Mauritian tertiary institutions will be used to understand how higher
education institutions are filling the institutional void in terms of leadership and entrepreneurship as
explained earlier in the literature review.
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RESULTS AND DISCUSSION

Case Study 1: Introduction of Business Entrepreneurship Education in Secondary
Schools

From January 2014, the Business and Entrepreneurship education has become mandatory in
all schools [Grade 7 till Grade 9]. At the Ordinary- Level (after Grade 9), entrepreneurship
education is optional. The Entrepreneurship Education will be provided with 15 hours or two
periods per week. Students of prevocational courses are also covered for the business
entrepreneurship. The Entrepreneurship Education, as announced in the 2012-2015 strategic plan of
government for the education sector, includes both theoretical and practical knowledge to prepare
young people to be responsible citizens and to change the world professional (Ministry of
Education, 2019). The curriculum and materials for the courses have been designed by the
Mauritius Institute of Education. The government programme for 2012-2015 encapsulates the
overall vision of the government as follows:

“To inculcate an entrepreneurial culture in our youth, Government will, in consultation with
all stakeholders, introduce new Entrepreneurship studies as part of the secondary school
curriculum.”

The main objectives (Sauba, 2018) which were formulated to promote entrepreneurial culture
are:

®,

% To provide all learners with an early understanding of the key concepts of entrepreneurship
% To enable learners to recognize business activities in their environment &

% To enable learners to identify how entrepreneurship is beneficial at individual and society
levels

The Ministry of Education also wanted to promote the use of innovative pedagogies of
education to achieve higher level of student engagement through collaborative work approaches and
role plays amongst others.

The Rationale for Business Entrepreneurship Education

The Ministry of Education seeks to develop the entrepreneurial skills of youngsters. There is a
high level of graduates’ unemployment and therefore there is a need to improve employability
through the creation of SMEs. However, this may also be a way to bring ‘convergence between
education and training to prepare them for the world of work’. It should be noted that recent trends
in recruitment by multinational companies have been more skills-oriented. Google, Apple, and
IBM, among others, have eliminated the need for specific degrees in job applications (Glassdoor,
2018). According to heterogeneous skills theory (Green and Mclintosh, 2007), there are
considerable skills variations in education for different jobs, and highly skilled workers are likely to
be recruited for complex jobs. Hence, entrepreneurship education may not only be helpful for the
development of new ventures but also in developing intrapreneurial skills needed in organisations.
Some of the content included for the students are:

% Creating your own Business
% Law and Marketing
% Managing your own Business
¢ Preparing financial statements
%+ Health and Safety courses
Naeck et al. (2018) had the following to say about the development of cognitive skills of
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students in the textbook proposed for Grade 7:

‘As per the philosophy propounded by the National Curriculum Framework, the content and
pedagogical approach, as well as the activities, have been crafted to allow for incremental and
continuous improvement of the learners’ cognitive skills’.

The overall philosophy of the introduction of Business and Entrepreneurship Education is
explained in the following statement by Naeck et al. (2018):

‘Business and Entrepreneurship Education’ (BEE) has emerged as a new subject, which is in
line with the objectives of the Nine Year Continuous Education Reform 2016. The BEE curriculum
lays the foundation for understanding the diverse aspect of the modern business environment while
initiating learners towards a culture of entrepreneurship and developing an interest in business
acumen’

However, Abbass (2014) believes that just educating businesses will not provide a strong
grounding to inculcate entrepreneurial culture. Students should be exposed to real business
problems and students should have the possibility to have business internships. In addition, she is of
the view that workshops should be conducted by people from the industry and existing
entrepreneurs to make the system more effective. She is also of the view that there is a need to adapt
the pedagogical tools through the use of simulation, case studies and other techniques to muster
leadership amongst youth.

Twenty students studying for Business Entrepreneurship were asked about their opinions
about the module using the following statements. All the students surveyed were in Grade 7 they
were all in the same class. The purpose of analysing these statements was to do a reality check on
how receptive the students are to the Module. As the students are young (12-15), the name of the
school and the profile of the respondents will not be reported due to ethical reasons.

Table 2

Students Perception on Entrepreneurship Education

Statements Mean
Business entrepreneurship helps me to develop cognitive skills 3.84
The Module can help me in becoming an entrepreneur 4.2
The Module content is highly relevant and meaningful 3.5
I will like to study for Business Studies for GCSE 3
There is a need to have the practical experience to enhance 46
business skills :

Source: Survey with students

Hence, from Table 2 it is obvious that students are highly receptive to the introduction of
Business Entrepreneurship Education. Students believe that the module can help improve their
attributes and more important many believe that such subjects can promote the entrepreneurial
culture as explained earlier in the literature review. However, students believe that the
entrepreneurship education needs to be more practical oriented as suggested by Abbass(2014).
Some fervent critics suggest that rather than focusing on systems and techniques, entrepreneurship
education should focus on how to “inculcate the necessary attitudes, values and psychological sets”
of effective entrepreneurs (Curran & Stanworth, 1989, p. 13) plus developing the needed personal
attributes i.e. creativity, innovativeness, ready to accept risks, prepared to fail then start afresh,
strong-mindedness (GaDeamer & Earle, 2004; Garavan & O'Cinneide, 1994a; Gibb, 2002). Hence,
as explained by Naeck et al. (2018) entrepreneurship education should nurture ‘higher level’
thinking and requires greater critical thinking (Jack and Anderson, 1999). Entrepreneurship
education is about developing creative skills that can be applied in a different business
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environments and support a higher level of innovation (Binks et al., 2006; Gundry et al., 2014).
Student entrepreneurs use different levels to achieve knowledge creation through networking, the
innovation process is the result of interactions among the environment, organization, and
entrepreneurs (Anderson et al., 2014).

Case Study 2: Development of Entrepreneurship Education in Higher Education

Parton et al. (2014) wrote a World Bank report entitled Entrepreneurship Education and
Training: Insights from Ghana, Kenya, and Mozambique suggests that entrepreneurship education
may be used to reduce graduate unemployment. The report further suggests that effective
entrepreneurship education may help Sub-Saharan Africa to reduce unemployment in the region.
However, the most important question is whether the right pedagogical techniques are used for the
promotion of entrepreneurship education. Lately, a lot of efforts have been made to promote
entrepreneurship education in Mauritian higher education. This part will analyse the different
Entrepreneurial courses provided by the different universities and also try to analyse the teaching
and research approaches used to promote an entrepreneurial culture.

The table below provides an overview of the different Universities and the Entrepreneurship
courses provided at the undergraduate level in the Mauritian Context.

Table 3
Entrepreneurship Courses in Mauritian Universities
Universities Entrepreneurship Prlvqte/Pgbllc Duration of Note
Courses University Course
University of No Entrepreneurship . Availability of
. Public NA

Mauritius Course Management Courses
University of Bsc (Hons) A

. . Availability of other
Techqqlogy Entrepreneurial Public 3 Years Management Courses
Mauritius Management
Université des
Mascareignes No Public NA Availability of

Management Courses

Open University of

Bsc (Hons) Business Availability of

Mauritius Entrepreneurship Public 3 Years Management Courses
Middlesex T
University No Private NA Availability of
Management Courses
BCom . 3 Years
. . Entrepreneurship
Curtin University -
Mauritius Private Availability of
BCom Management Courses
Entrepreneurship and
Marketing 3 Years
Amity Mauritius No Private NA Availability of
Management Courses
African Leadership | BSc (Hons) . Availability of
L . Private 3
University Entrepreneurship Management Courses

Source : Author (own — Analysis of Multiple Websites)
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From the above table, we find that out of the main Universities in Mauritius only three
Universities provide entrepreneurship courses at undergraduate level. This is in direct contradiction
with the overall endeavour to encourage entrepreneurship education at secondary level where it is
compulsory from Grade 7 till Grade 9. An analysis of the student enrolment for the
entrepreneurship courses is also not encouraging. The University of Mauritius has discontinued the
Entrepreneurship course though it had some 100 student students in previous batches.

However, there is high enrolment for Management (6902) and Accounting courses (10543).
Hence, this shows that students are more willing to embrace careers in Accounting and managerial
jobs than to undertake entrepreneurship risks. Hence, overall there is not much interests in
specialised entrepreneurship courses. However, it should be mentioned that in many Management
and other courses, entrepreneurship modules are embedded to cater for the entrepreneurial vision of
the country.

Understanding the Rationale for Entrepreneurship Education in Higher Education
Mauritius

In this section, an analysis of the motivation to launch entrepreneurship courses will be
analysed based on content analysis (Websites, curriculum documents and other relevant information
available). The institution which has positioned itself as an entrepreneurial university is the African
Leadership University which wants to position itself as the Harvard of Africa. Further to that, the
objectives of other courses will be analysed.

African Leadership University and Entrepreneurship

The African Leadership University Entrepreneurship programme as cited on its website seeks
to:

‘provides students with opportunities for self-initiative that are led by their ability to identify,
understand and address local and global challenges with creative business solutions. By providing
students with the practical skills required to act on ideas and opportunities, we are empowering
them to apply an entrepreneurial mindset the real-world challenges they will face throughout their
lives. This approach enables our students to continuously explore new ways of solving problems in
a way that can effectively address the challenges facing Africa both today and tomorrow’

Hence the main objectives of developing the entrepreneurship programme based on the above
narrative are (1) address the global challenges (2) provide practical skills to tap on business
opportunities (3) develop new ways to solve problems (4) empower the African leaders. Hence, the
African Leadership University aims to develop African leadership which may help address the
African challenges. Dejardin (2000) analysed the relationship between entrepreneurship education
and economic growth documented that entrepreneurial growth may have a positive influence on
economic growth and development. Ahiauzi (2010) supports the same relationship between the two
variables. Henderson (2007) concludes that entrepreneurship may also trigger greater level of
creativity and innovation.

Open University of Mauritius and Entrepreneurship

The Open University is one of the few Public universities to provide an Entrepreneurship
course at the undergraduate level. The programme is for a duration of three years and the rationale
for introducing the course is:

‘The aim of this programme is to address the lack of entrepreneurship skills locally and
support the creation and growth of small businesses. Small business success will lead to a better
quality of life for the entrepreneurs and their families and will result in a stronger domestic and
regional economy. The graduates produced can thus create start-up businesses. Moreover, the above
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programme will produce business leaders and entrepreneurs who are visionary, realistic and driven
to develop innovative business ventures’

Hence Open University has the aim of promoting entrepreneurship and growth of SMEs and
also reduce the overall rate of unemployment amongst graduates. This supports the existing
literature as supported by Fox and Pennington (2009) and YEDAC (2019). Other studies by
Dejardin (2000) and Ahiauzi (2007) similarly make the link between the two variables.

Challenges of Entrepreneurship Education

A study by Jonathan and Chukwudi (2019) found that graduates face a number of challenges
despite the entrepreneurship efforts provided by the Nigerian government and universities. Some of
the challenges are the quality of the pedagogy and the experience of the lecturers, lack of
infrastructural support and sometimes poor policy decisions may impede on the overall
entrepreneurial culture in a country.

Research Question 3: Pedagogical Approaches used for entrepreneurial education

As explained in the literature, there are different approaches that may be used to teach
entrepreneurship education. The three approaches that have been explained are the YEDAC,
didactic model and the process approach. In the Public universities, the traditional approaches to
teaching namely the lecture method is more prominent. This explains to a large extent why students
may not be acquiring the right skills for the development of entrepreneurship. This was advocated
in the Nigerian context (Jonathan and Chukwudi, 2019). However, the African Leadership
University demarcates by developing a unique teaching philosophy inspired by Harvard and
Stanford University where there is the promotion of peer-to —peer learning. The Learning model has
been taken from the website of the African Leadership University. The ALU uses a learning cycle
which seeks to:

‘incorporate the need to discover gaps in the knowledge and skills set, encourage self-pace
learning, peer-to-peer learning and facilitate group learning’

DISCOVER
Realize what you don’t know and
what you need to learn

FACILITATED CGROUP
LEARNING

Apply & extend your
learning to other contexts
and wider problems

INDIVIDUAL
Learn at your own
pace and in your
own way

PEER LEARNING
Learn from others who have learned
it and can explain it to you

Figure 2. The ALU’s system of entrepreneurial learning

Source: ALU Learning Approach (2019)
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The African Leadership University also prioritises the 21% Century Skills such as self-
leadership, critical thinking, communication skills and problem solving skills. The students are
encouraged to go through internship and work-based projects to develop their overall adaptability to
the world of work. ALU has also a blend of academics and industry experts who help to coach the
students in the overall project development. ALU claimed that graduated completed at least three
internships each, and 85% of employers rated these students as 4.5 or higher out of 5. Hence, it is
obvious that African Leadership University uses a didactic and process approach by engaging with
the different partners and ensuring that students acquire through the core competencies. The Ducere
programme together with the University of Mauritius seeks to develop effective enterprise skills
and developing global leaders who can operate in a volatile, uncertain and ambiguous environment.

Mauritian higher education institutions should promote effective entrepreneurial pedagogy in
the classrooms with some key operational considerations (Kearney, 1999). To promote
entrepreneurship, a pedagogical sequence should have the following ingredients:

%+ The programme should be empowering. It encourages students to take charge of their own
learning.

% The learning should be highly experiential. It allows the student to learn through experience
rather than learn from the experience of others.

¢+ The courses should be highly reflexive. It encourages students to think about what is learned
and how it is learned.

%+ The programme should be highly collaborative. Collaborative work enables the different
members of a team to contribute to the learning process of others.

Blenker et al. (2006) based on his research regarding the different pedagogical forms explain
that personality development of university education should be pursued with more consciousness.
Education and teaching could advantageously be seen as a process, inspired by didactic and
pedagogical theories and models.

Policy Ramifications

The research shows important limitations for promoting entrepreneurship education in the
Mauritian context. The decision to make Business Entrepreneurship education compulsory in
secondary education is indeed a good decision as it will provide some basic knowledge and acumen
for our youngsters (Ministry of Education, 2014). This may help in reducing unemployment as it
empowers youths towards creation of SMEs and business ventures. However, the educational
pedagogy is very theoretical and does not provide students hands-on experience to develop the
entrepreneurial skills. In addition, the educators who are academic may also not have the relevant
experience to inculcate practical problem-solving skills and creativity (Roopchund, 2019). It has
been observed in the African context that many schools do not have the resources to provide
practical problem solving skills such as the use of simulation games (Abbas, 2014). At the tertiary
level, though there is high demand for management and accounting courses; there are very few
students enrolling for entrepreneurship courses. In fact, University of Mauritius has stopped some
of the courses and other public universities are not even offering courses in this field. This
contradicts the whole philosophy of the government which wants to develop an entrepreneurial
culture. This requires further analysis as to why there is lack of demand or supply for such courses.

In an economy, where SMEs contributes 40% to the overall GDP we would normally have
expected more entrepreneurial courses. However, this may be explained due to the fact that most of
the SMEs are sole proprietor businesses where the entrepreneur does not believe that he requires
any specialist skills. This could also be one of the causes of the high failures of SMEs in the
Mauritian context. In addition, SMEs are locally geared and are not ambitioned by regional
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expansion and development. This explains why the Minister of Trade has developed a 10 year
Masterplan so that Mauritian SMEs may export their products and services in the region or even
globally. The research also highlights the paucity in the pedagogical approaches being used for
entrepreneurship education in the public sector. The pedagogical model used by the African
Leadership University seems to be highly effective. However, it is important to assess its
implementation as well as evaluate how far it is leading to successful entrepreneurship. Overall, the
government and the Universities seems to be very much concerned about creating a new breed of
entrepreneurs who have the right skills set including technopreneurship for boosting the economic
growth and development of Mauritius and Africa at large.

Future Studies and Limitations of Study

The study is largely exploratory and fills the gap of understanding the current entrepreneurial
ecosystem in the Mauritian context. Many studies have been conducted at the international level in
the field of entrepreneurship education as evidenced by increasing number of scholarly publications
in the field (Garcia-Rodriguez et al., 2017). As the current study is largely qualitative using multi-
case methods with content analysis, there can be a certain degree of bias or subjectivity in terms of
the opinions being reported. However, the research shows that entrepreneurship education needs to
be customised depending on the different needs of the individuals (ALU, 2019). A survey needs to
be carried out in different economic sectors to identify the entrepreneurial training needs and more
important to devise the right pedagogical tools to meet the industry requirements.

The National Human Resource Development Council and other agencies such as SME
Mauritius and Turbine can be very helpful in devising a national policy framework for
entrepreneurship development. Future studies can focus on understanding why there is lack of
engagement on the part of students and universities for promoting entrepreneurship except for the
African Leadership University. It will also be very important to assess whether lack of institutional
support or excessive bureaucracy which is impeding the development of the entrepreneurial culture.
It would be also very interesting to analyse the female contribution and participation in the
entrepreneurial culture. However, it is important to emphasise that the research has focused on the
important research questions explained earlier.

CONCLUSION

All governments have emphasized on the role of entrepreneurship for promoting the overall
economic growth and development. SMEs contribute to about 50% of GDP in Singapore and
employs 65% of its overall workforce. In South Africa, the contribution of SMEs is around 47% to
GDP. Hence, comparatively Mauritius is lagging behind which can be partly attributed to lack of
coaching, mentoring and development of a holistic entrepreneurship education framework. Anthony
(2015) explain that Singapore’s emergence as an entrepreneurship hub is due to factors such as a
friendly business environment, great level of institutional support, and the increasing use of soft
power to address barriers to entrepreneurialism. Singapore ranks as the tenth strongest start-up
ecosystem globally (Compass, 2015). The city-state has witnessed more than 3,600 start-ups in
industry sectors ranging from e-commerce to social media to gaming. Hence, Mauritius should seek
to benchmark from such countries to improve the contribution of SMEs towards economic growth
and also make the SMEs become more export-oriented in future.
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AHAJII3 THIIIATUB 3 HABYAHHS MIANPUEMHULTBY JUISI PO3BUTKY
CHOPUATINUBOI I MOTUBYIOUOI NIAIMPUEMHUIILKOI EKOCUCTEMHA
HA MABPHUKII

Randhir Roopchund
Université des Mascareignes, Maspuxit
ORCID ID: 0000-0001-8170-3813

MaBpukiii IparHe CTaTu €KOHOMIKOIO 3 BUCOKMM PIBHEM JOXOIB 1 TOMY IparHe po3BUBAaTH
KyJIbTYpy MiINPUEMHHUITBA MUIIXOM IOIIMPEHHS 3HAHb MPO MiJIPUEMHULTBO B CBOIM cHcTeMi
OCBITH. YPsJ IOKJIaZiae 3yCUIIb JJISl CIPUSHHSA MOJIOZI 10 PO3BUTKY IMIJIPUEMHULIBKOIO MUCIIEHHS
3a JIOMTOMOTOI0 3HAYHUX pedopM, SIK B CEpeHIH, TaK 1 y BUIIIH OCBiTi. AQpUKaHCHKHI YHIBEpCUTET
migepcTBa Ha MaBpukii HamaraeTbCsi 3allOBHUTH MPOTAJIMHY B 3HAHHSAX MPO JiE€PChKI HABUYKH,
HEOOX1JHI JUIsl PO3BUTKY HAaBUaHHS NIANPUEMHHULITBY. AQpPUKAHCHKUN YHIBEPCUTET JIIJEPCTBA
TaKO’X BHUKOPHCTOBYE Di3HI MeNaroriyHi MeToAu HaBuyaHHs, 1100 chopMyBaTH NMpPaBUIbHUNA HaOIp
HAaBUYOK JUIsl CTYJEHTIB, 1100 BOHM MOIVIM NPUMHATH JIAEPCHKI Ta MIANPUEMHHUIBKI POJi B
MailOyTHbOMY. Y JaHOMY JAOCHIPKEHHI BHKOPHCTOBYETbCSA SKICHUHM MiAXiJA 3 BUKOPUCTAHHSIM
OaraToeTalHUX METOMAIB 1 KOHTEHT-aHai3y JAJs aHali3y 1HIIIaTUB, CIPSIMOBAaHUX HA PO3MIMPEHHS
MpaB 1 MOXKJIMBOCTEN MOTEHIIHHUX MOJIOIUX MiIMTPUEMIIIB B 00JIaCTi CepeIHBOT Ta BUILIOT OCBITH Ha
Masgpukii. TakuM 4MHOM, MeTa JOCHII)KEHHS — IpOaHali3yBaTH pPi3HI 1HILIATUBH 3 HaBYAHHS
HiANPUEMHULTBY, 1110 BXXMBAIOTHCA I MPOCYBAHHS MPAaBUIBHOT MiANPUEMHHUIBKOI KYJIbTYpH, SIK
Ha piBHI CEpeAHbOI, TaK 1 BUILIOT OCBITH. YpAJ 3poOUB OCBITY B cdepi Oi3Hecy Ta MIIPUEMHUIITBA
000B'A3K0BOIO 3 7 10 9 Kiacu B cepeAHiX mKojax. Pe3ynbraTi JOCHIKeHHS MOKa3yl0Th, 0 YYH1
CepeHbO1 MIKOJIM MOTHBOBaHI Ha PO3BHTOK MiANPHEMHUIIPKUX 3HAHB 1 MpenMeTa. | HaBmaku, He
BHCTAya€ KypciB 3 MIANPUEMHMIITBA Ha BHUILOMY piBHI, OCOOJMBO B JIEP’KaBHUX YHIBEpCHTETaX.
AdpukaHCbKMI YHIBEPCUTET JIIJIEpCTBA BUKOPUCTOBYE METOJIMKY BHKJAJaHHS B KJacl Jyis
IIPOCYBaHHS MIJNPUEMHULITBA cepell cBoiX cTyaeHTiB. Kpim Toro, taki HYO, ax YUVA, Takox
MIATPUMYIOTH MOJIOZb 1 MIANPHEMIIB Yy MIJABUIICHHI iX 3HaHb mpo Oi3Hec. BapTo 3a3HauuTH, 1110
Maii Ta cepenHi mianpuemcta cranoBmin 40% BBII Hamoi ekonoMiku Bxke B 2017 potri.

Kurouosi cioBa: HaBuaHHS NIANPUEMHUITBY, 0€3p0OOITTS, EKOHOMIUHUN PO3BUTOK, OCBITHS
MoOJIeTb, MaTIuii 1 cepeHiii Oi3Hec.
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AHAJIA3 PA3JINYHBIX HHUIIMATHUB 110 OBYYEHUIO
HNPEAITPUHUMATEJABCTBY JJIA1 PASBUTHS BJIAI'ONIPUATHON U
MOTHUBHUPYIOIIEU NPEAITPUHUMATEJIbBCKOU SKOCUCTEMbI HA MABPUKHUHN

Randhir Roopchund
Université des Mascareignes, Maspuxuii
ORCID ID: 0000-0001-8170-3813

MaBpUKUI CTPEMHUTCS CTaTh SKOHOMHUKOW C BBICOKMM YPOBHEM JOXOJOB U II03TOMY
CTPEMUTCSl Pa3BUBaTh KyJIbTYpy HPEANPUHUMATENBCTBA IYTEM PACHPOCTPAHEHUsS 3HAHMU O
NpeINpUHIMATENbCTBE B CBOEU cucTteMe oOpa3oBaHUs. [IpaBUTENBCTBO CTPEMHTCS MOOILIPATH
MOJIO/IEKb K Pa3BUTHUIO MPEANPUHUMATEIBCKOTO MBIIUICHUS MOCPEICTBOM 3HAYUTENBHBIX pedopM,
KaKk B CpeIHEM, TaKk M B BbIclieM o0Opa3oBaHuU. A(QPHUKAHCKHI YHUBEPCUTET JHMICPCTBA Ha
MaBpHKUU NbITAETCS BOCIOJIHUTH MPOOEN B 3HAHUSX O JIMJACPCKUX HABBIKAX, HEOOXOIUMBIX JIJIs
pa3BUTHA OOYYEHHUs MPEANPUHUMATENbCTBY. AQPUKAHCKUI YHUBEPCUTET JIMJEPCTBA TaKKe
UCIOJNIb3YET pPa3IUYHbIC MEJarornueckue MeToIbl 00y4eHHs, YTOObl COPMUPOBATH MPABUIBHBIM
Ha0Op HABBIKOB /ISl CTYIEHTOB, YTOOBI OHM MOTJIM NPUHSATH JUACPCKUE U NPEANPUHUMATEIECKIE
ponu B OyaymeM. B Tekymiem HCCleIOBaHMM HCIONB3YeTCS KAauyeCTBEHHBIM MMOAXOA C
HCIOJIb30BAHUEM MHOTOATANHBIX METOJOB M KOHTEHT-aHajdu3a JUIsl aHalu3a WHUIUATUB,
HalpaBJIEHHbIX HA pacIIMPEHHE TNpaB U  BO3MOXKHOCTEM NOTEHIMAIbHBIX  MOJOJIBIX
IpealpuHUMaTeseil B 00JacTH CpeHEro U BbIcIIero oopa3oBanus Ha MaBpukuu. Takum oOpazom,
1elb HUCCIENOBaHHMS —  [POAHAJIM3UPOBATh  pa3WYHbIE HHULUATHUBBL 10  OOY4YEHUIO
IpeAPUHUMATEILCTBY, npeapUHIMaeMble TUISL IIPOJBUIKECHHUS IIpaBUJIbHOM
MpeNNPUHUMATEICKON KYJIbTYphl, KaK Ha YPOBHE CPEAHEro, TaK M BBICIIETO 0Opa3oBaHUS.
[TpaBuTenbcTBO cenano oopazoBaHue B cepe OM3HEca U MPEANPUHUMATEIILCTBA 00s13aTEIIBHBIM C
7 mo 9 kjacchl B CpeIHMUX MLIKOJAaX. Pe3ynbTaTbl MCCIEAOBAHMS IOKA3bIBAIOT, YTO Yy4dalllUecs
CpeIHEel IIKOJbl MOTHMBUPOBAaHbI Ha pPa3BUTHE INPEANPUHUMATENbCKMX 3HAHUN W mpenmera. U
HAao0OpOT, HE XBaTaeT KypCOB IO NPEANPUHUMATENBCTBY Ha BBICHIEM YPOBHE, OCOOCHHO B
roCy/lapCTBEHHBIX YHUBEpCcHUTETaX. APpPUKAHCKUI YHUBEPCUTET JHMIEPCTBA MCIONb3YET METOJUKY
IIpenojaBaHus B Kiacce JUIsl IPOJBMKEHUS IPEIIPUHUMATEIBCTBA CPEAM CBOUX CTYyIEeHTOB. Kpome
toro, takue HIIO, kxak YUVA, Takke MNOAAEpKUBAIOT MOJIOACKD W MpEANpUHUMATEICH B
MOBBIIIEHUN HX 3HaHUH O OusHece. CTOMT OTMETUTh, YTO Majble M CpEAHUE MPEANPHUITHS
cocraBisii 40% BBII nameli skoHomuku yxxe B 2017 rony.

KirueBble cioBa: oOyyeHMe NpeINpUHUMATENBCTBY, 0€3paboTHIa, 3IKOHOMHUYECKOE
pa3BuTHe, o0Opa3zoBaTeabHas MOCIb, MAJIBIM U CpEeHUN OU3HEC.
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