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Abstract. The government as a public institution and citizens should have good relationship,
where the government must know the citizens, starting from what the citizens need to what the
citizens want. This analysis focuses on the publication activities of the Ministry of Energy and
Mineral Resources (KESDM) carried out by the Communication Bureau of Public Information
Services and Cooperation in publishing the Public Relations program of the Ministry of Energy and
Mineral Resources through Instagram media. It describes how the work and its stages have been
carried out, whether communication which is executed was successfully or not. The approach used
in this study is qualitative with the usage of New Media theory. The results of this study indicate
that communication has an important role in disseminating information, especially in the Ministry
of Energy and Mineral Resources (KESDM) and the performance of the Communication Bureau of
Public Information Services and Cooperation is carried out on a high professional level. The results
of this study can be confirmed by followers of Instagram @KESDM who provided feedback or
responses to information uploaded via Instagram @KESDM in the form of comments, likes and
increased followers and participation in the @KESDM Instagram account. The findings of this
study present and discuss the Public Relations Program of the Ministry of Energy and Mineral
Resources.

Keywords: New Media, Instagram, implementation.
JEL Classification: D83, D80, H70.

INTRODUCTION

The government as a public institution must know the needs and desires of its citizens. On the
other hand, the citizens must also recognize and know what roles the government has and actually
plays. In improving the good relationship with citizens, the government must communicate all its
aspects to the citizens, starting from the benefits, uses and also the role of the government
institution in communicating the messages. The government as an institution must have the

57


https://doi.org/10.26661/2522-1566/2020-3/13-05
https://doi.org/10.26661/2522-1566/2020-3/13-05
https://orcid.org/0000-0001-8477-9530
https://orcid.org/0000-0003-0605-0693
https://orcid.org/0000-0002-2624-0542
mailto:ferlitaaninditya@gmail.com

MANAGEMENT AND ENTREPRENEURSHIP: TRENDS OF DEVELOPMENT
ISSUE 3 (13), 2020

attractiveness, equality in needs, hopes and feelings for the citizens which can be invited to learn
more information about the government.

The communication has good influence on goals, the government duties and includes
maintaining community relations. It needs a means and facilities to connect communication in all
directions in an activity that is to be achieved or what has been achieved, including the obstacles
faced in its implementation. All of them will be conveyed when communicating with the public.

LITERATURE REVIEW

In this era, we are having the facilities available for usage, namely the Internet. One of the
factors from the internet improvements in Indonesia is the increasingly developing technology, and
the ease in getting Smartphone that makes it easier for people to use the Internet (Fajrianti and
Sastika, 2018).

One example of the ease of use of the Internet is social media, which is a tool that can be used
to communicate something broadly not only to certain people but also to anyone, from several
segmentations of various demographic groups. Social media exists and changes the paradigm of
communication of citizens nowadays. Communication is not limited by distance, time, space and
can happen anywhere, anytime (Watie, 2016). Each organization can use social media to build the
relationship with public, and provide various information related to organization and services
provided by organization to different publics, either directly or indirectly (Prastya, 2011). Social
media has various forms and several functions as facility of publication. One of the social media
used by citizens to get the means of information with the easiest access through interesting features
is the Instagram application.

Indonesia is the country which occupies the 3rd position as the country with the largest
Instagram users in the world. Instagram has the role in institutions which play role as the means of
communication with the public. According to APJI, the internet users in Indonesia currently reaches
54,68% of the total population in Indonesia. According to the result conducted by Hootsuite We are
Social in Indonesia, the Instagram User in January 2018 have reached 38%, so it can be concluded
that Instagram is the one of media that effectively convey the information (Syafitri and Anisa,
2019).

The Ministry of Energy and Mineral Resources takes the opportunity from the social media
especially Instagram as the media which is used to get the communication strategy. Socialization
using the social media is being popularly used by various government and private agencies
(Margaretha and Sunarya, 2017). The approach taken by the Ministry of Energy and Mineral
Resources to the community, especially young people, has received a positive response and a lot of
interest from the community, with evidence of the large number of people who follow the Ministry
of Energy and Mineral Resources account, which is 286 thousand compared with the Ministry of
Agriculture followed by only 108 thousand.

The Ministry of Energy and Mineral Resources is a sector arena that is closer to parents or
company leaders and policy makers. But with the use of media Instagram aims to improve the
awareness of citizen especially teenagers who will implement the role in carrying out government
affairs in the energy sector and mineral resources as well as aspects that are involved to assist the
President in implementing public administration.

The approach taken by the Ministry of Energy and Mineral Resources to the citizens
especially teenagers, has positive responses and a lot of interest from the society, with evidence of
the large number of people who followed the Ministry of Energy and Mineral Resources account as
many as 286 K compared with the Ministry of Agriculture with 108K followers.
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Figure 1. Ministry of Agriculture Instagram profile Figure 2. Profile Instagram KESDM

Source: (Kementerian Pertanian, 2019) Source: (Kementerian ESDM, 2019)

The active communication Bureau in its approach through Instagram content is balanced by
the supporting events conducted by the Ministry of Energy and Mineral Resources to obtain social
approach closer to citizens and to become more open for the citizens can interact directly with the
government.

However, the data on the number of followers being compared is not the only data to make
conclusions. There are many factors which can be related to the communication process
implemented by the Ministry of Energy and Mineral Resources. In the communication process, not
all of the continuity of communication is well implemented. Thus, it can be ascertained that the
communication has the obstacles that arises from various factors.

PAPER OBJECTIVE

Based on the background above the problem of the research can be created: “How to
implement the Ministry of Energy and Mineral Resources Public Relations program through
Instagram?” Referring to the formulation of existing problems, the purpose of this study is to
determine the implementation of the Ministry of Energy and Mineral Resources Public Relations
Program in publishing information via Instagram.

METHODOLOGY

In the course of the study the Descriptive Qualitative approach has been used. The Descriptive
approach can be defined as the research form that refers to describe the existing phenomena either
natural or manmade. The descriptive method was used in the research as the hypotheses and
variables were not used. It describes and analyzes the existing events or phenomena and does not
treat specifically the objects under study (Sukmadinata, 2006).

While qualitative approach has its explanation which is an approach based on the positivism
philosophy, used to examine the natural object condition (as opposed to experiments) where the
researcher through data collection by triangulation (combined) and data analysis emphasizes
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meaning rather than generalization (Sugiyono, 2009).

Literature study in conducting the research was carrying out using the systematic preparation
technique to facilitate the steps taken. The first step was to conduct the literature study on books and
journals, which explains communication theory. The research has been implemented in relation to
new media theory (or New Media) and also uses the 9 steps strategic concepts of Public Relations.
The data obtained from literature study was used as the reference for making the question to
informants.

The data used in this research is 2 sources namely; primary data and secondary data. The
primary data was obtained directly in the field through observation and interviews. Data was
collected to observe human behavior, working processes, and natural phenomena (Sugiyono, 2012).

Interview itself is the conversation by both parties, namely the interviewers who ask questions
and the interviewees who provide answers to the questions (Moleong, 2016). The researcher
chooses the teenagers — especially the student’s aged 18-23 years, men and women — followers of
Instagram account @KESDM. The sample in this qualitative research is not called respondents but
rather sources, participants or informants (Sugiyono, 2012). Interviewee is the party that has role in
giving the information that can assist research process. This research took place from 2019 to 2020
by interviewing resource persons and observing the @KESDM Instagram account.

The second data is secondary data obtained indirectly from the field or research object. The
secondary data in this research was obtained from the documentation. The documentation is the
method to examine data from the documents which already supports the research data.
Documentation is the method used to trace historically (Bungin, 2008).

The data analysis used in this research is data analysis model of Miles and Huberman. The
data analysis was carried out during the data collection and after that within a certain period
(Sugiyono, 2009). There are four activity steps implemented in the data analysis, the first is data
collection, data reduction, then the data presentations and the last is verification or drawing
conclusion (Endraswara, 2006).

This research is focused on the public relation program of the Ministry of Energy and Mineral
Resources which published the information through Instagram - @KESDM account and proposes
the followers to know more about what is embraced by Energy and Mineral Resources Sector,
including communication that the communicant handles directly by the Bureau of Communication.

The technique used in checking confidence is the triangulation technique of data sources and
references from several sources that are directly involved into the research (Endraswara, 2006).
Researchers will collect data with data collection techniques that have been determined. This is
intended to compare the theories used with the results of interviews conducted by researchers.

Public Information and Cooperation Services, the communication message created and
delivered by @KESDM, communication media used through the Instagram account (@ ESDM were
aimed at target audience (Communicants) of the Ministry of Energy and Mineral Resources and
expected communication effects from the audience after posting through Instagram account
@ESDM.

The technique used in a trust check is data resource triangulation technique and reference
from several resources included directly into the research (Endraswara, 2006).

RESULTS AND DISCUSSION

Basically, internet communication technology has become a necessity for the citizens,
especially in accessing open information, that is why the Ministry of Energy and Mineral Resources
delivers messages through social media publications on Instagram. The Communication Bureau of
the Ministry of Energy and Mineral Resources has a special division in social media content,
especially Instagram, in publishing. Acting as a communication facilitator carried out by the
Ministry of Energy and Mineral Resources, the communication bureau of the Ministry has the
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authority to provide advice and make decisions on all forms of responsible dissemination of
information.

In the concept of Nine steps to Strategic Public Relations by Ronald D. Smith, the author
explains the steps as follows:

Phase one: Formative Research.

Formative Research is aimed at conducting the research as the first step that must be taken so
that errors do not occur in the implementation of the programs being carried out. With this matter,
Ministry of Energy and Mineral Resources chooses the social media Instagram to implement for
publication because Indonesia has many active users and has become the number 3™ largest country
in the world in this case. In addition to survey data that shows that Indonesia is the 3rd largest
Instagram user country in the world, survey data on Indonesian internet users based on which types
of content are accessed by the public can be used as a benchmark for this research to see the
relationship between internet content and people's needs.
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Figure 3. Indonesian Internet User Behavior Data based on Internet content accessed
Source: Asosiasi Penyelenggara Jasa Internet Indonesia (2016)

It was found from a survey conducted by APJII (regarding the types of content accessed by
internet users in Indonesia) that there were six of the most frequently accessed content, namely
social media ranked first with 129.2 million users, then entertainment content, which was 128.4
million. News with 127.9 million accesses, education as much as 124.4 million, commercial content
as much as 93.1% namely 123.5 million, followed by public services as much as 121.5 million.

The survey and data collection conducted by APJII found the sixth content often accessed
which is social media in the first ranks with 129,2 million users, then entertainment content as much
as 128,4 million, news content with 127,9 million access, education as much as 124,4 million,
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commercial content as much as 93,1% which is 123,5 million, then public service with 121, 5
million. If associated with the research result in the form of interviews conducted by researchers
with Communication Bureau of the Ministry of Energy and Mineral Resources, data and surveys
from APJII are sufficient to answer the reasons for the Ministry to choose social media, especially
Instagram for publication. In addition to internet users leaning towards social media access, internet
access users have an interest in public services. Researchers see that the publication of Instagram by
@kesdm greatly helps the government in improving public services through social media Instagram
as a platform that can establish interactions between the government and the public.

Step 1: Analysing the Situation.

This process is an important process as the initial step is analyzing the situation is the
important things that cannot be overlooked. Ministry of Energy and Mineral Resources analyzes the
situation where the teenagers need good education and are directed to find the valid information
from the source, so that is the reasons why the Ministry of Energy and Mineral Resources
concentrates its publications through Instagram social media. This can be proven from the data on
Instagram users which are dominated by young people, according to data from napoleoncat.com,
there are 61,610,000 Instagram users in Indonesia. 37.3% of users aged 18-24 years. Then the
second position is followed by the age of 25-34 years with a percentage of 33.9%.

Step 2: Analysing the Organisation.

The steps taken to involve an analysis of the internal and external environment of organisation
(public perceptions such as competitors, supporters and opponents). The Ministry of Energy and
Mineral Resources has a public perception that it is a Ministry that is far from being attracted by
young people because the sectors and units of authority are directed towards old age, which have
their own understanding of the stakeholders. However, in conducting an analysis of organisations
regarding public views, the Ministry of Energy and Mineral Resources can decide what kind of
approach must be taken to simplify it for teenagers to attract them. (Kementerian ESDM, 2019).

Step 3: Analysing the Publics.

This step is a decisive step in which the public as the main target must be precise. In the
public analysis, the Ministry of Energy and Mineral Resources determines its public, namely young
people who are expected to have more knowledge of government, especially in the energy and
mineral resources sector. In the process of analysing the publics the Communication Bureau of the
Ministry used trends that are currently needed by publics. The use of social media Instagram by the
Ministry of Energy and Mineral Resources is carried out as a medium or it can be said as a means
that is considered appropriate to get closer to young people as followers, namely communicants
through Instagram social media because Indonesian Instagram users are the third largest in the
world (Kementerian ESDM, 2019).

Phase Two: Strategy.
Step 4: Establishing Goals and Objectives.

The fourth step focuses on planning and setting appropriate goals and objectives. In
determining its objectives, each agency must have clear knowledge based on the analysis that has
been carried out. The Communication Bureau of the Ministry of Energy and Mineral Resources has
a goal of planning publications via Instagram to get closer to citizens, especially young people, due
to the long perception of the public regarding the Ministry that is far from young people.

Antony Mayfield, (2008) stated that social media can be understood as a group of new kinds
of online media (Simarmata, 2014).
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Participation: social media encourages the contributions and feedback from everyone who
interested. It blurs the line between the media and the audience.

Openness: most social media services are open to feedback and participation. They encourage
voting, comments and sharing the information. There are rarely any barriers in accessing and
making use of content — password protecting content is frowned on.

Conversation: where the traditional media is about “broadcast” (content transmitted or
distributed to the audience) social media is better seen as two-way conversation.

Community: social media allows communities to form the information quickly and
communicate effectively. Communities share the common interests, such as a love of photography,
a political issue or a favourite TV show.

Connectedness: Most kinds of social media thrive from their connectedness, making use of
links to the other sites, resources and people.

Anthony Mayfield explanation related to the characteristic from social media that consist of
participation, openness, conversation, and the community. The characteristic of the social media are
the basis for goals decision in publishing implemented by the Ministry of ESDM throug Instagram
and require two-way communication as the elements that are stated to set goals by carrying out
information disclosure, providing space for the public to interact and then there is a community
such as content — Attractive Instagram content with humanist photos that give a distinct impression
in the public view. Two-way communication which emphasizes the characteristics of social media
itself is the key where two-way communication forms the interaction between account users with
one another. A content or post that is interesting to see must be balanced with interaction so that the
clarity of information can be captured properly by the public.

Step 5: Formulating Action and Response Strategies.

Formulating the actions is strategy planning that must be used before implementing the
publication. This is conducted to minimize the segmentation errors in distributing the information.
The formulation carried out by using Instagram as a platform does not escape the role of new media
with its characteristics, namely openness and freedom.

Table 1
The characteristic differences of conventional media and new media
(Sparks, 2010),; Pavlik (1996) in Simarmata (2014)

Characteristic Conventional Media New Media
Unlimited in the distribution of
information, transparency, non-
payment and speed of
publication

There are limitations, sensors,
Content restrictions or the presence of
elements of locality

Elite orientation, ignoring the
universality of publication
Centralized distribution of
Institution messages is controlled by the
owner, and requires large capital

Orientation function Universal access, various groups

More flexible, the user is the
owner

Multi-directional and broad,
Public Access Low and one way interactive and aspects of
freedom

Source: Own Study

In designing or choosing a strategy for the actions taken, the characteristics of the new media
are limited access, flexibility and interaction. The formulation of actions carried out by the Ministry
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of Energy and Mineral Resources each week prior to publication, the design is compiled and given
to the head of the series approval or plan can be published or not. The characteristics of new media
which have the characteristics of freedom, namely flexible and universal themselves, sometimes
creates new problems, the ease of access which can be misunderstood by each individual. Indeed,
the development of new media itself is a good thing developed from conventional media. However,
in the development of new media due to universal access, the users themselves cannot control the
extent to which published content can be interpreted and accepted. When the characteristics of
conventional media which are one-way and controlled can only be cycled in the delivery of
information and understanding, the existence of new media develops this cycle which allows the
public to have opinion and to express it because the community has a forum. A content presented by
(@kesdm after being approved by the leadership is certainly expected to have a positive response.

However, positivity is not an absolute when discussing sensitive issues. The Ministry of
Energy and Mineral Resources is a government sector that handles and issues policies regarding
energy generated from the earth. In this sector there are a lot of environmental and energy issues
that can be depleted which reap the pros and cons of the community and environmental
empowerment institutions both at home and abroad. With strategic steps in the delivery of
communication through social media as the realm of new media, even though the fact that there are
many challenges due to existing developments, the citizens expect the government to be responsive
to existing technological advances as well as the government using social media expects for good
communication with the community. As a result, two-way communication is established as a form
of improving the performance of the government.

Step 6: Designing the effective communication.

The sixth step is the result of a decision on what kind of message will be conveyed after
carrying out a series of strategies in planning the series, not only getting approval. It can be
ascertained that everything in the design will have something to improve. This design is carried out
in order to realize the purpose of communication or publication by the Communication Bureau to
act effectively. After carrying out a series of analyzes, the strategy stage is the planning stage where
things will be conducted in implementing a program. The plans that are made based on the results
of the analysis so that there are no mistakes in planning.

The interview results obtained by the Bureau of Communication of Ministry of ESDM show
that the approach implemented to give such information as all the forms of policies carried out by
government or issues that are discussed then are packaged in such a way so that the content is based
on the existing timeline. For example, in a week 12 graphic posts or info graphics are posted and
packaged so that they can attract the attention of young people (such as: the current trend, namely
humanist photos that provide an overview of workers in various sectors of energy and mineral
resources, quizzes done on certain days as well as posting of knowledge sources and many more
that present publications as a mean of interaction).
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It can be seen from the Instagram content @kesdm, that Figure 4 gives the interesting and
interactive content as a quiz published to follow the follower; then the Figure 5 is the creative video
that combine packed cartoon animation with information from KESDM. This strategy is carried out
so that the aims and objectives targeted in the initial research attract the attention of young people
with the publication of things that are familiar in everyday life so that even though the information
conveyed is not light talk, it can be digested and also run well so that it gets good feedback too.

Step 7: Selecting communication tactics.

In choosing the communication tactics or the way to deliver the message the right media must
be chosen. The Ministry of Energy and Mineral Resources has chosen activity in social media
publications on Instagram because it has conducted research based on data that the use of Instagram
is the right way to approach young people. The tactics used in communication are arranging issues
that are currently being discussed and packaged in such a way so that the message is accepted and
can be remembered by the community, especially young people (Kementerian ESDM, 2019).

According to Nasrullah, social media are the form of internet medium that users can interpret
itself to interact, cooperate, and share, communicate with other users, that created social bond
visually (Nasrullah, 2015). In practice, sometimes in social media, forms such as cooperation and
social ties are not carried out so many users post according to what they think and cause debates
that often conflict between users. Especially in the attention to public policies carried out by the
central government. Society is divided into pro-government and contra with the government. Every
post made by a government account certainly reaps a lot of responses. Even though the data has
many positive responses, it cannot be denied that there were also many negative responses


https://doi.org/10.26661/2522-1566/2020-3/13-05

MANAGEMENT AND ENTREPRENEURSHIP: TRENDS OF DEVELOPMENT
ISSUE 3 (13), 2020

regarding certain issues presented. In social media, because it prioritizes the aspect of freedom, it
creates a lot of opinion-based forums that create public perceptions. This is a challenge for the
central government in overcoming unwanted public perceptions.

The goal of the Ministry of Energy and Mineral Resources in the approach through Instagram
can be said to be a self-representation form as the central government to get public attention which
is expected to a virtual bond form which can be seen from the various responses from Instagram
followers. In the concentration of Instagram publications, the responses of the community,
especially young people as the main target, classified as positive responses from Instagram users,
the Kesdm Instagram account looks interactive with its followers, the message given by the
Ministry of Energy and Mineral Resources gets (effect), namely reception of messages well by
Instagram followers. This can be seen through positive responses on the Instagram @kesdm
comment column.

Step 8: Implementing Strategic Plans.

The Communication Bureau of the Ministry of Energy and Mineral Resources in carrying out
its duties publishes the results of the draft information that has been compiled previously as a means
of interaction between the Ministry of Energy and Mineral Resources to the public, namely the
Instagram followers.
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One of the KESDM's Instagram feeds is an example of implementing a strategy that has been
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planned in the case of handling the Covid-19 virus. The central government from all its sectors has
flocked to issue policies that have urgency for the public interest. The ESDM Ministry issued a
policy of free electricity and 50% discount for 3 months. This is a symbol of the seriousness of the
central government to help people with economic difficulties in this period of the Covid-19
pandemic crisis. The responses at the time of publication by @kesdm were varied and it seems that
the public has quite of attention to this. It can be seen that the comments received by the public
health centre have various responses from the public who have questions about the policy.
However, in the implementation of the strategy carried out, of course it cannot be seen as a whole
that the interactions carried out by @kesdm itself are always in good condition. From various kinds
of content on Instagram @kesdm, there are many issues that are very much considered by the
public, especially the policy of providing free electricity and a 50% discount for 3 months. This post
received thousands of comments from the public in the form of questions about the policy.

The public has flocked to ask about the clarity of the policies made by those who question the
mechanism of the policy. From the various responses from the public, Instagram should be a forum
for interaction between the government and the public, namely the delivery of @kesdm Instagram
account. This post is a form of information from government policy and Instagram as a container or
means of delivering information. The comment column is intended as a means of interaction
between the government and the community. However, from the thousands of comments made by
the community, @kesdm Instagram account has minimal interaction in the form of replying to
community comments so that the public is made to wonder the policy being informed is working
effectively. In implementing a program, of course not everything goes well and gets good
responses. Each individual has their own thoughts; especially in this case, the community expects
all forms of good performance from the government, so the public has special attention to programs
carried out especially during the Covid-19 pandemic crisis.

Phase three: Evaluative research.

From all the step that applied by Ministry of Energy and Mineral Resources, getting the
appreciation or good response, it came to conclusion that the messages are delivered through
Instagram effectively due to the increased number of followers from October 2018. Not only that,
according to data held by the Communication Bureau of the Ministry of Energy and Mineral
Resources, followers gave responses or reactions such as likes per post averaging 1,200 and the
highest, touching 67,431 likes, then an average of 65 comments, not only that give but there are also
followers who do not want to know the cause or background of what happened, only want to know
what they really want and then find it difficult to discuss something technical through social media
(Effect).

Step 9: Evaluating the strategic plan.

There are the last elements in implementing the program which are the right reference to
implement further in the next programs. The advantages and disadvantages in implementation and
the feedback obtained can be used as an evaluation and a measure of the success of a program
carried out or publication through Instagram. The feedback received by the Ministry of Energy and
Mineral Resources is not only in the form of understanding, feedback received on Instagram social
media can also be in the form of likes for increasing Instagram followers and the comments given.
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Moreover, according to the Communication Bureau of the Ministry of Energy and Mineral
Resources many positive responses were accepted. Although there are some negative responses
from the citizens who do not want to know the facts and remain unconvinced about the sensitive
problems, namely issues that have just been discussed in the Freeport case. In the Freeport case
many citizens doubted the actions of the government. The citizen wonders whether what is said to
be officially belonging to Indonesia is an advantage for the state, especially since there are so many
issues circulating about Freeport in the community. Among the doubting citizens there is also
positive response with these issues. It can be seen the publication content are the content that is
raised from hot issues but packaged with contemporary content, the information conveyed can be
easily digested by the public. Positive response is showed in the comments column although there
are some negative responses that cannot be caught. Evaluation that is implemented in this phase is
the citizen response form such as how many were seen to like and provide comments or opinions.

CONCLUSION

The findings of this study are concentrated mostly on the results of publication of Public
Relations Program of the Ministry of Energy and Mineral Resources in Instagram, which aroused
interest among followers. The distribution of information in accordance with the portion that the
feedback received through Instagram social media is in the likes form and then increases in
followers and comments given in every KESDM Instagram post. The feedback received by the
Ministry of Energy and Mineral Resources has more positive responses from the public.
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The method of packaging for content creation that was raised by the Ministry of Energy and
Mineral Resources on Instagram is hot issue — content that is packaged in a contemporary manner.
It is easily digested and understood by the younger generation. By using Instagram social media,
more people know information about KESDM, the number of people interested in knowing
information more about KESDM can be seen from the number of followers that continues to
increase from the previous year to the present. With the new media, Instagram attracts not only the
older generation or businessmen who are interested in KESDM info, but now it makes the younger
generation users know more about KESDM.

Results of the research can be suggested to the Communication Bureau of the Ministry of
Energy and Mineral Resources as a guideline in the case if the public does not want to know the
facts and remain unconvinced about the sensitive issues that have just been hotly discussed. In the
case of Freeport, the Ministry of Energy and Mineral Resources added a post that showed photo
evidence or words came directly from a trusted source, of course by adding a detailed caption
explanation so that followers or those who read the post did not misunderstand.

The next suggestion is if there are followers who don't want to know the cause or background
happened, just want to know what they really want to anticipate this. The Ministry of Energy and
Mineral Resources must make a follow-up post or other post is separate in the form of a photo also
followed by a mutually caption. Support and explain more about the causes or background of the
issues raised.

Another suggestion for the Ministry of Energy and Mineral Resources can be made in the case
of difficulties in discussing technical issues through social media, it is suggested to post a
storytelling video or have a storyline to communicate with each other while conveying the desired
message, in the way that followers can see the video and imagine what the intent is conveyed by
KESDM.
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BITPOBA/IZKEHHS ITPOI'PAMM 3B’A3KIB 3 'POMAJICBKICTIO
MIHICTEPCTBA EHEPI'ETUKH TA MIHEPAJIBHUX PECYPCIB (ESDM)
IPU ITYBJIIKALII IHGOPMALII 3A JTOITOMOI'OIO INSTAGRAM

Aninditya Ferlita Ruth Uli Sefanya Dennis Athaya Nandita
Winowatan
London School of Public Relations London School of Public Relations London School of Public Relations
Jcakapma, Inoonesis Jcakapma, Inoonesia Jorcakapma, Inoonesis

VYpsin gk rpoMajchbka IHCTUTYLISI 1 TPOMaJsSHA MOBUHHI MaTH XOpPOIUi B3a€EMHUHU, B SIKUX
ypsi NOBMHEH 3HATH TPOMAJSH, MOYMHAIOYM 3 TOTrO, IO iM MOTPiOHO, 1 3aKIHUYIOUU THUM, YOO
BOHU XOUyThb. Y LIbOMY aHaJi3l OCHOBHA yBara HpPUIUISETHCS MPaKTHUIl MyOJikauii JisSIbHOCTI
MinicrepctBa eHepreTMku Ta MiHepanbHux pecypciB  (KESDM), mo 3aificHIO€ThCS
Komynikaniiinum 0ropo ciayx0 rpomancekoi iHpopmaiii 1 criBmpaii 3 myOsikauii mporpamu 3i
3B'I3KIB 3 TPOMAJCHKICTIO MiHICTepCTBa €HEPreTHMKH Ta MiHEpaJbHHMX pPECcypciB udepe3 3acolu
MacoBoi iHpopmalii Instagram. Y HbOMY ONHMCYEThCS, SIK BUKOHYBajacsi podota 1 i eramnu, Oyio
YCTIIIHO BUKOHAHO CIIIKYBaHHsS yu Hi. [1igXi1, BUKOpUCTaHUH B IIbOMY JAOCTIXKEHHI, € IKICHUM 3
BUKOpUCTaHHIM Teopii New Media. Pe3ynpTaTi 1150T0 TOCHTIIKEHHS MTOKA3yIOTh, 110 KOMYHIKAITIs
BiJlirpa€ BaXJIMBY pOJb B MOMIMPEHHI iH(popMalii, oco6inBo B MIHICTEPCTBI €HEPreTUKU Ta
MiHepanbHuX pecypciB (KESDM), a poboTta KomyHikamiifHOro 61opo rpoMaachbkux iHGpopMamiiHux
CIIy’k0 1 CriBpOOITHHUIITBA 3IHCHIOETHCS Ha BHCOKOMY MpodeciiHoMy piBHI. Pe3ympTat 1bOT0
JOCTIPKEHHST MOXYThb OyTH miATBep/ukeHl mianucHukamu Instagram @KESDM, ski nHajpanu
BIAYKH abo BiAMOBiAlI Ha iH(popmaliio, 3aBaHTaxkeHy uepe3 Instagram @KESDM, y Burnsani
KOMEHTapiB, JIalKiB, 30UIbIIEHHS YMCIa MIANUCHUKIB 1 ydacTi B oOiikoBomy 3amuci Instagram
@KESDM. Pe3ynbratu 1bOTr0O JOCTIIKEHHS MPEICTaBISAIOTH 1 00roBopiotoTh [Iporpamy 31 3B's13KiB
3 TPOMAJICHKICTIO MiHICTEpCTBa EHEPreTUKU Ta MiHEPAJIbHUX PECYpPCiB.

Kurouogi cioBa: New Media, Instagram, peamizarisi.
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PEAJIM3ALUA ITPOI'PAMMBI 110 CBA3AM C OBIHECTBEHHOCTbBIO
MHUHUCTEPCTBA DHEPTETUKHU U MUHEPAJIbHbBIX PECYPCOB (ESDM)
ITPU NYBJIMKAIIUU UHOOPMALUU YEPE3 INSTAGRAM

Aninditya Ferlita Ruth Uli Sefanya Dennis Athaya Nandita
Winowatan
London School of Public Relations London School of Public Relations London School of Public Relations
Locakapma, Unooneszus Licakapma, Hnoonesus Joicakapma, Hnoonesus

[IpaBuTenbcTBO Kak OOIIECTBEHHOE YUPEXKIECHUE U TPpaKIaHe OJKHBI MMETh XOpOIIUE
B3aMMOOTHOLICHMS], B KOTOPBIX IIPABUTEIBCTBO JOJDKHO 3HATh I'PaXJaH, HAYMHASL C TOrO, YTO UM
HY)KHO, M 3aKaH4YMBas TE€M, 4Eero OHU XOTAT. B 3TOM aHanu3e OCHOBHOEC BHHUMAHME YACIACTCS
MyOJMKAITMOHHON IeATeIbHOCTH MUHHCTEPCTBA SHEPTETUKH U MUHEpaIbHBIX pecypcoB (KESDM),
ocymectBiusieMod  KoMMyHUKanmMoHHBIM ~ OIOpo  CiIy’)kO  OOIIECTBEHHOH HMHpOpMaLUU U
COTPYZHUYECTBA MO NyOJMKALMU HPOrpaMMBbl MO CBA35IM € OOIIECTBEHHOCThIO MUHMCTEpCTBA
SHEPreTUKN M MUHEPAIBHBIX PECYpPCOB Yepe3 CpelcTBa MaccoBoil nHpopmarnmu Instagram. B Hem
OIUCBIBACTCSI, KaK BBIMOJIHSJIACH paboTa U €€ 3Tallbl, ObIJIO JIU YCIEIIHO BBINOJIHEHO OOLICHUE UITH
HeT. Iloaxon, WMCHONB30BaHHBIM B 3TOM  HCCIEAOBAHMM, SBISETCS KA4ECTBEHHBIM  C
ucrosnp3oBanueM Tteopud New Media. Pesymnbrartel 3TOro HCCICIOBaHUS IMOKa3bIBAIOT, YTO
KOMMYHMKAIUSl MUIPaeT BaXHYI pOJb B PacHpoOCTpaHEHHWU HUH(POpMaLMU, OCOOEHHO B
MuHHCTEpCTBE SHEPreTUKU U MUHEpalbHbIX pecypcoB (KESDM), a pabota KoMMyHHKalIMOHHOTO
0ropo 00IIeCTBEHHBIX WH(POPMAIIMOHHBIX CIY’KO W COTPYIHUYECTBA OCYIIECTBIISIETCS HA BHICOKOM
poeCCUOHATILHOM ypOBHE. Pe3ynbTaThl 3TOro HCCIEAO0BAaHUS MOTYT OBITh HOJATBEPIKJIEHBI
noxnucunkamu Instagram @KESDM, koTopble MpeaocTaBWId OT3BIBBI WJIM  OTBETHI Ha
uHpopmanuio, 3arpyxeHHyro dyepe3 Instagram @KESDM, B Buge KOMMEHTapueB, JIalKOB,
YBEIIMYCHHUS YUCIIA MTOIMUCUYMKOB U ydacTHs B yaeTHou 3ammcu Instagram @KESDM. PesynbraTs
3TOr0 MCCIEI0BaHUS HPEACTABISIIOT U oOcyxnaarT IlporpaMMy mo cBs3siM ¢ 0OIIECTBEHHOCTHIO
MuHHCTEpCTBA SHEPTETUKU U MUHEPAIBHBIX PECYPCOB.

KuroueBbie ciioBa: New Media, Instagram, peanu3arus.
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